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IMO – México 

IMO: Único Representante de México en el ISSP desde el año 2000 y miembro de la 

Asociación Mundial de Investigación de la Opinión Pública (WAPOR) a partir de 2009 

http://imocorp.com.mx 

Alemania: GESIS - Leibniz Institute for the Social Sciences; Argentina: Centro de Estudios de Opinión Pública de la Universidad de Buenos Aires; Australia: Australian Demographic and Social 

Research Institute, The Australian National University (ANU); Austria: Institute of Sociology, University of Graz; Bélgica: Research Centre of the Flemish Government, Institut wallon de 

l'évaluation, de la prospective et de la statistique; Bulgaria: The Agency for Social Analyses (ASA); Canadá: School of Journalism and Communication, Carleton University; Chile: Centro de 

Estudios Publicos; China: Survey Research Center, Hong Kong University of Science and Technology, Department of Sociology, Renmin University of China; Corea del Sur: Survey Research 

Center, Sungkyunkwan University; Croacia: Institute for social research; Chipre: Center of Applied Research (CAR), Cyprus College; Dinamarca: Department of Economics, Politics, and Public 

Administration, Aalborg University; Eslovaquia: The Institute for Sociology of the Slovak Academy of Sciences; Eslovenia: Public Opinion and Mass Communications Research Centre, Faculty 

for Social Sciences of the University of Ljubljana; España: Centro de Investigaciones Sociológicas (CIS), Análisis Sociológicos, Económicos y Políticos (ASEP); Estados Unidos de Norte America: 

National Opinion Research Center, University of Chicago; Estonia: Tallinn University; Filipinas: Social Weather Stations (SWS); Finlandia: Department of Social Research, University of 

Tampere, Statistics Finland, Survey Organisation, Finnish Social Science Data Archive; Francia: FRANCE-ISSP Association (French National Center for Scientific Research (CNRS), National 

Foundation for Political Science (FNSP), Research Center for Economics and Statistics (CREST), Centre for the Informationisation of Socio-Political Data (CIDSP), Maurice Halbwachs Center, 

Quantitative Sociology Laboratory); Gran Bretaña: National Centre for Social Research; Hungría: TÁRKI RT - Social Research Institute; Irlanda: Social Science Research Centre (SSRC), 

University College; Islandia: The Social Science Research Institute: University of Iceland; Israel: University of Tel Aviv, the B.I. and Lucille Cohen Institute for Public Opinion Research; Italia: 

Department of Social Research, the University of Eastern Piedmont "Amedeo Avogadro"; Japón: NHK, Broadcasting Culture Research Institute; Letonia: Institute of Philosophy and Sociology, 

Riga Baltic Data House; Lituania: Policy and Public Administration Institute of Kaunas University of Technology; México: Instituto de Mercadotecnia y Opinión (IMO); Nueva 

Zelanda: The Department of Communication, Journalism & Marketing, Massey University, Faculty of Business Studies;  Noruega: Norwegian Social Science Data Services (NSD); Países Bajos: 

Faculty of Social Sciences, Vrije Universiteit; Palestina*: Jerusalem Media and Communication Centre (JMCC); Polonia: Institute for Social Studies (ISS), University of Warsaw; Portugal: 

Instituto de Ciências Sociais, University of Lisbon; República Checa: Institute of Sociology, Academy of Sciences of the Czech Republic; República Dominicana: Fundación Global Democracia 

y Desarrollo (FUNGLODE); Rusia: The Levada Center; Sudáfrica: Human Science Research Council (HSRC); Suecia: Department of Sociology, Umeå University; Suiza: Swiss Foundation for 

Research in Social Sciences (FORS); Taiwán: Institute of Sociology and Center for Survey Research, Academia Sinica; Turquía: Istanbul Policy Center; Ucrania: Kyiv International Institute of 

sociology (KIIS), Institute of Sociology of National Academy of Sciences of Ukraine (ISNAS); Uruguay: Department of Economics, Faculty of Social Sciences, Institute of Statistics, Faculty of 

Economics and Administration, University of Uruguay; Venezuela: Laboratorio de Ciencias Sociales (LACSO). 

 

http://www.issp.org 

48 Países miembros del Programa Internacional de Encuestas Sociales (ISSP)                                                               Cavtat, Croacia Mayo de 2012 
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VITRINA METODOLÓGICA 

Universo de Estudio:  Población de 18 años o más de cada uno de los 40 países que realizaron la encuesta  

                                 y que pertenecen al Programa Internacional de Encuestas Sociales (ISSP) 

 

Fecha de aplicación de la encuesta: Enero a Diciembre de 2009 

 

Tamaño de la muestra:  

PAIS CASOS 

 

PAIS CASOS 

 

PAIS CASOS 

 

PAIS CASOS 

ALEMANIA 1,706 
 

ESPAÑA 2,373 
 

LETONIA 1,069 
 

SUECIA 1,235 

AUSTRALIA 1,718 
 

ESTADOS UNIDOS 1,365 
 

MEXICO  1,471 
 

SUIZA 1,229 

AUSTRIA 1,020 
 

FILIPINAS 1,200 
 

NORUEGA 1,072 
 

TAIWAN  1,927 

BELGICA  1,263 
 

FINLANDIA 1,136 
 

NUEVA ZELANDA 1,027 
 

TURQUÍA 1,453 

CHILE 1,505 
 

FRANCIA 2,454 
 

PAISES BAJOS 1,951 
 

UCRANIA 2,036 

CHIPRE  1,000 
 

GRAN BRETAÑA 3,075 
 

POLONIA 1,263 
 

URUGUAY 1,010 

COREA DEL SUR 1,508 
 

HUNGRIA  1,010 
 

PORTUGAL 1,000 
 

VENEZUELA 1,077 

CROACIA 1,201 
 

IRLANDA 2,049 
 

REPUBLICA CHECA 1,512 
 

CONJUNTO GLOBAL 59,986 

DINAMARCA 2,004 
 

ISRAEL 1,193 
 

REPUBLICA DOMINICANA 2,086 
   ESLOVAQUIA 1,138 

 
ITALIA 1,078 

 
RUSIA 1,015 

   ESLOVENIA 1,065 
 

JAPON  1,200 
 

SUDÁFRICA 3,292 
    

RESPALDO INTERNACIONAL:  IMO, ÚNICO Representante de México en el Programa Internacional de Encuestas Sociales  

                                            (ISSP) que agrupa a 48 países (www.issp.org), Asamblea Anual ISSP 2012, Cavtat, Croacia 

PRESIDENTE Y DIRECTOR  

GENERAL DEL IMO:     César Morones 
 

DATOS IMO:                          Teléfono GDL 01 (33) 3915 2626 | Lada sin costo: 01 800 0872626 

                                            http://imocorp.com.mx • imo@imocorp.com.mx 
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RESULTADOS 
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PENSANDO EN SU VIDA ACTUALMENTE, EN TERMINOS GENERALES,  

¿SE CONSIDERA USTED MUY FELIZ, ALGO FELIZ, POCO FELIZ O NADA FELIZ? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

MUY FELIZ ALGO FELIZ POCO FELIZ NADA FELIZ TOTAL 

AUSTRALIA 32.9% 56.9% 9.1% 1.1% 100.0% 

AUSTRIA 23.9% 65.0% 10.6% 0.5% 100.0% 

BELGICA 38.7% 55.3% 5.2% 0.8% 100.0% 

CHILE 27.6% 43.3% 25.5% 3.6% 100.0% 

TAIWAN 21.8% 64.7% 11.4% 2.1% 100.0% 

CROACIA 20.5% 61.8% 14.2% 3.4% 100.0% 

CHIPRE 24.1% 49.5% 21.4% 5.1% 100.0% 

REPUBLICA CHECA 11.6% 60.8% 24.2% 3.4% 100.0% 

DINAMARCA 24.1% 65.4% 9.3% 1.2% 100.0% 

REPUBLICA DOMINICANA 47.3% 41.2% 9.1% 2.4% 100.0% 

FINLANDIA 18.6% 64.3% 14.5% 2.6% 100.0% 

FRANCIA 11.9% 70.0% 15.6% 2.5% 100.0% 

ALEMANIA 19.4% 65.7% 13.1% 1.8% 100.0% 

HUNGRIA 7.4% 55.9% 29.9% 6.8% 100.0% 

IRLANDA 48.3% 47.1% 4.2% 0.4% 100.0% 

ISRAEL 26.0% 54.4% 16.8% 2.8% 100.0% 

ITALIA 10.3% 67.5% 19.1% 3.0% 100.0% 

JAPON 16.6% 71.3% 10.7% 1.4% 100.0% 

COREA DEL SUR 16.2% 57.3% 22.5% 4.0% 100.0% 

LETONIA 9.3% 46.2% 39.8% 4.7% 100.0% 

MEXICO 55.2% 34.3% 9.2% 1.3% 100.0% 

TABLA 1 DE 2 
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PENSANDO EN SU VIDA ACTUALMENTE, EN TERMINOS GENERALES,  

¿SE CONSIDERA USTED MUY FELIZ, ALGO FELIZ, POCO FELIZ O NADA FELIZ? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

MUY FELIZ ALGO FELIZ POCO FELIZ NADA FELIZ TOTAL 

PAISES BAJOS 31.8% 59.4% 7.8% 1.0% 100.0% 

NUEVA ZELANDA 34.2% 59.5% 5.7% 0.6% 100.0% 

NORUEGA 26.5% 64.0% 8.3% 1.2% 100.0% 

FILIPINAS 32.3% 48.5% 15.9% 3.2% 100.0% 

POLONIA 26.8% 60.8% 11.0% 1.4% 100.0% 

PORTUGAL 18.2% 60.8% 17.7% 3.3% 100.0% 

RUSIA 7.9% 66.8% 21.1% 4.1% 100.0% 

ESLOVAQUIA 9.8% 66.1% 21.0% 3.0% 100.0% 

ESLOVENIA 16.4% 62.8% 18.2% 2.5% 100.0% 

SUDÁFRICA 24.9% 45.4% 18.6% 11.1% 100.0% 

ESPAÑA 21.0% 65.0% 12.2% 1.8% 100.0% 

SUECIA 28.2% 59.8% 10.6% 1.4% 100.0% 

SUIZA 38.5% 55.7% 5.2% 0.7% 100.0% 

TURQUÍA 12.8% 42.6% 32.3% 12.3% 100.0% 

UCRANIA 4.9% 52.3% 36.7% 6.1% 100.0% 

GRAN BRETAÑA 31.8% 59.7% 7.3% 1.2% 100.0% 

ESTADOS UNIDOS 45.2% 48.2% 5.3% 1.2% 100.0% 

URUGUAY 31.7% 52.4% 13.6% 2.3% 100.0% 

VENEZUELA 46.6% 40.5% 11.9% 1.0% 100.0% 

CONJUNTO GLOBAL 25.6% 56.4% 14.9% 3.0% 100.0% 

TABLA 2 DE 2 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

RELACIONES PREMATRIMONIALES 

TABLA 1 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

AUSTRALIA 9.8% 5.0% 14.1% 71.2% 100.0% 

AUSTRIA 3.3% 5.5% 15.7% 75.5% 100.0% 

BELGICA 2.7% 2.8% 18.6% 75.9% 100.0% 

CHILE 26.4% 10.4% 14.8% 48.4% 100.0% 

TAIWAN 32.5% 19.0% 26.6% 21.9% 100.0% 

CROACIA 8.5% 4.9% 12.6% 74.1% 100.0% 

CHIPRE 14.0% 19.0% 22.9% 44.2% 100.0% 

REPUBLICA CHECA 2.3% 5.0% 23.0% 69.7% 100.0% 

DINAMARCA 4.1% 1.8% 7.5% 86.5% 100.0% 

REPUBLICA DOMINICANA 59.1% 11.7% 11.3% 17.9% 100.0% 

FINLANDIA 6.3% 4.0% 9.9% 79.8% 100.0% 

FRANCIA 3.7% 3.0% 14.8% 78.5% 100.0% 

ALEMANIA 4.8% 4.5% 14.4% 76.3% 100.0% 

HUNGRIA 7.8% 9.3% 17.1% 65.8% 100.0% 

IRLANDA 13.8% 8.1% 17.1% 61.0% 100.0% 

ISRAEL 39.2% 8.1% 9.8% 42.9% 100.0% 

ITALIA 9.5% 11.8% 25.4% 53.4% 100.0% 

JAPON 8.0% 22.6% 55.1% 14.4% 100.0% 

COREA DEL SUR 27.6% 21.2% 35.5% 15.7% 100.0% 

LETONIA 10.2% 10.3% 24.3% 55.3% 100.0% 

MEXICO 38.5% 15.5% 21.8% 24.2% 100.0% 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

RELACIONES PREMATRIMONIALES 

TABLA 2 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

PAISES BAJOS 6.6% 3.2% 15.0% 75.2% 100.0% 

NUEVA ZELANDA 11.8% 6.2% 14.0% 68.0% 100.0% 

NORUEGA 5.3% 2.9% 11.8% 80.0% 100.0% 

FILIPINAS 54.6% 19.9% 10.9% 14.6% 100.0% 

POLONIA 9.2% 10.7% 12.3% 67.8% 100.0% 

PORTUGAL 11.4% 7.7% 19.9% 61.0% 100.0% 

RUSIA 14.9% 13.4% 19.5% 52.2% 100.0% 

ESLOVAQUIA 12.7% 10.0% 17.9% 59.4% 100.0% 

ESLOVENIA 5.3% 4.7% 15.8% 74.2% 100.0% 

SUDÁFRICA 64.0% 8.4% 8.7% 18.8% 100.0% 

ESPAÑA 10.5% 6.1% 13.6% 69.8% 100.0% 

SUECIA 2.6% 2.3% 5.1% 90.0% 100.0% 

SUIZA 5.1% 3.6% 18.1% 73.2% 100.0% 

TURQUÍA 83.3% 5.8% 6.9% 4.1% 100.0% 

UCRANIA 27.4% 14.1% 14.5% 44.1% 100.0% 

GRAN BRETAÑA 13.4% 5.7% 12.6% 68.4% 100.0% 

ESTADOS UNIDOS 24.0% 8.8% 16.7% 50.5% 100.0% 

URUGUAY 11.0% 4.9% 17.2% 67.0% 100.0% 

VENEZUELA 33.1% 12.8% 13.8% 40.2% 100.0% 

CONJUNTO GLOBAL 20.6% 8.6% 16.2% 54.6% 100.0% 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

INFIDELIDAD CONYUGAL 

TABLA 1 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

AUSTRALIA 67.9% 25.4% 5.9% 0.8% 100.0% 

AUSTRIA 40.3% 26.9% 20.7% 12.1% 100.0% 

BELGICA 50.5% 34.3% 12.5% 2.6% 100.0% 

CHILE 72.8% 11.9% 7.5% 7.8% 100.0% 

TAIWAN 84.6% 11.5% 3.0% 0.9% 100.0% 

CROACIA 68.2% 18.1% 8.5% 5.3% 100.0% 

CHIPRE 71.4% 19.7% 7.1% 1.8% 100.0% 

REPUBLICA CHECA 35.6% 31.3% 25.8% 7.3% 100.0% 

DINAMARCA 59.0% 29.4% 8.8% 2.7% 100.0% 

REPUBLICA DOMINICANA 76.4% 12.4% 5.5% 5.6% 100.0% 

FINLANDIA 59.5% 35.1% 3.9% 1.5% 100.0% 

FRANCIA 44.7% 26.6% 24.3% 4.4% 100.0% 

ALEMANIA 49.7% 25.4% 14.3% 10.6% 100.0% 

HUNGRIA 46.9% 26.0% 13.9% 13.2% 100.0% 

IRLANDA 63.4% 19.4% 12.9% 4.2% 100.0% 

ISRAEL 77.4% 12.4% 5.0% 5.2% 100.0% 

ITALIA 46.9% 26.6% 18.3% 8.2% 100.0% 

JAPON 47.6% 43.5% 8.0% 0.9% 100.0% 

COREA DEL SUR 73.3% 17.1% 6.8% 2.7% 100.0% 

LETONIA 48.1% 31.7% 14.3% 5.9% 100.0% 

MEXICO 64.8% 15.6% 12.3% 7.3% 100.0% 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

INFIDELIDAD CONYUGAL 

TABLA 2 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

PAISES BAJOS 54.2% 28.4% 14.3% 3.1% 100.0% 

NUEVA ZELANDA 66.0% 27.8% 5.4% 0.8% 100.0% 

NORUEGA 57.1% 36.2% 5.7% 0.9% 100.0% 

FILIPINAS 84.1% 12.7% 2.1% 1.1% 100.0% 

POLONIA 68.7% 19.6% 6.3% 5.4% 100.0% 

PORTUGAL 62.7% 14.5% 13.1% 9.7% 100.0% 

RUSIA 39.9% 28.3% 19.4% 12.4% 100.0% 

ESLOVAQUIA 58.4% 22.4% 12.5% 6.8% 100.0% 

ESLOVENIA 51.5% 27.1% 13.0% 8.4% 100.0% 

SUDÁFRICA 87.4% 5.3% 3.4% 4.0% 100.0% 

ESPAÑA 65.6% 15.5% 12.4% 6.5% 100.0% 

SUECIA 61.2% 30.9% 5.8% 2.1% 100.0% 

SUIZA 47.1% 28.2% 19.0% 5.7% 100.0% 

TURQUÍA 92.2% 4.0% 2.4% 1.4% 100.0% 

UCRANIA 62.9% 19.4% 8.5% 9.2% 100.0% 

GRAN BRETAÑA 64.4% 24.7% 9.1% 1.8% 100.0% 

ESTADOS UNIDOS 81.3% 11.9% 4.6% 2.2% 100.0% 

URUGUAY 64.9% 12.7% 16.4% 6.0% 100.0% 

VENEZUELA 60.4% 12.1% 8.3% 19.3% 100.0% 

CONJUNTO GLOBAL 63.6% 21.1% 10.2% 5.1% 100.0% 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

RELACIONES HOMOSEXUALES 

TABLA 1 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

AUSTRALIA 37.2% 6.2% 10.0% 46.6% 100.0% 

AUSTRIA 24.5% 10.6% 15.3% 49.6% 100.0% 

BELGICA 13.1% 5.9% 18.4% 62.6% 100.0% 

CHILE 64.3% 8.1% 10.4% 17.2% 100.0% 

TAIWAN 59.2% 10.0% 11.3% 19.5% 100.0% 

CROACIA 65.8% 9.4% 5.5% 19.3% 100.0% 

CHIPRE 71.5% 13.6% 5.7% 9.2% 100.0% 

REPUBLICA CHECA 33.7% 20.3% 21.9% 24.1% 100.0% 

DINAMARCA 19.7% 5.9% 11.9% 62.5% 100.0% 

REPUBLICA DOMINICANA 73.6% 11.4% 8.1% 6.9% 100.0% 

FINLANDIA 26.2% 8.2% 9.6% 56.0% 100.0% 

FRANCIA 31.5% 7.8% 17.2% 43.5% 100.0% 

ALEMANIA 29.1% 9.2% 15.1% 46.5% 100.0% 

HUNGRIA 51.3% 19.7% 12.1% 16.9% 100.0% 

IRLANDA 30.4% 11.2% 15.9% 42.4% 100.0% 

ISRAEL 55.8% 6.1% 7.4% 30.6% 100.0% 

ITALIA 35.4% 18.0% 22.7% 23.8% 100.0% 

JAPON 33.7% 30.5% 29.1% 6.7% 100.0% 

COREA DEL SUR 71.9% 13.3% 8.0% 6.8% 100.0% 

LETONIA 71.9% 12.6% 6.4% 9.1% 100.0% 

MEXICO 60.3% 12.2% 11.0% 16.5% 100.0% 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

PAISES BAJOS 12.6% 2.5% 10.9% 73.9% 100.0% 

NUEVA ZELANDA 34.6% 8.6% 12.4% 44.4% 100.0% 

NORUEGA 24.1% 4.3% 10.1% 61.5% 100.0% 

FILIPINAS 79.8% 12.3% 3.5% 4.5% 100.0% 

POLONIA 63.1% 9.1% 5.6% 22.2% 100.0% 

PORTUGAL 44.4% 9.7% 15.4% 30.6% 100.0% 

RUSIA 72.9% 13.6% 4.1% 9.4% 100.0% 

ESLOVAQUIA 53.6% 14.2% 8.7% 23.4% 100.0% 

ESLOVENIA 50.3% 10.7% 15.3% 23.7% 100.0% 

SUDÁFRICA 85.0% 3.9% 3.3% 7.9% 100.0% 

ESPAÑA 26.7% 6.9% 10.8% 55.6% 100.0% 

SUECIA 28.5% 6.9% 6.9% 57.7% 100.0% 

SUIZA 17.8% 5.6% 15.7% 60.8% 100.0% 

TURQUÍA 93.1% 3.0% 1.8% 2.1% 100.0% 

UCRANIA 86.3% 4.4% 2.4% 6.9% 100.0% 

GRAN BRETAÑA 38.6% 8.4% 10.9% 42.0% 100.0% 

ESTADOS UNIDOS 55.6% 4.9% 6.0% 33.4% 100.0% 

URUGUAY 48.3% 7.1% 10.2% 34.3% 100.0% 

VENEZUELA 67.9% 9.2% 3.9% 19.0% 100.0% 

CONJUNTO GLOBAL 49.6% 9.2% 10.4% 30.8% 100.0% 

RELACIONES HOMOSEXUALES 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 13 

¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

ABORTO A CAUSA DE UN GRAVE DEFECTO DEL BEBE 

TABLA 1 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

AUSTRALIA 8.3% 8.1% 17.1% 66.5% 100.0% 

AUSTRIA 19.7% 15.5% 28.4% 36.4% 100.0% 

BELGICA 4.2% 5.1% 19.3% 71.5% 100.0% 

CHILE 54.8% 9.2% 15.9% 20.1% 100.0% 

TAIWAN 8.6% 5.6% 20.7% 65.1% 100.0% 

CROACIA 15.9% 6.8% 14.4% 62.9% 100.0% 

CHIPRE 17.4% 19.9% 23.5% 39.3% 100.0% 

REPUBLICA CHECA 7.1% 8.7% 22.1% 62.1% 100.0% 

DINAMARCA 4.2% 4.1% 19.1% 72.5% 100.0% 

REPUBLICA DOMINICANA 57.0% 13.7% 14.3% 15.1% 100.0% 

FINLANDIA 6.3% 6.7% 19.0% 68.0% 100.0% 

FRANCIA 4.5% 3.3% 10.3% 81.9% 100.0% 

ALEMANIA 14.4% 11.7% 20.4% 53.5% 100.0% 

HUNGRIA 4.4% 6.6% 14.5% 74.5% 100.0% 

IRLANDA 31.4% 17.5% 23.3% 27.7% 100.0% 

ISRAEL 20.8% 13.5% 11.8% 53.9% 100.0% 

ITALIA 8.8% 10.9% 31.6% 48.6% 100.0% 

JAPON 13.5% 19.2% 46.8% 20.5% 100.0% 

COREA DEL SUR 10.8% 9.7% 31.1% 48.4% 100.0% 

LETONIA 13.9% 13.8% 18.2% 54.1% 100.0% 

MEXICO 40.8% 14.2% 17.3% 27.7% 100.0% 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

PAISES BAJOS 8.8% 7.9% 22.9% 60.4% 100.0% 

NUEVA ZELANDA 25.9% 14.5% 21.0% 38.7% 100.0% 

NORUEGA 5.8% 7.4% 22.4% 64.5% 100.0% 

FILIPINAS 80.3% 9.0% 6.2% 4.5% 100.0% 

POLONIA 18.8% 10.4% 18.4% 52.4% 100.0% 

PORTUGAL 12.6% 5.1% 15.4% 66.9% 100.0% 

RUSIA 9.0% 7.4% 16.5% 67.1% 100.0% 

ESLOVAQUIA 12.8% 10.0% 18.4% 58.7% 100.0% 

ESLOVENIA 9.4% 7.1% 17.4% 66.1% 100.0% 

SUDÁFRICA 58.2% 8.1% 8.9% 24.8% 100.0% 

ESPAÑA 14.3% 6.4% 17.6% 61.7% 100.0% 

SUECIA 4.0% 4.0% 10.4% 81.6% 100.0% 

SUIZA 8.3% 7.4% 23.3% 61.1% 100.0% 

TURQUÍA 42.3% 6.7% 23.9% 27.1% 100.0% 

UCRANIA 12.8% 10.2% 29.1% 47.9% 100.0% 

GRAN BRETAÑA 14.5% 10.3% 24.9% 50.3% 100.0% 

ESTADOS UNIDOS 23.1% 8.7% 15.4% 52.7% 100.0% 

URUGUAY 23.3% 6.9% 16.9% 52.9% 100.0% 

VENEZUELA 43.9% 12.5% 13.9% 29.6% 100.0% 

CONJUNTO GLOBAL 21.4% 9.3% 19.1% 50.3% 100.0% 

ABORTO A CAUSA DE UN GRAVE DEFECTO DEL BEBE 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

ABORTO POR FALTA DE RECURSOS ECONOMICOS 

TABLA 1 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

AUSTRALIA 22.8% 13.3% 18.4% 45.4% 100.0% 

AUSTRIA 34.9% 20.5% 19.8% 24.8% 100.0% 

BELGICA 25.8% 19.5% 29.3% 25.5% 100.0% 

CHILE 74.1% 8.7% 6.7% 10.5% 100.0% 

TAIWAN 35.8% 19.2% 21.5% 23.5% 100.0% 

CROACIA 34.0% 13.3% 18.9% 33.8% 100.0% 

CHIPRE 55.7% 25.9% 13.0% 5.4% 100.0% 

REPUBLICA CHECA 14.7% 18.8% 35.9% 30.7% 100.0% 

DINAMARCA 18.0% 13.7% 23.1% 45.2% 100.0% 

REPUBLICA DOMINICANA 74.0% 12.4% 7.1% 6.5% 100.0% 

FINLANDIA 22.7% 21.8% 21.6% 33.9% 100.0% 

FRANCIA 13.1% 9.9% 25.9% 51.1% 100.0% 

ALEMANIA 39.1% 23.4% 20.2% 17.3% 100.0% 

HUNGRIA 11.3% 20.4% 24.2% 44.1% 100.0% 

IRLANDA 57.7% 19.9% 12.3% 10.1% 100.0% 

ISRAEL 42.8% 18.9% 14.1% 24.2% 100.0% 

ITALIA 35.8% 22.4% 25.5% 16.2% 100.0% 

JAPON 19.5% 31.8% 36.5% 12.2% 100.0% 

COREA DEL SUR 28.2% 18.9% 31.3% 21.6% 100.0% 

LETONIA 21.2% 26.2% 26.1% 26.4% 100.0% 

MEXICO 59.3% 14.5% 13.1% 13.1% 100.0% 
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¿USTED PIENSA QUE ESTA MAL O QUE NO ESTA MAL SOBRE …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

SIEMPRE ESTA MAL CASI SIEMPRE ESTA MAL ALGUNAS VECES ESTA MAL NUNCA ESTA MAL TOTAL 

PAISES BAJOS 33.0% 19.8% 21.9% 25.3% 100.0% 

NUEVA ZELANDA 25.9% 14.5% 21.0% 38.7% 100.0% 

NORUEGA 22.7% 17.6% 24.1% 35.6% 100.0% 

FILIPINAS 81.0% 8.1% 6.2% 4.7% 100.0% 

POLONIA 44.4% 21.1% 12.4% 22.1% 100.0% 

PORTUGAL 33.3% 14.6% 26.4% 25.7% 100.0% 

RUSIA 13.3% 12.0% 22.4% 52.3% 100.0% 

ESLOVAQUIA 27.1% 18.1% 24.4% 30.4% 100.0% 

ESLOVENIA 21.0% 16.3% 28.9% 33.8% 100.0% 

SUDÁFRICA 76.7% 7.9% 4.9% 10.6% 100.0% 

ESPAÑA 35.7% 15.7% 19.8% 28.7% 100.0% 

SUECIA 16.3% 13.0% 12.8% 57.8% 100.0% 

SUIZA 26.5% 17.6% 28.2% 27.7% 100.0% 

TURQUÍA 0.0% 0.0% 0.0% 0.0% 100.0% 

UCRANIA 24.8% 18.3% 29.5% 27.4% 100.0% 

GRAN BRETAÑA 34.4% 16.5% 21.3% 27.8% 100.0% 

ESTADOS UNIDOS 51.1% 9.8% 10.4% 28.8% 100.0% 

URUGUAY 46.7% 9.8% 15.8% 27.7% 100.0% 

VENEZUELA 68.0% 9.1% 5.5% 17.3% 100.0% 

CONJUNTO GLOBAL 38.7% 16.1% 19.3% 25.9% 100.0% 

ABORTO POR FALTA DE RECURSOS ECONOMICOS 
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¿USTED ESTA DE ACUERDO O EN DESACUERDO EN QUE LA RESPONSABILIDAD DE UN ESPOSO  

ES GANAR DINERO Y EL DE UNA ESPOSA ES CUIDAR DEL HOGAR Y LA FAMILIA? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 5.8% 11.4% 25.7% 26.6% 30.5% 100.0% 

AUSTRIA 8.7% 20.1% 24.7% 21.8% 24.6% 100.0% 

BELGICA 3.5% 12.1% 18.5% 31.6% 34.2% 100.0% 

CHILE 9.7% 16.5% 15.0% 31.8% 27.0% 100.0% 

TAIWAN 11.5% 27.2% 9.9% 39.3% 12.1% 100.0% 

CROACIA 8.0% 12.0% 15.7% 27.5% 36.7% 100.0% 

CHIPRE 3.4% 8.8% 17.1% 38.4% 32.3% 100.0% 

REPUBLICA CHECA 13.3% 22.9% 28.4% 25.7% 9.7% 100.0% 

DINAMARCA 2.6% 5.0% 8.7% 8.1% 75.7% 100.0% 

REPUBLICA DOMINICANA 22.9% 30.3% 12.3% 24.8% 9.7% 100.0% 

FINLANDIA 2.7% 6.4% 19.9% 34.4% 36.6% 100.0% 

FRANCIA 4.5% 6.1% 20.5% 25.4% 43.6% 100.0% 

ALEMANIA 7.4% 14.0% 18.7% 24.5% 35.4% 100.0% 

HUNGRIA 17.1% 24.9% 31.1% 16.9% 10.0% 100.0% 

IRLANDA 6.7% 12.8% 20.5% 34.6% 25.3% 100.0% 

ISRAEL 5.7% 20.5% 19.9% 24.9% 29.0% 100.0% 

ITALIA 9.7% 19.7% 24.4% 26.9% 19.3% 100.0% 

JAPON 7.5% 24.3% 25.9% 12.9% 29.4% 100.0% 

COREA DEL SUR 13.4% 24.7% 23.3% 23.3% 15.3% 100.0% 

LETONIA 10.7% 26.9% 24.1% 27.6% 10.8% 100.0% 

MEXICO 20.9% 18.9% 16.9% 27.0% 16.2% 100.0% 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 18 

¿USTED ESTA DE ACUERDO O EN DESACUERDO EN QUE LA RESPONSABILIDAD DE UN ESPOSO  

ES GANAR DINERO Y EL DE UNA ESPOSA ES CUIDAR DEL HOGAR Y LA FAMILIA? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 3.0% 6.9% 16.2% 29.5% 44.4% 100.0% 

NUEVA ZELANDA 5.3% 14.1% 28.0% 30.4% 22.2% 100.0% 

NORUEGA 2.7% 3.2% 14.4% 28.7% 50.9% 100.0% 

FILIPINAS 53.1% 20.9% 7.8% 14.2% 4.0% 100.0% 

POLONIA 14.0% 28.1% 20.6% 29.5% 7.9% 100.0% 

PORTUGAL 5.4% 13.8% 14.0% 29.8% 37.0% 100.0% 

RUSIA 29.7% 28.9% 18.1% 16.1% 7.3% 100.0% 

ESLOVAQUIA 15.4% 23.0% 29.6% 16.5% 15.5% 100.0% 

ESLOVENIA 5.0% 14.5% 14.1% 32.1% 34.3% 100.0% 

SUDÁFRICA 17.7% 19.3% 11.0% 30.6% 21.3% 100.0% 

ESPAÑA 6.0% 9.6% 10.0% 22.6% 51.8% 100.0% 

SUECIA 1.4% 3.3% 19.3% 27.8% 48.2% 100.0% 

SUIZA 6.5% 15.1% 26.4% 29.3% 22.7% 100.0% 

TURQUÍA 37.8% 15.1% 12.3% 18.7% 16.1% 100.0% 

UCRANIA 24.2% 21.3% 25.3% 19.0% 10.2% 100.0% 

GRAN BRETAÑA 5.6% 12.0% 22.0% 33.0% 27.4% 100.0% 

ESTADOS UNIDOS 11.3% 14.9% 20.6% 31.9% 21.2% 100.0% 

URUGUAY 10.4% 16.4% 15.9% 38.2% 19.1% 100.0% 

VENEZUELA 16.2% 16.3% 14.6% 31.0% 21.9% 100.0% 

CONJUNTO GLOBAL 11.6% 16.2% 18.4% 26.7% 27.1% 100.0% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

CASI SIEMPRE SE PUEDE 

CONFIAR EN LA GENTE 

GENERALMENTE SE PUEDE 

CONFIAR EN LA GENTE 

GENERALMENTE SE DEBE 

TENER MUCHO CUIDADO 

AL TRATAR CON LA GENTE 

CASI SIEMPRE SE DEBE 

TENER MUCHO CUIDADO 

AL TRATAR CON LA GENTE 
TOTAL 

AUSTRALIA 2.8% 47.6% 41.6% 8.0% 100.0% 

AUSTRIA 6.1% 55.7% 29.8% 8.4% 100.0% 

BELGICA 2.2% 40.3% 43.5% 14.0% 100.0% 

CHILE 3.3% 13.5% 42.9% 40.4% 100.0% 

TAIWAN 15.9% 23.2% 42.7% 18.3% 100.0% 

CROACIA 1.5% 13.2% 50.3% 34.9% 100.0% 

CHIPRE 1.3% 16.3% 44.0% 38.4% 100.0% 

REPUBLICA CHECA 3.9% 41.6% 38.2% 16.3% 100.0% 

DINAMARCA 17.4% 62.3% 14.0% 6.3% 100.0% 

REPUBLICA DOMINICANA 9.7% 10.4% 52.2% 27.8% 100.0% 

FINLANDIA 3.7% 56.7% 30.4% 9.2% 100.0% 

FRANCIA 2.4% 29.2% 50.6% 17.7% 100.0% 

ALEMANIA 4.1% 39.1% 46.3% 10.6% 100.0% 

HUNGRIA 4.4% 37.0% 43.5% 15.0% 100.0% 

IRLANDA 7.9% 48.4% 33.6% 10.1% 100.0% 

ISRAEL 3.0% 29.5% 38.0% 29.5% 100.0% 

ITALIA 3.6% 18.2% 50.1% 28.0% 100.0% 

JAPON 0.6% 37.6% 49.7% 12.0% 100.0% 

COREA DEL SUR 3.4% 36.9% 48.9% 10.8% 100.0% 

LETONIA 3.0% 21.7% 53.6% 21.7% 100.0% 

MEXICO 10.5% 12.0% 46.1% 31.4% 100.0% 

HABLANDO EN TERMINOS GENERALES, ¿USTED DIRIA QUE SE PUEDE CONFIAR EN LAS  

PERSONAS O QUE SE DEBE TENER MUCHO CUIDADO AL TRATAR CON LA GENTE? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

HABLANDO EN TERMINOS GENERALES, ¿USTED DIRIA QUE SE PUEDE CONFIAR EN LAS  

PERSONAS O QUE SE DEBE TENER MUCHO CUIDADO AL TRATAR CON LA GENTE? 

CASI SIEMPRE SE PUEDE 

CONFIAR EN LA GENTE 

GENERALMENTE SE PUEDE 

CONFIAR EN LA GENTE 

GENERALMENTE SE DEBE 

TENER MUCHO CUIDADO 

AL TRATAR CON LA GENTE 

CASI SIEMPRE SE DEBE 

TENER MUCHO CUIDADO 

AL TRATAR CON LA GENTE 
TOTAL 

PAISES BAJOS 3.4% 58.2% 32.9% 5.5% 100.0% 

NUEVA ZELANDA 2.9% 61.0% 31.6% 4.6% 100.0% 

NORUEGA 7.5% 71.3% 15.9% 5.2% 100.0% 

FILIPINAS 10.5% 14.4% 44.2% 30.9% 100.0% 

POLONIA 1.7% 25.4% 55.7% 17.3% 100.0% 

PORTUGAL 3.4% 18.1% 48.6% 29.9% 100.0% 

RUSIA 3.6% 24.9% 53.5% 18.0% 100.0% 

ESLOVAQUIA 1.8% 27.6% 45.7% 24.9% 100.0% 

ESLOVENIA 2.0% 19.7% 51.3% 27.1% 100.0% 

SUDÁFRICA 6.4% 23.2% 45.2% 25.2% 100.0% 

ESPAÑA 9.2% 31.5% 36.6% 22.7% 100.0% 

SUECIA 7.6% 61.8% 22.7% 7.9% 100.0% 

SUIZA 7.4% 50.9% 33.2% 8.6% 100.0% 

TURQUÍA 1.5% 4.9% 40.0% 53.6% 100.0% 

UCRANIA 8.3% 57.5% 26.3% 7.9% 100.0% 

GRAN BRETAÑA 3.2% 46.1% 40.8% 9.9% 100.0% 

ESTADOS UNIDOS 9.5% 33.3% 44.2% 12.9% 100.0% 

URUGUAY 6.1% 17.7% 40.0% 36.3% 100.0% 

VENEZUELA 8.1% 20.3% 37.5% 34.1% 100.0% 

CONJUNTO GLOBAL 5.8% 34.4% 40.7% 19.1% 100.0% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

AUSTRALIA 2.5% 12.1% 43.7% 29.9% 11.9% 100.0% 

AUSTRIA 4.1% 12.4% 42.5% 31.4% 9.6% 100.0% 

BELGICA 0.0% 7.8% 43.3% 35.7% 13.2% 100.0% 

CHILE 2.6% 6.0% 33.7% 30.1% 27.6% 100.0% 

TAIWAN 0.9% 4.3% 40.0% 38.9% 15.9% 100.0% 

CROACIA 1.0% 1.8% 22.7% 31.3% 43.1% 100.0% 

CHIPRE 6.2% 35.4% 32.8% 15.7% 9.9% 100.0% 

REPUBLICA CHECA 0.6% 3.4% 20.6% 42.3% 33.1% 100.0% 

DINAMARCA 4.7% 35.4% 41.4% 14.9% 3.6% 100.0% 

REPUBLICA DOMINICANA 7.9% 19.6% 31.5% 24.3% 16.7% 100.0% 

FINLANDIA 2.4% 26.3% 43.1% 21.8% 6.5% 100.0% 

FRANCIA 0.8% 4.5% 43.3% 35.6% 15.8% 100.0% 

ALEMANIA 2.3% 14.2% 48.2% 26.2% 9.2% 100.0% 

HUNGRIA 1.1% 6.8% 28.6% 32.6% 30.9% 100.0% 

IRLANDA 2.1% 10.5% 37.0% 27.5% 22.9% 100.0% 

ISRAEL 1.9% 9.2% 35.4% 29.7% 23.8% 100.0% 

ITALIA 1.1% 10.3% 33.6% 36.0% 19.0% 100.0% 

JAPON 0.6% 3.5% 22.6% 53.0% 20.3% 100.0% 

COREA DEL SUR 2.0% 2.8% 25.3% 47.6% 22.3% 100.0% 

LETONIA 0.4% 1.5% 10.6% 28.8% 58.8% 100.0% 

MEXICO 5.7% 9.8% 24.7% 30.0% 29.7% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

EL CONGRESO FEDERAL 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

PAISES BAJOS 0.4% 12.7% 49.0% 29.1% 8.8% 100.0% 

NUEVA ZELANDA 0.4% 7.1% 44.1% 38.1% 10.3% 100.0% 

NORUEGA 3.8% 36.7% 32.8% 20.4% 6.3% 100.0% 

FILIPINAS 10.3% 37.7% 26.6% 15.1% 10.2% 100.0% 

POLONIA 0.5% 5.1% 44.9% 32.9% 16.6% 100.0% 

PORTUGAL 2.1% 7.4% 36.9% 32.7% 20.9% 100.0% 

RUSIA 4.3% 10.1% 32.5% 30.2% 22.9% 100.0% 

ESLOVAQUIA 3.6% 22.7% 35.9% 23.9% 13.9% 100.0% 

ESLOVENIA 1.2% 10.8% 41.8% 25.0% 21.2% 100.0% 

SUDÁFRICA 11.0% 23.8% 28.1% 19.8% 17.3% 100.0% 

ESPAÑA 4.2% 16.8% 36.6% 26.9% 15.5% 100.0% 

SUECIA 2.5% 22.6% 38.8% 25.8% 10.3% 100.0% 

SUIZA 3.8% 28.9% 51.5% 13.3% 2.5% 100.0% 

TURQUÍA 25.9% 15.8% 21.5% 13.3% 23.5% 100.0% 

UCRANIA 0.5% 2.7% 6.5% 27.0% 63.3% 100.0% 

GRAN BRETAÑA 1.2% 4.6% 39.6% 36.5% 18.1% 100.0% 

ESTADOS UNIDOS 2.5% 7.7% 51.1% 26.3% 12.5% 100.0% 

URUGUAY 3.7% 14.3% 32.1% 28.3% 21.6% 100.0% 

VENEZUELA 8.5% 23.8% 0.0% 26.4% 41.2% 100.0% 

CONJUNTO GLOBAL 3.7% 13.5% 34.2% 28.8% 19.8% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

EL CONGRESO FEDERAL 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

AUSTRALIA 1.9% 17.8% 60.3% 15.4% 4.7% 100.0% 

AUSTRIA 4.7% 19.4% 47.8% 22.7% 5.3% 100.0% 

BELGICA 0.9% 24.2% 57.5% 14.2% 3.3% 100.0% 

CHILE 3.8% 12.7% 38.9% 26.2% 18.4% 100.0% 

TAIWAN 0.5% 8.2% 55.5% 30.6% 5.2% 100.0% 

CROACIA 0.9% 3.9% 34.7% 34.3% 26.2% 100.0% 

CHIPRE 6.2% 31.9% 32.8% 20.1% 9.0% 100.0% 

REPUBLICA CHECA 0.9% 8.1% 34.8% 37.9% 18.2% 100.0% 

DINAMARCA 2.9% 29.0% 49.2% 15.2% 3.8% 100.0% 

REPUBLICA DOMINICANA 8.0% 26.4% 37.3% 21.0% 7.2% 100.0% 

FINLANDIA 1.6% 23.1% 48.3% 21.8% 5.3% 100.0% 

FRANCIA 0.2% 1.7% 33.8% 39.8% 24.6% 100.0% 

ALEMANIA 1.1% 19.7% 50.8% 22.6% 5.8% 100.0% 

HUNGRIA 1.0% 9.0% 27.3% 34.4% 28.3% 100.0% 

IRLANDA 2.0% 16.3% 48.3% 22.7% 10.8% 100.0% 

ISRAEL 3.9% 19.9% 49.1% 19.2% 7.8% 100.0% 

ITALIA 1.0% 9.2% 45.2% 33.3% 11.3% 100.0% 

JAPON 0.5% 4.8% 50.4% 38.5% 5.8% 100.0% 

COREA DEL SUR 3.1% 9.1% 58.7% 24.0% 5.1% 100.0% 

LETONIA 4.7% 21.0% 47.7% 14.6% 11.9% 100.0% 

MEXICO 6.0% 12.9% 34.4% 28.1% 18.6% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS EMPRESAS E INDUSTRIAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

PAISES BAJOS 0.3% 23.0% 57.0% 16.9% 2.8% 100.0% 

NUEVA ZELANDA 0.6% 19.9% 63.8% 14.5% 1.3% 100.0% 

NORUEGA 0.9% 29.1% 49.5% 17.4% 3.1% 100.0% 

FILIPINAS 8.9% 35.7% 31.3% 15.5% 8.6% 100.0% 

POLONIA 0.4% 9.0% 64.2% 19.9% 6.5% 100.0% 

PORTUGAL 0.9% 8.3% 40.6% 36.3% 13.9% 100.0% 

RUSIA 2.2% 7.2% 29.2% 34.0% 27.4% 100.0% 

ESLOVAQUIA 2.7% 20.3% 40.0% 23.7% 13.2% 100.0% 

ESLOVENIA 1.3% 16.5% 50.4% 21.4% 10.4% 100.0% 

SUDÁFRICA 17.0% 30.4% 30.2% 12.8% 9.6% 100.0% 

ESPAÑA 3.8% 21.6% 45.6% 22.4% 6.6% 100.0% 

SUECIA 1.3% 27.4% 46.2% 20.0% 5.1% 100.0% 

SUIZA 1.9% 28.9% 48.1% 18.7% 2.4% 100.0% 

TURQUÍA 11.6% 9.5% 23.9% 20.4% 34.5% 100.0% 

UCRANIA 1.9% 8.3% 20.0% 31.6% 38.1% 100.0% 

GRAN BRETAÑA 1.1% 11.0% 59.8% 22.1% 6.0% 100.0% 

ESTADOS UNIDOS 2.6% 15.1% 60.6% 16.5% 5.2% 100.0% 

URUGUAY 3.2% 19.8% 39.6% 26.0% 11.4% 100.0% 

VENEZUELA 13.1% 34.4% 0.0% 23.7% 28.8% 100.0% 

CONJUNTO GLOBAL 3.7% 17.6% 43.8% 23.4% 11.5% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS EMPRESAS E INDUSTRIAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

AUSTRALIA 3.4% 18.8% 31.1% 26.7% 20.1% 100.0% 

AUSTRIA 4.1% 19.2% 36.2% 26.2% 14.3% 100.0% 

BELGICA 1.1% 11.7% 34.1% 30.9% 22.3% 100.0% 

CHILE 15.5% 20.7% 30.9% 17.2% 15.7% 100.0% 

TAIWAN 2.7% 19.3% 60.7% 15.2% 2.1% 100.0% 

CROACIA 7.9% 14.3% 36.2% 20.2% 21.4% 100.0% 

CHIPRE 10.5% 34.8% 27.8% 15.6% 11.3% 100.0% 

REPUBLICA CHECA 4.6% 9.6% 25.2% 28.9% 31.7% 100.0% 

DINAMARCA 4.5% 25.3% 38.8% 19.8% 11.6% 100.0% 

REPUBLICA DOMINICANA 8.9% 30.3% 36.8% 18.2% 5.8% 100.0% 

FINLANDIA 3.9% 32.1% 35.6% 18.5% 9.9% 100.0% 

FRANCIA 1.9% 8.2% 38.9% 24.3% 26.7% 100.0% 

ALEMANIA 3.8% 21.2% 35.3% 21.8% 17.8% 100.0% 

HUNGRIA 5.8% 17.1% 35.6% 19.9% 21.6% 100.0% 

IRLANDA 6.6% 19.9% 43.0% 18.4% 12.1% 100.0% 

ISRAEL 5.4% 18.8% 30.1% 21.5% 24.1% 100.0% 

ITALIA 6.3% 23.4% 39.4% 19.9% 11.1% 100.0% 

JAPON 0.9% 4.6% 32.6% 40.6% 21.3% 100.0% 

COREA DEL SUR 6.3% 14.3% 47.2% 23.5% 8.8% 100.0% 

LETONIA 11.4% 22.6% 34.5% 17.4% 14.1% 100.0% 

MEXICO 16.1% 22.6% 26.4% 20.3% 14.6% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS IGLESIAS Y ORGANIZACIONES RELIGIOSAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

PAISES BAJOS 1.7% 19.9% 38.5% 25.1% 14.8% 100.0% 

NUEVA ZELANDA 3.0% 17.9% 42.7% 24.1% 12.4% 100.0% 

NORUEGA 1.7% 27.2% 36.4% 23.2% 11.5% 100.0% 

FILIPINAS 36.8% 40.2% 13.2% 7.1% 2.7% 100.0% 

POLONIA 6.6% 28.6% 44.5% 12.5% 7.7% 100.0% 

PORTUGAL 10.2% 20.1% 42.7% 17.8% 9.1% 100.0% 

RUSIA 16.9% 21.7% 36.4% 15.1% 9.9% 100.0% 

ESLOVAQUIA 9.8% 23.6% 29.8% 19.2% 17.6% 100.0% 

ESLOVENIA 4.3% 16.6% 34.1% 19.7% 25.2% 100.0% 

SUDÁFRICA 41.9% 33.0% 16.3% 5.3% 3.5% 100.0% 

ESPAÑA 8.9% 19.2% 26.6% 22.1% 23.2% 100.0% 

SUECIA 1.8% 18.3% 36.2% 26.2% 17.6% 100.0% 

SUIZA 2.9% 19.5% 42.2% 23.6% 11.8% 100.0% 

TURQUÍA 38.9% 17.4% 18.0% 10.6% 15.0% 100.0% 

UCRANIA 20.5% 23.8% 29.8% 13.8% 12.1% 100.0% 

GRAN BRETAÑA 4.7% 15.0% 43.3% 23.5% 13.5% 100.0% 

ESTADOS UNIDOS 7.1% 21.5% 50.3% 13.1% 8.0% 100.0% 

URUGUAY 8.7% 19.2% 24.4% 22.5% 25.1% 100.0% 

VENEZUELA 33.3% 34.2% 0.0% 14.1% 18.4% 100.0% 

CONJUNTO GLOBAL 10.6% 21.2% 34.1% 19.6% 14.5% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS IGLESIAS Y ORGANIZACIONES RELIGIOSAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

AUSTRALIA 2.6% 21.7% 42.4% 23.5% 9.8% 100.0% 

AUSTRIA 8.2% 38.6% 34.9% 14.1% 4.3% 100.0% 

BELGICA 1.1% 17.2% 42.2% 26.8% 12.6% 100.0% 

CHILE 2.9% 6.9% 23.8% 28.8% 37.6% 100.0% 

TAIWAN 1.1% 12.3% 46.5% 30.5% 9.5% 100.0% 

CROACIA 1.0% 4.1% 28.1% 31.9% 34.9% 100.0% 

CHIPRE 13.1% 45.9% 25.4% 10.5% 5.1% 100.0% 

REPUBLICA CHECA 1.5% 9.0% 34.1% 35.6% 19.8% 100.0% 

DINAMARCA 17.1% 51.3% 22.0% 7.5% 2.2% 100.0% 

REPUBLICA DOMINICANA 7.0% 22.4% 33.8% 22.9% 13.8% 100.0% 

FINLANDIA 8.5% 50.6% 29.1% 7.7% 4.1% 100.0% 

FRANCIA 1.5% 12.0% 55.9% 21.8% 8.8% 100.0% 

ALEMANIA 5.9% 36.7% 36.9% 14.8% 5.7% 100.0% 

HUNGRIA 4.4% 23.0% 36.9% 20.5% 15.1% 100.0% 

IRLANDA 3.1% 18.0% 44.3% 21.2% 13.5% 100.0% 

ISRAEL 5.7% 24.9% 38.2% 20.2% 11.0% 100.0% 

ITALIA 1.8% 14.5% 40.5% 30.1% 13.0% 100.0% 

JAPON 2.5% 16.4% 54.1% 22.9% 4.1% 100.0% 

COREA DEL SUR 5.7% 19.0% 53.2% 17.6% 4.5% 100.0% 

LETONIA 2.8% 12.6% 40.9% 25.4% 18.3% 100.0% 

MEXICO 6.9% 9.5% 24.5% 27.2% 31.9% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS CORTES Y EL SISTEMA DE JUSTICIA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

PAISES BAJOS 1.8% 33.8% 41.6% 16.6% 6.2% 100.0% 

NUEVA ZELANDA 1.8% 18.9% 44.1% 24.6% 10.7% 100.0% 

NORUEGA 10.5% 55.6% 22.5% 9.1% 2.3% 100.0% 

FILIPINAS 11.9% 33.1% 29.0% 16.6% 9.4% 100.0% 

POLONIA 3.0% 28.8% 44.6% 15.5% 8.1% 100.0% 

PORTUGAL 1.1% 9.0% 42.4% 31.7% 15.8% 100.0% 

RUSIA 3.6% 10.2% 33.3% 27.9% 25.0% 100.0% 

ESLOVAQUIA 2.4% 18.6% 37.1% 28.2% 13.7% 100.0% 

ESLOVENIA 1.9% 23.4% 39.9% 20.1% 14.6% 100.0% 

SUDÁFRICA 13.0% 27.3% 26.6% 18.0% 15.2% 100.0% 

ESPAÑA 4.4% 15.8% 33.9% 29.4% 16.5% 100.0% 

SUECIA 4.4% 41.0% 33.6% 15.4% 5.7% 100.0% 

SUIZA 5.6% 40.0% 38.6% 11.9% 3.9% 100.0% 

TURQUÍA 37.1% 17.8% 18.6% 11.2% 15.3% 100.0% 

UCRANIA 1.4% 5.3% 9.2% 34.1% 50.1% 100.0% 

GRAN BRETAÑA 2.5% 15.7% 46.5% 24.4% 11.0% 100.0% 

ESTADOS UNIDOS 4.5% 18.7% 55.5% 15.2% 6.0% 100.0% 

URUGUAY 7.4% 25.0% 28.7% 23.2% 15.8% 100.0% 

VENEZUELA 9.9% 25.7% 0.0% 27.7% 36.7% 100.0% 

CONJUNTO GLOBAL 5.9% 22.7% 35.7% 21.7% 14.0% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS CORTES Y EL SISTEMA DE JUSTICIA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

AUSTRALIA 2.7% 34.2% 47.9% 12.4% 2.8% 100.0% 

AUSTRIA 8.5% 43.0% 35.5% 10.2% 2.8% 100.0% 

BELGICA 10.7% 58.9% 26.4% 2.9% 1.1% 100.0% 

CHILE 5.2% 14.1% 39.0% 23.9% 17.7% 100.0% 

TAIWAN 4.4% 32.4% 50.6% 11.0% 1.7% 100.0% 

CROACIA 6.2% 21.4% 45.7% 18.7% 8.0% 100.0% 

CHIPRE 17.9% 46.3% 22.6% 8.8% 4.3% 100.0% 

REPUBLICA CHECA 9.3% 36.6% 41.3% 8.9% 3.9% 100.0% 

DINAMARCA 8.0% 50.4% 33.7% 6.6% 1.2% 100.0% 

REPUBLICA DOMINICANA 12.4% 40.8% 29.4% 12.8% 4.5% 100.0% 

FINLANDIA 7.0% 64.3% 24.9% 3.6% 0.2% 100.0% 

FRANCIA 2.7% 22.3% 56.9% 12.9% 5.3% 100.0% 

ALEMANIA 5.2% 37.3% 41.5% 12.5% 3.6% 100.0% 

HUNGRIA 10.1% 32.2% 38.6% 12.0% 7.1% 100.0% 

IRLANDA 9.4% 40.6% 38.5% 6.8% 4.6% 100.0% 

ISRAEL 3.4% 24.6% 41.7% 22.0% 8.3% 100.0% 

ITALIA 4.5% 21.0% 53.2% 17.9% 3.4% 100.0% 

JAPON 0.9% 8.7% 53.8% 31.3% 5.3% 100.0% 

COREA DEL SUR 5.5% 14.9% 56.0% 20.1% 3.5% 100.0% 

LETONIA 10.1% 37.0% 41.7% 6.4% 4.9% 100.0% 

MEXICO 12.3% 23.0% 35.9% 18.7% 10.2% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS ESCUELAS Y EL SISTEMA EDUCATIVO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

TOTAL 

CONFIANZA 

MUCHA 

CONFIANZA 

ALGO DE 

CONFIANZA 
POCA CONFIANZA 

NADA DE 

CONFIANZA 
TOTAL 

PAISES BAJOS 1.6% 38.1% 48.8% 9.8% 1.7% 100.0% 

NUEVA ZELANDA 2.6% 29.2% 53.0% 12.6% 2.6% 100.0% 

NORUEGA 3.4% 49.4% 36.0% 9.5% 1.8% 100.0% 

FILIPINAS 27.6% 44.3% 15.9% 8.0% 4.2% 100.0% 

POLONIA 4.5% 46.6% 41.5% 6.1% 1.4% 100.0% 

PORTUGAL 5.1% 30.3% 47.5% 13.6% 3.5% 100.0% 

RUSIA 14.0% 33.2% 38.6% 10.3% 4.0% 100.0% 

ESLOVAQUIA 8.7% 42.6% 33.2% 10.8% 4.7% 100.0% 

ESLOVENIA 12.3% 53.8% 25.8% 5.8% 2.4% 100.0% 

SUDÁFRICA 33.6% 40.4% 15.8% 5.9% 4.5% 100.0% 

ESPAÑA 11.0% 37.9% 33.5% 12.7% 4.8% 100.0% 

SUECIA 2.0% 35.9% 38.6% 19.0% 4.4% 100.0% 

SUIZA 6.8% 53.9% 32.6% 6.4% 0.3% 100.0% 

TURQUÍA 41.5% 17.6% 19.2% 9.7% 12.0% 100.0% 

UCRANIA 10.6% 21.7% 38.6% 16.9% 12.2% 100.0% 

GRAN BRETAÑA 3.8% 29.5% 53.4% 10.5% 2.8% 100.0% 

ESTADOS UNIDOS 6.7% 25.7% 49.4% 14.4% 3.8% 100.0% 

URUGUAY 18.5% 48.9% 19.2% 9.7% 3.7% 100.0% 

VENEZUELA 42.7% 32.3% 0.0% 11.9% 13.1% 100.0% 

CONJUNTO GLOBAL 10.6% 34.9% 37.8% 11.9% 4.8% 100.0% 

¿QUE TANTA CONFIANZA TIENE USTED EN …? 

LAS ESCUELAS Y EL SISTEMA EDUCATIVO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

HA VIVIDO EN 

DIFERENTES 

PAISES 

HA VIVIDO EN 

DIFERENTES LUGARES 

DEL MISMO PAIS 

HA VIVIDO EN DIFERENTES COLONIAS 

/ BARRIOS / FRACCIONAMIENTOS DEL 

MISMO LUGAR 

HA VIVIDO SIEMPRE 

EN LA MISMA 

COLONIA 

TOTAL 

AUSTRALIA 19.6% 40.6% 25.6% 14.2% 100.0% 

AUSTRIA 13.2% 32.4% 21.8% 32.5% 100.0% 

BELGICA 3.5% 25.6% 20.6% 50.3% 100.0% 

CHILE 4.0% 21.3% 36.1% 38.6% 100.0% 

TAIWAN 4.5% 42.9% 17.5% 35.1% 100.0% 

CROACIA 14.0% 33.9% 18.5% 33.5% 100.0% 

CHIPRE 15.7% 20.8% 24.4% 39.1% 100.0% 

REPUBLICA CHECA 3.8% 23.3% 30.6% 42.3% 100.0% 

DINAMARCA 14.1% 47.7% 20.6% 17.5% 100.0% 

REPUBLICA DOMINICANA 1.6% 12.7% 34.0% 51.7% 100.0% 

FINLANDIA 12.2% 52.5% 22.4% 12.9% 100.0% 

FRANCIA 12.2% 55.2% 19.2% 13.4% 100.0% 

ALEMANIA 16.3% 34.2% 15.9% 33.5% 100.0% 

HUNGRIA 3.2% 37.2% 22.8% 36.7% 100.0% 

IRLANDA 25.7% 24.3% 20.2% 29.7% 100.0% 

ISRAEL 24.5% 32.2% 16.6% 26.6% 100.0% 

ITALIA 11.5% 22.9% 27.4% 38.3% 100.0% 

JAPON 1.1% 30.7% 24.4% 43.8% 100.0% 

COREA DEL SUR 2.9% 50.0% 31.3% 15.8% 100.0% 

LETONIA 12.9% 30.6% 29.2% 27.3% 100.0% 

MEXICO 3.0% 21.5% 31.4% 44.1% 100.0% 

¿PODRIA DECIRNOS HASTA QUE PUNTO USTED HA CAMBIADO SU LUGAR DE RESIDENCIA DE  

UN LUGAR A OTRO?. ¿CUAL CONSIDERA QUE SE PARECE MAS A SU EXPERIENCIA DE VIDA? 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 32 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

¿PODRIA DECIRNOS HASTA QUE PUNTO USTED HA CAMBIADO SU LUGAR DE RESIDENCIA DE  

UN LUGAR A OTRO?. ¿CUAL CONSIDERA QUE SE PARECE MAS A SU EXPERIENCIA DE VIDA? 

HA VIVIDO EN 

DIFERENTES 

PAISES 

HA VIVIDO EN 

DIFERENTES LUGARES 

DEL MISMO PAIS 

HA VIVIDO EN DIFERENTES COLONIAS 

/ BARRIOS / FRACCIONAMIENTOS DEL 

MISMO LUGAR 

HA VIVIDO SIEMPRE 

EN LA MISMA 

COLONIA 

TOTAL 

PAISES BAJOS 11.0% 50.7% 22.7% 15.6% 100.0% 

NUEVA ZELANDA 33.7% 38.9% 19.6% 7.8% 100.0% 

NORUEGA 15.5% 52.7% 19.2% 12.6% 100.0% 

FILIPINAS 2.3% 21.4% 16.8% 59.5% 100.0% 

POLONIA 5.6% 37.8% 11.3% 45.3% 100.0% 

PORTUGAL 19.1% 33.9% 17.9% 29.1% 100.0% 

RUSIA 4.6% 33.4% 27.6% 34.4% 100.0% 

ESLOVAQUIA 6.2% 16.4% 24.1% 53.3% 100.0% 

ESLOVENIA 10.0% 31.7% 18.9% 39.4% 100.0% 

SUDÁFRICA 4.9% 31.0% 20.5% 43.7% 100.0% 

ESPAÑA 15.7% 34.0% 24.2% 26.1% 100.0% 

SUECIA 15.5% 45.3% 26.3% 12.9% 100.0% 

SUIZA 35.6% 45.4% 10.7% 8.3% 100.0% 

TURQUÍA 3.3% 25.3% 38.1% 33.3% 100.0% 

UCRANIA 6.2% 15.4% 24.6% 53.8% 100.0% 

GRAN BRETAÑA 18.7% 31.2% 25.6% 24.5% 100.0% 

ESTADOS UNIDOS 16.3% 42.8% 28.6% 12.3% 100.0% 

URUGUAY 6.8% 24.9% 40.4% 27.9% 100.0% 

VENEZUELA 3.4% 25.5% 20.4% 50.6% 100.0% 

CONJUNTO GLOBAL 11.3% 33.4% 23.7% 31.6% 100.0% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 58.8% 22.0% 8.5% 5.3% 5.4% 100.0% 

AUSTRIA 47.3% 34.2% 13.1% 3.1% 2.3% 100.0% 

BELGICA 43.0% 35.2% 9.9% 5.7% 6.2% 100.0% 

CHILE 32.6% 40.9% 12.3% 10.7% 3.4% 100.0% 

TAIWAN 54.4% 37.3% 4.5% 3.2% 0.6% 100.0% 

CROACIA 55.0% 29.6% 7.7% 4.9% 2.8% 100.0% 

CHIPRE 44.8% 35.1% 13.1% 4.6% 2.3% 100.0% 

REPUBLICA CHECA 43.3% 31.3% 11.6% 7.8% 6.0% 100.0% 

DINAMARCA 79.2% 7.9% 5.8% 3.6% 3.5% 100.0% 

REPUBLICA DOMINICANA 18.0% 43.1% 12.1% 18.8% 8.0% 100.0% 

FINLANDIA 59.0% 24.1% 8.7% 6.3% 1.9% 100.0% 

FRANCIA 67.7% 18.8% 8.4% 3.7% 1.3% 100.0% 

ALEMANIA 62.8% 23.2% 7.0% 4.1% 3.0% 100.0% 

HUNGRIA 49.6% 24.6% 14.6% 7.3% 3.9% 100.0% 

IRLANDA 35.9% 41.7% 13.4% 6.6% 2.4% 100.0% 

ISRAEL 30.1% 31.2% 14.2% 14.9% 9.7% 100.0% 

ITALIA 43.5% 37.6% 13.7% 4.0% 1.1% 100.0% 

JAPON 64.5% 20.8% 10.7% 2.1% 1.9% 100.0% 

COREA DEL SUR 52.3% 23.1% 11.9% 7.6% 5.2% 100.0% 

LETONIA 29.6% 45.6% 15.2% 8.2% 1.4% 100.0% 

MEXICO 35.2% 33.9% 13.4% 13.2% 4.2% 100.0% 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON CADA UNA DE LAS SIGUIENTES FRASES? 

LIDERES RELIGIOSOS NO DEBERIAN TRATAR DE INFLUIR EN LA  

FORMA EN QUE LAS PERSONAS VOTAN EN LAS ELECCIONES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 50.0% 32.9% 8.9% 5.5% 2.7% 100.0% 

NUEVA ZELANDA 52.8% 24.5% 10.1% 8.6% 4.0% 100.0% 

NORUEGA 55.3% 27.6% 8.7% 5.4% 3.0% 100.0% 

FILIPINAS 42.1% 26.6% 11.1% 12.6% 7.6% 100.0% 

POLONIA 60.9% 26.3% 5.9% 3.9% 3.0% 100.0% 

PORTUGAL 43.4% 32.3% 11.2% 8.3% 4.9% 100.0% 

RUSIA 56.1% 28.3% 7.8% 3.7% 4.1% 100.0% 

ESLOVAQUIA 55.1% 20.1% 13.8% 6.4% 4.6% 100.0% 

ESLOVENIA 46.0% 36.7% 7.7% 6.2% 3.4% 100.0% 

SUDÁFRICA 29.2% 42.8% 7.2% 15.7% 5.1% 100.0% 

ESPAÑA 58.1% 26.3% 6.3% 6.2% 3.1% 100.0% 

SUECIA 47.7% 26.5% 13.9% 6.6% 5.4% 100.0% 

SUIZA 42.7% 37.6% 10.6% 6.5% 2.6% 100.0% 

TURQUÍA 69.0% 10.9% 7.4% 6.8% 5.9% 100.0% 

UCRANIA 57.7% 25.5% 8.8% 4.8% 3.2% 100.0% 

GRAN BRETAÑA 42.7% 32.9% 11.1% 8.1% 5.2% 100.0% 

ESTADOS UNIDOS 43.5% 29.1% 14.6% 10.5% 2.4% 100.0% 

URUGUAY 29.4% 38.6% 11.8% 16.0% 4.3% 100.0% 

VENEZUELA 30.2% 20.5% 6.0% 19.6% 23.8% 100.0% 

CONJUNTO GLOBAL 48.1% 29.9% 10.0% 7.8% 4.3% 100.0% 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON CADA UNA DE LAS SIGUIENTES FRASES? 

LIDERES RELIGIOSOS NO DEBERIAN TRATAR DE INFLUIR EN LA  

FORMA EN QUE LAS PERSONAS VOTAN EN LAS ELECCIONES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 53.7% 19.4% 12.5% 9.2% 5.1% 100.0% 

AUSTRIA 44.6% 29.5% 19.3% 4.2% 2.3% 100.0% 

BELGICA 40.2% 34.9% 12.3% 7.0% 5.6% 100.0% 

CHILE 29.7% 41.3% 15.7% 9.9% 3.4% 100.0% 

TAIWAN 50.5% 39.4% 5.0% 4.3% 0.7% 100.0% 

CROACIA 49.0% 31.5% 10.0% 6.9% 2.6% 100.0% 

CHIPRE 44.0% 33.2% 15.2% 5.4% 2.1% 100.0% 

REPUBLICA CHECA 40.4% 29.7% 16.2% 8.3% 5.4% 100.0% 

DINAMARCA 69.9% 13.1% 7.3% 5.4% 4.4% 100.0% 

REPUBLICA DOMINICANA 15.7% 44.0% 13.8% 19.1% 7.4% 100.0% 

FINLANDIA 47.2% 25.5% 13.1% 11.9% 2.3% 100.0% 

FRANCIA 59.1% 20.2% 12.8% 6.1% 1.9% 100.0% 

ALEMANIA 54.3% 24.8% 10.2% 7.5% 3.3% 100.0% 

HUNGRIA 47.3% 23.9% 17.8% 7.0% 4.1% 100.0% 

IRLANDA 33.8% 40.3% 15.7% 8.0% 2.2% 100.0% 

ISRAEL 27.3% 27.6% 19.3% 15.8% 10.0% 100.0% 

ITALIA 39.4% 39.1% 14.9% 5.1% 1.5% 100.0% 

JAPON 63.8% 21.3% 11.0% 2.1% 1.7% 100.0% 

COREA DEL SUR 45.6% 26.5% 14.3% 8.6% 5.0% 100.0% 

LETONIA 25.0% 37.8% 22.7% 13.2% 1.4% 100.0% 

MEXICO 35.1% 33.4% 14.3% 13.0% 4.2% 100.0% 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON CADA UNA DE LAS SIGUIENTES FRASES? 

LIDERES RELIGIOSOS NO DEBERIAN TRATAR DE  

INFLUIR EN LAS DECISIONES DEL GOBIERNO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 47.0% 31.9% 10.5% 7.4% 3.2% 100.0% 

NUEVA ZELANDA 42.5% 24.2% 14.5% 13.0% 5.9% 100.0% 

NORUEGA 40.9% 28.1% 14.2% 12.9% 3.9% 100.0% 

FILIPINAS 39.4% 27.1% 13.7% 12.8% 7.0% 100.0% 

POLONIA 58.4% 27.8% 5.8% 5.2% 2.7% 100.0% 

PORTUGAL 38.5% 34.5% 13.6% 9.5% 3.9% 100.0% 

RUSIA 44.7% 33.3% 12.4% 6.1% 3.5% 100.0% 

ESLOVAQUIA 49.6% 21.6% 16.1% 8.1% 4.6% 100.0% 

ESLOVENIA 43.5% 39.0% 8.6% 6.4% 2.5% 100.0% 

SUDÁFRICA 23.6% 42.3% 12.8% 15.2% 6.1% 100.0% 

ESPAÑA 55.7% 26.5% 8.7% 6.0% 3.1% 100.0% 

SUECIA 40.4% 26.3% 18.6% 8.8% 5.8% 100.0% 

SUIZA 43.8% 37.6% 10.4% 6.6% 1.6% 100.0% 

TURQUÍA 67.1% 12.8% 8.2% 7.0% 5.0% 100.0% 

UCRANIA 51.8% 25.6% 11.9% 4.5% 6.3% 100.0% 

GRAN BRETAÑA 36.5% 32.4% 14.9% 11.6% 4.6% 100.0% 

ESTADOS UNIDOS 37.6% 29.4% 15.4% 14.1% 3.5% 100.0% 

URUGUAY 27.0% 40.8% 12.7% 14.2% 5.2% 100.0% 

VENEZUELA 27.1% 20.2% 10.1% 20.4% 22.1% 100.0% 

CONJUNTO GLOBAL 43.6% 30.0% 12.8% 9.1% 4.3% 100.0% 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON CADA UNA DE LAS SIGUIENTES FRASES? 

LIDERES RELIGIOSOS NO DEBERIAN TRATAR DE  

INFLUIR EN LAS DECISIONES DEL GOBIERNO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 4.1% 9.4% 23.3% 36.9% 26.3% 100.0% 

AUSTRIA 2.1% 10.4% 30.6% 28.9% 28.0% 100.0% 

BELGICA 2.0% 8.0% 27.9% 43.2% 18.9% 100.0% 

CHILE 7.8% 27.5% 24.3% 31.8% 8.6% 100.0% 

TAIWAN 6.9% 32.3% 20.2% 38.2% 2.4% 100.0% 

CROACIA 5.8% 17.9% 32.9% 31.3% 12.2% 100.0% 

CHIPRE 2.9% 11.0% 25.5% 45.0% 15.6% 100.0% 

REPUBLICA CHECA 4.0% 9.0% 20.5% 39.6% 26.9% 100.0% 

DINAMARCA 2.7% 9.1% 12.8% 20.4% 55.1% 100.0% 

REPUBLICA DOMINICANA 10.7% 31.7% 16.9% 29.8% 10.9% 100.0% 

FINLANDIA 5.2% 8.1% 9.7% 34.8% 42.3% 100.0% 

FRANCIA 2.8% 8.4% 31.5% 38.7% 18.5% 100.0% 

ALEMANIA 3.9% 9.3% 20.5% 39.9% 26.4% 100.0% 

HUNGRIA 4.3% 13.8% 29.2% 28.7% 24.1% 100.0% 

IRLANDA 3.9% 13.3% 20.5% 44.0% 18.3% 100.0% 

ISRAEL 3.6% 13.7% 26.5% 34.4% 21.7% 100.0% 

ITALIA 5.3% 17.0% 31.5% 35.8% 10.4% 100.0% 

JAPON 3.1% 7.3% 37.7% 20.7% 31.1% 100.0% 

COREA DEL SUR 4.7% 19.8% 22.8% 38.6% 14.1% 100.0% 

LETONIA 2.2% 11.7% 30.7% 47.8% 7.6% 100.0% 

MEXICO 12.6% 26.6% 18.8% 28.9% 13.1% 100.0% 

EN GENERAL, LA CIENCIA MODERNA HACE MAS DAÑO QUE BIEN 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 1.8% 7.5% 20.4% 45.4% 24.8% 100.0% 

NUEVA ZELANDA 4.5% 9.4% 22.9% 40.8% 22.4% 100.0% 

NORUEGA 1.0% 5.3% 15.0% 37.9% 40.8% 100.0% 

FILIPINAS 17.4% 30.8% 31.1% 14.9% 5.8% 100.0% 

POLONIA 3.3% 8.0% 17.6% 51.4% 19.7% 100.0% 

PORTUGAL 3.8% 20.1% 23.2% 34.8% 18.0% 100.0% 

RUSIA 5.1% 8.2% 21.2% 36.7% 28.8% 100.0% 

ESLOVAQUIA 4.5% 11.9% 29.6% 30.8% 23.2% 100.0% 

ESLOVENIA 4.1% 21.5% 28.7% 32.6% 13.0% 100.0% 

SUDÁFRICA 13.3% 30.7% 15.3% 29.9% 10.9% 100.0% 

ESPAÑA 4.0% 14.8% 16.1% 43.3% 21.8% 100.0% 

SUECIA 1.6% 6.6% 25.7% 32.4% 33.7% 100.0% 

SUIZA 3.1% 15.1% 29.3% 40.0% 12.5% 100.0% 

TURQUÍA 13.8% 10.6% 20.1% 27.2% 28.2% 100.0% 

UCRANIA 6.0% 11.4% 22.9% 33.0% 26.7% 100.0% 

GRAN BRETAÑA 4.6% 13.6% 29.0% 38.0% 14.9% 100.0% 

ESTADOS UNIDOS 2.5% 10.6% 22.1% 46.8% 18.0% 100.0% 

URUGUAY 8.4% 23.3% 24.3% 38.5% 5.4% 100.0% 

VENEZUELA 12.7% 19.4% 16.6% 30.4% 21.0% 100.0% 

CONJUNTO GLOBAL 5.6% 15.6% 23.0% 35.6% 20.1% 100.0% 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 

EN GENERAL, LA CIENCIA MODERNA HACE MAS DAÑO QUE BIEN 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 3.4% 12.3% 21.5% 30.9% 31.9% 100.0% 

AUSTRIA 3.7% 13.0% 32.8% 28.1% 22.4% 100.0% 

BELGICA 3.0% 8.9% 24.2% 39.2% 24.7% 100.0% 

CHILE 10.5% 42.6% 27.1% 16.3% 3.6% 100.0% 

TAIWAN 3.5% 34.8% 22.2% 38.6% 0.9% 100.0% 

CROACIA 5.6% 22.9% 35.0% 26.7% 9.9% 100.0% 

CHIPRE 5.2% 25.1% 31.0% 33.7% 4.9% 100.0% 

REPUBLICA CHECA 5.0% 17.0% 26.1% 31.4% 20.6% 100.0% 

DINAMARCA 5.5% 11.6% 15.4% 15.0% 52.4% 100.0% 

REPUBLICA DOMINICANA 9.7% 34.2% 24.3% 23.5% 8.3% 100.0% 

FINLANDIA 2.6% 9.9% 19.6% 32.1% 35.8% 100.0% 

FRANCIA 3.1% 10.5% 23.1% 30.0% 33.3% 100.0% 

ALEMANIA 4.9% 12.5% 23.1% 30.1% 29.3% 100.0% 

HUNGRIA 6.7% 20.6% 34.4% 23.7% 14.6% 100.0% 

IRLANDA 3.9% 18.9% 27.0% 35.2% 15.0% 100.0% 

ISRAEL 6.7% 25.2% 30.9% 26.6% 10.6% 100.0% 

ITALIA 6.9% 30.8% 32.7% 21.9% 7.6% 100.0% 

JAPON 2.8% 9.2% 28.4% 20.1% 39.6% 100.0% 

COREA DEL SUR 12.1% 33.2% 29.1% 20.8% 4.7% 100.0% 

LETONIA 2.3% 18.5% 30.6% 41.3% 7.3% 100.0% 

MEXICO 14.3% 33.7% 22.0% 22.5% 7.5% 100.0% 

CONFIAMOS DEMASIADO EN LA CIENCIA Y NO LO SUFICIENTE EN LA FE RELIGIOSA 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 3.0% 12.7% 21.9% 35.7% 26.8% 100.0% 

NUEVA ZELANDA 3.6% 14.4% 23.5% 33.3% 25.2% 100.0% 

NORUEGA 2.7% 20.2% 25.8% 31.6% 19.9% 100.0% 

FILIPINAS 11.4% 31.6% 30.3% 15.7% 11.1% 100.0% 

POLONIA 2.8% 13.8% 24.4% 42.7% 16.4% 100.0% 

PORTUGAL 4.5% 29.5% 30.6% 27.0% 8.4% 100.0% 

RUSIA 8.0% 20.9% 28.6% 27.5% 15.0% 100.0% 

ESLOVAQUIA 7.6% 19.2% 35.3% 22.8% 15.0% 100.0% 

ESLOVENIA 2.8% 19.7% 25.9% 36.6% 15.0% 100.0% 

SUDÁFRICA 14.2% 37.6% 19.6% 23.0% 5.6% 100.0% 

ESPAÑA 8.2% 30.9% 20.1% 26.1% 14.7% 100.0% 

SUECIA 1.5% 8.7% 19.8% 28.9% 41.2% 100.0% 

SUIZA 3.9% 18.3% 28.0% 34.2% 15.6% 100.0% 

TURQUÍA 12.9% 10.2% 21.3% 26.0% 29.5% 100.0% 

UCRANIA 7.6% 18.5% 33.4% 24.3% 16.2% 100.0% 

GRAN BRETAÑA 4.4% 16.0% 27.6% 34.7% 17.3% 100.0% 

ESTADOS UNIDOS 6.8% 24.8% 25.0% 31.3% 12.2% 100.0% 

URUGUAY 7.4% 36.3% 26.9% 24.6% 4.7% 100.0% 

VENEZUELA 21.7% 27.1% 15.2% 24.2% 11.7% 100.0% 

CONJUNTO GLOBAL 6.6% 21.9% 25.4% 28.3% 17.7% 100.0% 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 

CONFIAMOS DEMASIADO EN LA CIENCIA Y NO LO SUFICIENTE EN LA FE RELIGIOSA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 35.9% 39.5% 12.3% 8.6% 3.8% 100.0% 

AUSTRIA 21.1% 33.2% 31.2% 11.1% 3.5% 100.0% 

BELGICA 28.2% 43.5% 17.1% 8.1% 3.1% 100.0% 

CHILE 9.8% 38.6% 24.4% 23.0% 4.3% 100.0% 

TAIWAN 5.4% 37.9% 18.1% 37.0% 1.5% 100.0% 

CROACIA 16.0% 40.1% 22.2% 17.4% 4.3% 100.0% 

CHIPRE 14.5% 41.5% 30.6% 11.8% 1.5% 100.0% 

REPUBLICA CHECA 25.8% 35.2% 23.8% 11.7% 3.5% 100.0% 

DINAMARCA 53.5% 29.9% 8.3% 5.0% 3.2% 100.0% 

REPUBLICA DOMINICANA 4.5% 21.2% 18.5% 39.7% 16.1% 100.0% 

FINLANDIA 26.1% 43.2% 16.8% 11.5% 2.4% 100.0% 

FRANCIA 36.8% 34.3% 15.5% 9.8% 3.7% 100.0% 

ALEMANIA 32.8% 38.5% 16.7% 9.3% 2.7% 100.0% 

HUNGRIA 19.8% 25.5% 33.0% 16.1% 5.6% 100.0% 

IRLANDA 12.2% 43.5% 21.6% 19.0% 3.7% 100.0% 

ISRAEL 27.8% 35.6% 22.1% 10.6% 3.9% 100.0% 

ITALIA 22.9% 43.1% 20.1% 12.8% 1.1% 100.0% 

JAPON 18.7% 32.8% 28.6% 9.1% 10.8% 100.0% 

COREA DEL SUR 12.5% 31.2% 21.9% 24.0% 10.4% 100.0% 

LETONIA 11.3% 30.8% 27.4% 25.7% 4.7% 100.0% 

MEXICO 13.9% 30.7% 20.0% 25.1% 10.4% 100.0% 

MIRANDO AL MUNDO, LAS RELIGIONES TRAEN MAS CONFLICTOS QUE PAZ 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 33.9% 44.1% 12.5% 7.0% 2.5% 100.0% 

NUEVA ZELANDA 32.3% 38.9% 14.7% 11.3% 2.8% 100.0% 

NORUEGA 38.8% 42.8% 11.2% 5.5% 1.7% 100.0% 

FILIPINAS 13.0% 23.5% 27.4% 20.7% 15.4% 100.0% 

POLONIA 11.7% 35.8% 25.6% 23.4% 3.5% 100.0% 

PORTUGAL 15.3% 40.9% 22.5% 17.0% 4.2% 100.0% 

RUSIA 11.4% 21.6% 25.9% 27.1% 14.1% 100.0% 

ESLOVAQUIA 15.0% 28.3% 31.8% 17.4% 7.6% 100.0% 

ESLOVENIA 22.6% 45.7% 18.5% 11.7% 1.5% 100.0% 

SUDÁFRICA 12.5% 24.9% 17.2% 31.6% 13.8% 100.0% 

ESPAÑA 21.9% 37.5% 17.5% 18.4% 4.8% 100.0% 

SUECIA 37.1% 42.6% 12.8% 5.4% 2.1% 100.0% 

SUIZA 33.7% 49.5% 10.2% 6.0% 0.6% 100.0% 

TURQUÍA 31.8% 16.7% 18.7% 17.8% 14.9% 100.0% 

UCRANIA 8.4% 24.9% 28.5% 26.9% 11.4% 100.0% 

GRAN BRETAÑA 29.2% 44.3% 15.3% 9.0% 2.2% 100.0% 

ESTADOS UNIDOS 19.1% 41.8% 15.8% 19.9% 3.4% 100.0% 

URUGUAY 12.2% 40.0% 16.1% 27.8% 3.8% 100.0% 

VENEZUELA 14.9% 16.3% 15.4% 31.5% 21.9% 100.0% 

CONJUNTO GLOBAL 22.0% 35.1% 19.4% 17.5% 6.0% 100.0% 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 

MIRANDO AL MUNDO, LAS RELIGIONES TRAEN MAS CONFLICTOS QUE PAZ 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 35.9% 41.1% 14.0% 6.6% 2.4% 100.0% 

AUSTRIA 30.7% 33.5% 25.4% 7.4% 3.0% 100.0% 

BELGICA 25.8% 45.2% 19.4% 7.1% 2.5% 100.0% 

CHILE 17.4% 46.2% 23.7% 11.1% 1.6% 100.0% 

TAIWAN 6.8% 32.3% 17.7% 39.8% 3.3% 100.0% 

CROACIA 18.9% 43.4% 21.2% 12.7% 3.8% 100.0% 

CHIPRE 13.0% 40.1% 33.0% 11.4% 2.5% 100.0% 

REPUBLICA CHECA 23.2% 35.0% 24.1% 13.0% 4.7% 100.0% 

DINAMARCA 46.7% 31.9% 10.7% 6.3% 4.4% 100.0% 

REPUBLICA DOMINICANA 5.3% 26.8% 17.6% 29.7% 20.6% 100.0% 

FINLANDIA 40.1% 43.7% 10.1% 4.1% 2.0% 100.0% 

FRANCIA 34.9% 34.4% 17.4% 9.9% 3.3% 100.0% 

ALEMANIA 38.9% 39.8% 11.5% 7.5% 2.3% 100.0% 

HUNGRIA 12.5% 23.0% 32.7% 20.7% 11.2% 100.0% 

IRLANDA 21.0% 47.1% 21.4% 8.9% 1.6% 100.0% 

ISRAEL 11.9% 20.5% 27.7% 23.3% 16.5% 100.0% 

ITALIA 28.5% 44.4% 16.9% 9.2% 1.0% 100.0% 

JAPON 15.4% 31.5% 32.7% 8.1% 12.3% 100.0% 

COREA DEL SUR 21.4% 35.7% 20.8% 14.9% 7.1% 100.0% 

LETONIA 8.9% 31.9% 30.1% 23.8% 5.2% 100.0% 

MEXICO 22.1% 36.4% 19.9% 14.7% 6.8% 100.0% 

PERSONAS CON FUERTES CREENCIAS RELIGIOSAS CON  

FRECUENCIA SON INTOLERANTES CON OTROS 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 35.7% 46.9% 10.1% 5.2% 2.1% 100.0% 

NUEVA ZELANDA 32.7% 46.9% 9.4% 8.6% 2.4% 100.0% 

NORUEGA 31.5% 47.4% 12.3% 7.0% 1.8% 100.0% 

FILIPINAS 13.9% 25.3% 32.0% 18.2% 10.5% 100.0% 

POLONIA 18.9% 45.0% 17.8% 15.2% 3.0% 100.0% 

PORTUGAL 22.2% 44.9% 16.8% 13.1% 3.0% 100.0% 

RUSIA 14.9% 25.6% 23.8% 22.0% 13.7% 100.0% 

ESLOVAQUIA 17.7% 26.4% 31.0% 17.4% 7.5% 100.0% 

ESLOVENIA 22.5% 48.6% 16.6% 11.0% 1.3% 100.0% 

SUDÁFRICA 16.7% 34.3% 19.0% 22.7% 7.3% 100.0% 

ESPAÑA 23.0% 40.7% 14.4% 18.0% 3.9% 100.0% 

SUECIA 26.2% 41.0% 24.0% 6.1% 2.8% 100.0% 

SUIZA 29.8% 50.2% 12.4% 6.8% 0.8% 100.0% 

TURQUÍA 26.0% 13.7% 17.8% 20.8% 21.7% 100.0% 

UCRANIA 17.7% 31.6% 27.5% 15.1% 8.0% 100.0% 

GRAN BRETAÑA 29.4% 46.9% 14.4% 7.6% 1.7% 100.0% 

ESTADOS UNIDOS 21.6% 45.6% 15.9% 14.8% 2.2% 100.0% 

URUGUAY 14.4% 39.4% 17.8% 24.5% 4.0% 100.0% 

VENEZUELA 25.5% 23.2% 13.6% 23.7% 14.0% 100.0% 

CONJUNTO GLOBAL 23.5% 37.4% 19.1% 14.4% 5.6% 100.0% 

POR FAVOR, CONSIDERE LAS SIGUIENTES AFIRMACIONES Y DIGAME SI ESTA DE ACUERDO  

O EN DESACUERDO CON ELLAS 

PERSONAS CON FUERTES CREENCIAS RELIGIOSAS CON  

FRECUENCIA SON INTOLERANTES CON OTROS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

UN GRAN EXCESO 

DE PODER 

DEMASIADO 

PODER 

LA CANTIDAD 

JUSTA DE PODER 
MUY POCO PODER 

DEMASIADO POCO 

PODER 
TOTAL 

AUSTRALIA 13.7% 29.7% 49.4% 6.7% 0.5% 100.0% 

AUSTRIA 8.8% 28.9% 57.3% 4.1% 0.8% 100.0% 

BELGICA 9.5% 30.6% 54.2% 4.4% 1.4% 100.0% 

CHILE 23.7% 24.1% 28.3% 18.0% 5.8% 100.0% 

TAIWAN 10.3% 44.6% 35.1% 7.3% 2.7% 100.0% 

CROACIA 14.9% 42.4% 35.2% 6.0% 1.5% 100.0% 

CHIPRE 23.9% 51.2% 20.4% 3.8% 0.6% 100.0% 

REPUBLICA CHECA 6.5% 16.1% 43.5% 25.2% 8.7% 100.0% 

DINAMARCA 6.3% 20.0% 68.0% 4.2% 1.4% 100.0% 

REPUBLICA DOMINICANA 35.0% 40.8% 16.6% 5.9% 1.7% 100.0% 

FINLANDIA 9.9% 21.2% 63.2% 4.6% 1.1% 100.0% 

FRANCIA 8.2% 19.4% 63.5% 7.1% 1.9% 100.0% 

ALEMANIA 8.7% 29.2% 54.9% 6.0% 1.2% 100.0% 

HUNGRIA 10.4% 19.7% 51.1% 17.0% 1.7% 100.0% 

IRLANDA 15.9% 26.6% 50.0% 6.0% 1.4% 100.0% 

ISRAEL 19.2% 34.4% 32.2% 11.4% 2.9% 100.0% 

ITALIA 18.1% 41.7% 34.7% 5.2% 0.4% 100.0% 

JAPON 9.5% 37.1% 41.7% 10.5% 1.2% 100.0% 

COREA DEL SUR 23.0% 38.0% 28.7% 8.0% 2.3% 100.0% 

LETONIA 1.5% 9.4% 62.8% 20.8% 5.5% 100.0% 

MEXICO 14.3% 31.1% 25.3% 22.4% 7.0% 100.0% 

¿USTED PIENSA QUE LAS IGLESIAS Y ORGANIZACIONES RELIGIOSAS TIENEN  

DEMASIADO O POCO PODER EN ESTE PAIS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

UN GRAN EXCESO 

DE PODER 

DEMASIADO 

PODER 

LA CANTIDAD 

JUSTA DE PODER 
MUY POCO PODER 

DEMASIADO POCO 

PODER 
TOTAL 

PAISES BAJOS 7.8% 25.5% 60.2% 5.7% 0.8% 100.0% 

NUEVA ZELANDA 6.1% 17.9% 62.7% 10.5% 2.8% 100.0% 

NORUEGA 10.4% 25.7% 58.4% 3.9% 1.5% 100.0% 

FILIPINAS 11.9% 13.6% 52.4% 17.6% 4.5% 100.0% 

POLONIA 22.9% 37.8% 36.5% 2.3% 0.4% 100.0% 

PORTUGAL 8.6% 23.6% 52.8% 13.7% 1.3% 100.0% 

RUSIA 4.9% 16.4% 59.3% 12.0% 7.4% 100.0% 

ESLOVAQUIA 9.9% 26.6% 53.8% 8.2% 1.4% 100.0% 

ESLOVENIA 11.3% 36.7% 45.9% 5.7% 0.4% 100.0% 

SUDÁFRICA 3.4% 16.3% 41.2% 30.8% 8.3% 100.0% 

ESPAÑA 10.3% 44.3% 33.8% 8.3% 3.2% 100.0% 

SUECIA 7.7% 17.4% 66.3% 6.6% 2.0% 100.0% 

SUIZA 2.4% 19.1% 71.9% 6.3% 0.3% 100.0% 

TURQUÍA 25.0% 24.1% 31.3% 14.0% 5.6% 100.0% 

UCRANIA 8.7% 24.6% 47.4% 15.4% 4.0% 100.0% 

GRAN BRETAÑA 9.3% 28.4% 52.8% 8.2% 1.3% 100.0% 

ESTADOS UNIDOS 7.0% 24.8% 51.1% 15.1% 2.0% 100.0% 

URUGUAY 6.6% 23.3% 30.5% 32.3% 7.2% 100.0% 

VENEZUELA 11.8% 23.7% 38.3% 20.0% 6.2% 100.0% 

CONJUNTO GLOBAL 12.1% 27.9% 45.7% 11.4% 2.9% 100.0% 

¿USTED PIENSA QUE LAS IGLESIAS Y ORGANIZACIONES RELIGIOSAS TIENEN  

DEMASIADO O POCO PODER EN ESTE PAIS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 17.3% 41.1% 18.3% 17.5% 5.7% 100.0% 

AUSTRIA 14.7% 27.1% 31.9% 18.7% 7.6% 100.0% 

BELGICA 5.2% 32.8% 26.4% 25.1% 10.5% 100.0% 

CHILE 33.0% 49.4% 11.7% 5.2% 0.7% 100.0% 

TAIWAN 22.0% 59.9% 9.4% 8.3% 0.3% 100.0% 

CROACIA 37.8% 45.8% 8.0% 6.9% 1.5% 100.0% 

CHIPRE 20.3% 51.3% 15.6% 11.5% 1.2% 100.0% 

REPUBLICA CHECA 18.0% 38.2% 23.5% 13.4% 7.0% 100.0% 

DINAMARCA 28.3% 24.9% 10.2% 16.5% 20.2% 100.0% 

REPUBLICA DOMINICANA 27.9% 55.9% 8.3% 6.5% 1.4% 100.0% 

FINLANDIA 20.4% 33.9% 18.5% 21.8% 5.3% 100.0% 

FRANCIA 22.1% 35.9% 16.4% 16.6% 9.0% 100.0% 

ALEMANIA 23.4% 32.6% 16.0% 19.9% 8.2% 100.0% 

HUNGRIA 27.1% 31.8% 23.5% 11.1% 6.5% 100.0% 

IRLANDA 25.5% 51.4% 14.4% 7.4% 1.3% 100.0% 

ISRAEL 25.1% 38.3% 15.8% 12.4% 8.5% 100.0% 

ITALIA 15.0% 45.8% 22.3% 13.2% 3.7% 100.0% 

JAPON 10.3% 12.7% 28.1% 13.3% 35.6% 100.0% 

COREA DEL SUR 35.4% 35.0% 18.4% 7.6% 3.6% 100.0% 

LETONIA 8.8% 41.3% 26.4% 19.1% 4.4% 100.0% 

MEXICO 40.2% 44.7% 9.2% 5.2% 0.8% 100.0% 

TODOS LOS GRUPOS RELIGIOSOS EN MEXICO  

DEBEN TENER LOS MISMOS DERECHOS 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON LAS SIGUIENTES AFIRMACIONES? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 13.3% 50.4% 14.4% 16.8% 5.2% 100.0% 

NUEVA ZELANDA 19.1% 46.9% 17.0% 12.7% 4.3% 100.0% 

NORUEGA 12.5% 34.9% 16.2% 24.8% 11.7% 100.0% 

FILIPINAS 62.2% 26.4% 5.7% 3.7% 2.0% 100.0% 

POLONIA 34.9% 51.4% 8.0% 5.0% 0.6% 100.0% 

PORTUGAL 27.9% 53.2% 10.1% 7.2% 1.5% 100.0% 

RUSIA 45.7% 38.5% 9.7% 3.8% 2.3% 100.0% 

ESLOVAQUIA 22.8% 31.5% 24.7% 15.2% 5.8% 100.0% 

ESLOVENIA 22.1% 50.6% 11.5% 12.9% 2.9% 100.0% 

SUDÁFRICA 44.7% 45.6% 3.4% 5.4% 0.9% 100.0% 

ESPAÑA 33.3% 43.0% 8.8% 11.7% 3.2% 100.0% 

SUECIA 13.9% 36.2% 24.2% 15.5% 10.1% 100.0% 

SUIZA 17.2% 45.2% 13.8% 17.3% 6.6% 100.0% 

TURQUÍA 64.6% 19.2% 8.9% 5.3% 2.1% 100.0% 

UCRANIA 34.4% 34.7% 13.6% 10.6% 6.7% 100.0% 

GRAN BRETAÑA 15.7% 47.1% 18.9% 14.1% 4.2% 100.0% 

ESTADOS UNIDOS 27.8% 51.9% 11.6% 7.3% 1.4% 100.0% 

URUGUAY 19.4% 58.2% 11.5% 9.9% 1.0% 100.0% 

VENEZUELA 54.9% 31.0% 7.0% 5.1% 1.9% 100.0% 

CONJUNTO GLOBAL 27.3% 41.5% 14.4% 11.7% 5.1% 100.0% 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON LAS SIGUIENTES AFIRMACIONES? 

TODOS LOS GRUPOS RELIGIOSOS EN MEXICO  

DEBEN TENER LOS MISMOS DERECHOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 22.4% 44.5% 11.7% 15.8% 5.7% 100.0% 

AUSTRIA 25.1% 39.4% 24.8% 8.3% 2.4% 100.0% 

BELGICA 13.6% 57.9% 16.6% 6.7% 5.3% 100.0% 

CHILE 37.4% 50.1% 10.4% 1.7% 0.3% 100.0% 

TAIWAN 32.5% 61.1% 3.5% 2.8% 0.1% 100.0% 

CROACIA 45.9% 45.5% 5.5% 2.6% 0.4% 100.0% 

CHIPRE 36.3% 48.3% 11.4% 3.7% 0.3% 100.0% 

REPUBLICA CHECA 13.2% 32.1% 25.6% 18.2% 10.9% 100.0% 

DINAMARCA 48.3% 29.6% 6.6% 8.1% 7.5% 100.0% 

REPUBLICA DOMINICANA 31.2% 57.2% 7.6% 3.2% 0.9% 100.0% 

FINLANDIA 28.5% 44.4% 13.1% 10.5% 3.5% 100.0% 

FRANCIA 38.4% 44.5% 9.3% 4.4% 3.3% 100.0% 

ALEMANIA 38.1% 45.2% 8.0% 5.9% 2.8% 100.0% 

HUNGRIA 44.9% 31.2% 16.9% 5.2% 1.7% 100.0% 

IRLANDA 28.7% 55.6% 12.3% 2.7% 0.7% 100.0% 

ISRAEL 33.4% 38.5% 17.3% 7.1% 3.8% 100.0% 

ITALIA 22.5% 58.4% 15.9% 2.5% 0.7% 100.0% 

JAPON 3.1% 6.1% 19.8% 14.0% 57.0% 100.0% 

COREA DEL SUR 35.1% 32.4% 16.7% 10.2% 5.5% 100.0% 

LETONIA 11.8% 44.6% 25.7% 14.6% 3.3% 100.0% 

MEXICO 46.5% 41.3% 8.1% 3.7% 0.5% 100.0% 

DEBEMOS RESPETAR TODAS LAS RELIGIONES 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON LAS SIGUIENTES AFIRMACIONES? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 20.5% 60.0% 9.1% 6.7% 3.8% 100.0% 

NUEVA ZELANDA 25.0% 48.8% 11.0% 10.7% 4.4% 100.0% 

NORUEGA 21.6% 55.4% 11.1% 7.4% 4.5% 100.0% 

FILIPINAS 70.8% 18.9% 5.7% 2.8% 1.8% 100.0% 

POLONIA 37.1% 54.5% 5.6% 2.6% 0.2% 100.0% 

PORTUGAL 44.0% 46.4% 7.6% 1.6% 0.4% 100.0% 

RUSIA 51.0% 35.5% 9.8% 2.4% 1.3% 100.0% 

ESLOVAQUIA 20.0% 31.5% 25.4% 14.8% 8.3% 100.0% 

ESLOVENIA 30.5% 56.3% 7.1% 4.7% 1.4% 100.0% 

SUDÁFRICA 47.4% 46.4% 4.0% 1.6% 0.6% 100.0% 

ESPAÑA 44.4% 46.9% 5.0% 2.7% 1.1% 100.0% 

SUECIA 18.6% 47.3% 15.7% 11.8% 6.5% 100.0% 

SUIZA 30.3% 56.3% 6.2% 5.2% 2.0% 100.0% 

TURQUÍA 76.6% 14.4% 4.5% 2.9% 1.7% 100.0% 

UCRANIA 39.7% 40.5% 12.4% 3.6% 3.8% 100.0% 

GRAN BRETAÑA 22.4% 54.2% 13.0% 7.2% 3.2% 100.0% 

ESTADOS UNIDOS 32.2% 49.4% 8.7% 7.3% 2.4% 100.0% 

URUGUAY 29.4% 64.6% 3.1% 2.6% 0.3% 100.0% 

VENEZUELA 64.1% 29.0% 4.6% 1.8% 0.5% 100.0% 

CONJUNTO GLOBAL 34.7% 45.0% 10.7% 6.0% 3.7% 100.0% 

¿QUE TAN DE ACUERDO O EN DESACUERDO ESTA USTED CON LAS SIGUIENTES AFIRMACIONES? 

DEBEMOS RESPETAR TODAS LAS RELIGIONES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI 

ACEPTARIA 

PROBABLEMENTE SI 

ACEPTARIA 

PROBABLEMENTE NO 

ACEPTARIA 

DEFINITIVAMENTE NO 

ACEPTARIA 
TOTAL 

AUSTRALIA 27.2% 56.0% 9.7% 7.1% 100.0% 

AUSTRIA 39.0% 41.1% 15.0% 4.9% 100.0% 

BELGICA 20.8% 53.9% 18.3% 7.0% 100.0% 

CHILE 56.8% 30.7% 6.8% 5.6% 100.0% 

TAIWAN 60.7% 29.9% 5.5% 3.8% 100.0% 

CROACIA 44.1% 38.5% 9.3% 8.1% 100.0% 

CHIPRE 16.4% 35.4% 25.5% 22.7% 100.0% 

REPUBLICA CHECA 17.8% 43.3% 23.9% 14.9% 100.0% 

DINAMARCA 33.7% 48.3% 10.9% 7.1% 100.0% 

REPUBLICA DOMINICANA 29.2% 38.7% 18.0% 14.1% 100.0% 

FINLANDIA 37.2% 51.6% 6.6% 4.6% 100.0% 

FRANCIA 33.7% 48.4% 12.9% 4.9% 100.0% 

ALEMANIA 44.1% 40.3% 11.4% 4.2% 100.0% 

HUNGRIA 50.1% 38.6% 9.8% 1.5% 100.0% 

IRLANDA 46.5% 41.0% 7.8% 4.7% 100.0% 

ISRAEL 11.9% 28.0% 21.3% 38.8% 100.0% 

ITALIA 25.6% 43.5% 20.5% 10.5% 100.0% 

JAPON 10.4% 49.1% 30.4% 10.1% 100.0% 

COREA DEL SUR 36.9% 39.8% 14.6% 8.8% 100.0% 

LETONIA 7.7% 49.5% 24.9% 17.9% 100.0% 

MEXICO 43.2% 32.0% 14.5% 10.3% 100.0% 

SE CASE CON UN FAMILIAR DE USTED 

LAS PERSONAS PERTENECEN A DIFERENTES RELIGIONES Y TIENEN DIFERENTES PUNTOS DE VISTA 

RELIGIOSOS. ¿ACEPTARIA USTED QUE UNA PERSONA DE UNA RELIGION DIFERENTE A LA SUYA O CON 

PUNTOS DE VISTA RELIGIOSOS MUY DIFERENTES A LOS SUYOS …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI 

ACEPTARIA 

PROBABLEMENTE SI 

ACEPTARIA 

PROBABLEMENTE NO 

ACEPTARIA 

DEFINITIVAMENTE NO 

ACEPTARIA 
TOTAL 

PAISES BAJOS 36.9% 52.6% 7.1% 3.4% 100.0% 

NUEVA ZELANDA 35.0% 53.8% 5.6% 5.6% 100.0% 

NORUEGA 36.3% 51.6% 7.8% 4.3% 100.0% 

FILIPINAS 40.9% 23.9% 11.8% 23.4% 100.0% 

POLONIA 37.6% 46.9% 9.5% 6.0% 100.0% 

PORTUGAL 58.1% 29.5% 8.8% 3.6% 100.0% 

RUSIA 36.8% 43.0% 13.4% 6.7% 100.0% 

ESLOVAQUIA 28.3% 38.8% 24.6% 8.3% 100.0% 

ESLOVENIA 46.0% 41.2% 7.6% 5.2% 100.0% 

SUDÁFRICA 34.0% 29.9% 10.2% 25.9% 100.0% 

ESPAÑA 51.6% 35.2% 7.7% 5.6% 100.0% 

SUECIA 26.9% 50.0% 15.4% 7.7% 100.0% 

SUIZA 54.6% 36.8% 5.4% 3.1% 100.0% 

TURQUÍA 25.3% 24.3% 12.9% 37.6% 100.0% 

UCRANIA 35.2% 46.0% 11.9% 6.8% 100.0% 

GRAN BRETAÑA 28.2% 53.7% 10.5% 7.6% 100.0% 

ESTADOS UNIDOS 41.0% 47.9% 8.0% 3.2% 100.0% 

URUGUAY 60.6% 30.9% 3.8% 4.7% 100.0% 

VENEZUELA 59.2% 24.9% 7.4% 8.5% 100.0% 

CONJUNTO GLOBAL 36.9% 41.0% 12.1% 10.0% 100.0% 

LAS PERSONAS PERTENECEN A DIFERENTES RELIGIONES Y TIENEN DIFERENTES PUNTOS DE VISTA 

RELIGIOSOS. ¿ACEPTARIA USTED QUE UNA PERSONA DE UNA RELIGION DIFERENTE A LA SUYA O CON 

PUNTOS DE VISTA RELIGIOSOS MUY DIFERENTES A LOS SUYOS …? 

SE CASE CON UN FAMILIAR DE USTED 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI 

ACEPTARIA 

PROBABLEMENTE SI 

ACEPTARIA 

PROBABLEMENTE NO 

ACEPTARIA 

DEFINITIVAMENTE NO 

ACEPTARIA 
TOTAL 

AUSTRALIA 25.1% 54.3% 14.7% 5.8% 100.0% 

AUSTRIA 33.9% 41.9% 19.1% 5.1% 100.0% 

BELGICA 26.2% 54.9% 12.5% 6.4% 100.0% 

CHILE 55.3% 31.9% 7.4% 5.4% 100.0% 

TAIWAN 56.6% 33.7% 6.4% 3.4% 100.0% 

CROACIA 45.2% 41.3% 8.0% 5.5% 100.0% 

CHIPRE 27.7% 32.7% 22.7% 16.9% 100.0% 

REPUBLICA CHECA 20.1% 46.3% 18.2% 15.4% 100.0% 

DINAMARCA 35.0% 42.6% 12.9% 9.6% 100.0% 

REPUBLICA DOMINICANA 35.4% 44.8% 14.6% 5.2% 100.0% 

FINLANDIA 43.9% 45.7% 7.2% 3.1% 100.0% 

FRANCIA 33.3% 45.6% 13.6% 7.5% 100.0% 

ALEMANIA 38.8% 40.3% 15.6% 5.3% 100.0% 

HUNGRIA 45.5% 42.5% 10.2% 1.7% 100.0% 

IRLANDA 52.9% 39.3% 5.8% 2.1% 100.0% 

ISRAEL 18.5% 36.4% 26.2% 18.9% 100.0% 

ITALIA 28.6% 46.7% 17.1% 7.7% 100.0% 

JAPON 8.4% 41.2% 36.5% 13.9% 100.0% 

COREA DEL SUR 39.3% 45.4% 10.2% 5.2% 100.0% 

LETONIA 9.1% 62.4% 20.5% 8.1% 100.0% 

MEXICO 43.6% 32.1% 14.9% 9.3% 100.0% 

SEA CANDIDATO DEL PARTIDO POLITICO QUE USTED PREFIERE 

LAS PERSONAS PERTENECEN A DIFERENTES RELIGIONES Y TIENEN DIFERENTES PUNTOS DE VISTA 

RELIGIOSOS. ¿ACEPTARIA USTED QUE UNA PERSONA DE UNA RELIGION DIFERENTE A LA SUYA O CON 

PUNTOS DE VISTA RELIGIOSOS MUY DIFERENTES A LOS SUYOS …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI 

ACEPTARIA 

PROBABLEMENTE SI 

ACEPTARIA 

PROBABLEMENTE NO 

ACEPTARIA 

DEFINITIVAMENTE NO 

ACEPTARIA 
TOTAL 

PAISES BAJOS 37.3% 47.8% 8.9% 6.0% 100.0% 

NUEVA ZELANDA 31.3% 55.3% 9.3% 4.0% 100.0% 

NORUEGA 41.4% 46.0% 8.1% 4.5% 100.0% 

FILIPINAS 37.3% 33.7% 13.5% 15.5% 100.0% 

POLONIA 38.3% 49.6% 6.9% 5.3% 100.0% 

PORTUGAL 54.9% 33.0% 9.0% 3.1% 100.0% 

RUSIA 36.6% 45.1% 10.9% 7.4% 100.0% 

ESLOVAQUIA 36.0% 44.9% 14.3% 4.8% 100.0% 

ESLOVENIA 44.2% 42.6% 8.5% 4.7% 100.0% 

SUDÁFRICA 35.8% 42.7% 10.2% 11.4% 100.0% 

ESPAÑA 50.6% 36.7% 7.9% 4.8% 100.0% 

SUECIA 27.7% 45.7% 17.5% 9.0% 100.0% 

SUIZA 43.9% 45.1% 6.2% 4.8% 100.0% 

TURQUÍA 24.1% 24.7% 12.5% 38.7% 100.0% 

UCRANIA 34.6% 48.0% 9.0% 8.4% 100.0% 

GRAN BRETAÑA 26.7% 57.0% 10.8% 5.4% 100.0% 

ESTADOS UNIDOS 36.3% 48.9% 12.0% 2.8% 100.0% 

URUGUAY 55.3% 33.1% 6.2% 5.3% 100.0% 

VENEZUELA 56.9% 26.0% 7.2% 9.9% 100.0% 

CONJUNTO GLOBAL 37.2% 42.9% 12.0% 7.9% 100.0% 

LAS PERSONAS PERTENECEN A DIFERENTES RELIGIONES Y TIENEN DIFERENTES PUNTOS DE VISTA 

RELIGIOSOS. ¿ACEPTARIA USTED QUE UNA PERSONA DE UNA RELIGION DIFERENTE A LA SUYA O CON 

PUNTOS DE VISTA RELIGIOSOS MUY DIFERENTES A LOS SUYOS …? 

SEA CANDIDATO DEL PARTIDO POLITICO QUE USTED PREFIERE 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 55 

TABLA 1 DE 2 

DEFINITIVAMENTE SI PROBABLEMENTE SI PROBABLEMENTE NO DEFINITIVAMENTE NO TOTAL 

AUSTRALIA 10.5% 22.0% 24.4% 43.1% 100.0% 

AUSTRIA 6.0% 25.5% 31.7% 36.8% 100.0% 

BELGICA 4.3% 16.5% 28.2% 51.0% 100.0% 

CHILE 28.4% 34.0% 17.3% 20.3% 100.0% 

TAIWAN 16.2% 28.0% 24.8% 31.1% 100.0% 

CROACIA 9.3% 18.7% 20.0% 52.1% 100.0% 

CHIPRE 6.4% 27.3% 27.8% 38.6% 100.0% 

REPUBLICA CHECA 4.0% 19.8% 31.5% 44.8% 100.0% 

DINAMARCA 20.8% 26.3% 17.0% 35.9% 100.0% 

REPUBLICA DOMINICANA 13.6% 49.4% 27.7% 9.4% 100.0% 

FINLANDIA 7.8% 25.5% 32.0% 34.8% 100.0% 

FRANCIA 6.1% 18.9% 25.9% 49.1% 100.0% 

ALEMANIA 6.3% 16.7% 35.7% 41.2% 100.0% 

HUNGRIA 12.1% 33.8% 34.5% 19.7% 100.0% 

IRLANDA 10.5% 44.5% 24.6% 20.4% 100.0% 

ISRAEL 20.4% 39.9% 23.3% 16.4% 100.0% 

ITALIA 19.7% 42.5% 23.0% 14.9% 100.0% 

JAPON 17.6% 49.8% 24.1% 8.5% 100.0% 

COREA DEL SUR 8.6% 30.3% 33.0% 28.2% 100.0% 

LETONIA 2.3% 17.1% 38.5% 42.2% 100.0% 

MEXICO 27.7% 34.7% 22.1% 15.6% 100.0% 

CELEBRAR REUNIONES PUBLICAS PARA EXPRESAR SUS PUNTOS DE VISTA 

HAY ALGUNAS PERSONAS CUYOS PUNTOS DE VISTA SON CONSIDERADOS COMO EXTREMISTAS POR LA 

MAYORIA. PIENSE EN EXTREMISTAS RELIGIOSOS QUIENES CREEN QUE SU RELIGION ES LA UNICA FE 

VERDADERA Y TODAS LAS OTRAS RELIGIONES ESTAN EQUIVOCADAS Y DEBEN SER CONSIDERADAS COMO 

ENEMIGAS. ¿USTED PIENSA QUE A TALES PERSONAS SE LES DEBE PERMITIR …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 56 

DEFINITIVAMENTE SI PROBABLEMENTE SI PROBABLEMENTE NO DEFINITIVAMENTE NO TOTAL 

PAISES BAJOS 6.9% 18.4% 17.0% 57.8% 100.0% 

NUEVA ZELANDA 13.2% 37.6% 25.6% 23.7% 100.0% 

NORUEGA 15.2% 31.8% 21.9% 31.1% 100.0% 

FILIPINAS 23.8% 31.9% 19.3% 25.0% 100.0% 

POLONIA 13.6% 41.6% 30.7% 14.1% 100.0% 

PORTUGAL 37.6% 31.6% 17.6% 13.2% 100.0% 

RUSIA 3.6% 16.8% 34.8% 44.8% 100.0% 

ESLOVAQUIA 3.8% 19.1% 40.8% 36.4% 100.0% 

ESLOVENIA 8.8% 29.0% 24.1% 38.0% 100.0% 

SUDÁFRICA 20.0% 35.0% 16.5% 28.5% 100.0% 

ESPAÑA 9.0% 18.4% 24.1% 48.5% 100.0% 

SUECIA 15.4% 28.8% 23.2% 32.6% 100.0% 

SUIZA 7.1% 22.3% 32.9% 37.7% 100.0% 

TURQUÍA 11.8% 25.6% 24.2% 38.5% 100.0% 

UCRANIA 4.2% 11.9% 27.5% 56.4% 100.0% 

GRAN BRETAÑA 7.2% 22.3% 26.6% 43.9% 100.0% 

ESTADOS UNIDOS 26.2% 33.3% 20.3% 20.2% 100.0% 

URUGUAY 22.8% 32.1% 19.1% 25.9% 100.0% 

VENEZUELA 40.2% 23.4% 16.2% 20.1% 100.0% 

CONJUNTO GLOBAL 13.4% 28.0% 25.1% 33.4% 100.0% 

TABLA 1 DE 2 

CELEBRAR REUNIONES PUBLICAS PARA EXPRESAR SUS PUNTOS DE VISTA 

HAY ALGUNAS PERSONAS CUYOS PUNTOS DE VISTA SON CONSIDERADOS COMO EXTREMISTAS POR LA 

MAYORIA. PIENSE EN EXTREMISTAS RELIGIOSOS QUIENES CREEN QUE SU RELIGION ES LA UNICA FE 

VERDADERA Y TODAS LAS OTRAS RELIGIONES ESTAN EQUIVOCADAS Y DEBEN SER CONSIDERADAS COMO 

ENEMIGAS. ¿USTED PIENSA QUE A TALES PERSONAS SE LES DEBE PERMITIR …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 
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TABLA 1 DE 2 

DEFINITIVAMENTE SI PROBABLEMENTE SI PROBABLEMENTE NO DEFINITIVAMENTE NO TOTAL 

AUSTRALIA 11.5% 28.8% 25.8% 34.0% 100.0% 

AUSTRIA 9.3% 36.4% 29.6% 24.7% 100.0% 

BELGICA 6.0% 29.5% 28.2% 36.3% 100.0% 

CHILE 31.7% 37.7% 14.6% 16.0% 100.0% 

TAIWAN 20.8% 42.3% 18.2% 18.6% 100.0% 

CROACIA 14.0% 33.4% 19.4% 33.2% 100.0% 

CHIPRE 9.7% 31.6% 23.6% 35.0% 100.0% 

REPUBLICA CHECA 6.2% 27.4% 30.7% 35.7% 100.0% 

DINAMARCA 28.5% 33.5% 16.7% 21.4% 100.0% 

REPUBLICA DOMINICANA 18.4% 45.8% 24.9% 10.9% 100.0% 

FINLANDIA 13.3% 41.8% 24.8% 20.2% 100.0% 

FRANCIA 9.1% 33.4% 25.4% 32.1% 100.0% 

ALEMANIA 8.4% 25.9% 32.1% 33.6% 100.0% 

HUNGRIA 19.3% 38.4% 28.0% 14.2% 100.0% 

IRLANDA 13.5% 50.1% 20.6% 15.8% 100.0% 

ISRAEL 21.3% 40.7% 23.8% 14.2% 100.0% 

ITALIA 25.8% 50.6% 14.0% 9.7% 100.0% 

JAPON 20.9% 55.3% 17.6% 6.1% 100.0% 

COREA DEL SUR 12.8% 44.3% 26.7% 16.2% 100.0% 

LETONIA 3.0% 28.9% 36.0% 32.1% 100.0% 

MEXICO 30.3% 38.6% 19.2% 11.8% 100.0% 

PUBLICAR LIBROS QUE EXPRESEN SUS PUNTOS DE VISTA 

HAY ALGUNAS PERSONAS CUYOS PUNTOS DE VISTA SON CONSIDERADOS COMO EXTREMISTAS POR LA 

MAYORIA. PIENSE EN EXTREMISTAS RELIGIOSOS QUIENES CREEN QUE SU RELIGION ES LA UNICA FE 

VERDADERA Y TODAS LAS OTRAS RELIGIONES ESTAN EQUIVOCADAS Y DEBEN SER CONSIDERADAS COMO 

ENEMIGAS. ¿USTED PIENSA QUE A TALES PERSONAS SE LES DEBE PERMITIR …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 
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DEFINITIVAMENTE SI PROBABLEMENTE SI PROBABLEMENTE NO DEFINITIVAMENTE NO TOTAL 

PAISES BAJOS 8.5% 30.3% 19.9% 41.2% 100.0% 

NUEVA ZELANDA 16.2% 48.4% 20.9% 14.4% 100.0% 

NORUEGA 21.7% 45.3% 18.6% 14.4% 100.0% 

FILIPINAS 21.8% 29.9% 22.4% 25.8% 100.0% 

POLONIA 15.3% 51.3% 23.7% 9.7% 100.0% 

PORTUGAL 38.2% 35.7% 17.0% 9.1% 100.0% 

RUSIA 4.6% 25.2% 33.6% 36.6% 100.0% 

ESLOVAQUIA 4.7% 20.0% 39.2% 36.0% 100.0% 

ESLOVENIA 17.7% 42.7% 18.4% 21.2% 100.0% 

SUDÁFRICA 22.0% 33.6% 17.5% 26.9% 100.0% 

ESPAÑA 14.4% 33.0% 21.3% 31.4% 100.0% 

SUECIA 19.9% 44.7% 19.1% 16.3% 100.0% 

SUIZA 12.8% 39.0% 24.9% 23.4% 100.0% 

TURQUÍA 12.2% 29.1% 22.9% 35.8% 100.0% 

UCRANIA 4.2% 17.3% 27.7% 50.8% 100.0% 

GRAN BRETAÑA 9.2% 31.9% 25.7% 33.3% 100.0% 

ESTADOS UNIDOS 38.9% 41.4% 10.6% 9.2% 100.0% 

URUGUAY 30.9% 41.8% 11.7% 15.6% 100.0% 

VENEZUELA 51.5% 26.7% 9.3% 12.6% 100.0% 

CONJUNTO GLOBAL 17.1% 36.1% 22.4% 24.4% 100.0% 

TABLA 1 DE 2 

HAY ALGUNAS PERSONAS CUYOS PUNTOS DE VISTA SON CONSIDERADOS COMO EXTREMISTAS POR LA 

MAYORIA. PIENSE EN EXTREMISTAS RELIGIOSOS QUIENES CREEN QUE SU RELIGION ES LA UNICA FE 

VERDADERA Y TODAS LAS OTRAS RELIGIONES ESTAN EQUIVOCADAS Y DEBEN SER CONSIDERADAS COMO 

ENEMIGAS. ¿USTED PIENSA QUE A TALES PERSONAS SE LES DEBE PERMITIR …? 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

PUBLICAR LIBROS QUE EXPRESEN SUS PUNTOS DE VISTA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

AUSTRALIA 24.3% 33.9% 33.9% 5.0% 2.9% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 19.3% 45.9% 31.1% 1.8% 1.9% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

DINAMARCA 16.5% 51.3% 30.3% 1.8% 0.2% 100.0% 

REPUBLICA DOMINICANA 47.1% 36.6% 9.6% 4.6% 2.1% 100.0% 

FINLANDIA 27.0% 48.9% 19.5% 4.2% 0.4% 100.0% 

FRANCIA 20.0% 34.4% 40.2% 4.1% 1.4% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 14.9% 39.2% 43.6% 1.4% 0.8% 100.0% 

IRLANDA 39.0% 34.2% 24.9% 1.5% 0.5% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 15.1% 21.7% 34.1% 18.2% 11.0% 100.0% 

LETONIA 20.5% 41.4% 35.7% 1.4% 1.0% 100.0% 

MEXICO 20.5% 28.6% 40.2% 6.2% 4.5% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

CRISTIANOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

PAISES BAJOS 25.1% 32.7% 37.7% 3.7% 0.9% 100.0% 

NUEVA ZELANDA 25.3% 31.1% 36.3% 6.2% 1.1% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 70.0% 19.0% 5.5% 2.1% 3.4% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 57.1% 23.0% 18.8% 0.7% 0.4% 100.0% 

ESLOVAQUIA 34.5% 32.7% 30.2% 1.8% 0.8% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 67.8% 23.0% 6.0% 1.1% 2.0% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 23.3% 43.7% 30.1% 2.4% 0.4% 100.0% 

TURQUÍA 13.9% 17.4% 27.1% 13.4% 28.1% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 32.1% 33.5% 31.1% 2.6% 0.7% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 32.6% 33.2% 26.9% 4.2% 3.2% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

CRISTIANOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

AUSTRALIA 5.1% 14.2% 40.3% 23.4% 17.1% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 2.7% 14.7% 46.1% 22.0% 14.5% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

DINAMARCA 3.6% 18.9% 42.1% 21.6% 13.8% 100.0% 

REPUBLICA DOMINICANA 6.1% 21.0% 24.7% 22.4% 25.8% 100.0% 

FINLANDIA 1.1% 6.2% 29.4% 36.3% 27.0% 100.0% 

FRANCIA 8.0% 16.6% 47.5% 20.2% 7.7% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 2.1% 14.6% 63.2% 15.9% 4.2% 100.0% 

IRLANDA 12.6% 27.2% 40.1% 14.1% 5.9% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 1.7% 10.2% 54.2% 17.7% 16.2% 100.0% 

LETONIA 3.7% 14.9% 50.8% 22.1% 8.4% 100.0% 

MEXICO 5.7% 14.8% 57.0% 13.1% 9.4% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

MUSULMANES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

PAISES BAJOS 8.6% 17.7% 40.5% 23.2% 9.9% 100.0% 

NUEVA ZELANDA 11.1% 17.1% 48.0% 15.0% 8.8% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 20.2% 22.2% 23.9% 16.2% 17.5% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 26.3% 29.2% 35.2% 7.3% 2.0% 100.0% 

ESLOVAQUIA 2.1% 8.9% 49.5% 29.2% 10.3% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 23.4% 32.9% 21.9% 9.9% 11.9% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 6.4% 23.1% 45.9% 19.0% 5.6% 100.0% 

TURQUÍA 84.3% 8.4% 5.5% 1.2% 0.6% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 9.0% 17.3% 52.5% 14.2% 6.9% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 13.1% 18.7% 38.9% 17.8% 11.5% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

MUSULMANES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

AUSTRALIA 6.0% 22.6% 53.9% 11.6% 5.9% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 3.3% 20.1% 61.1% 9.0% 6.6% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

DINAMARCA 4.2% 31.2% 55.2% 6.0% 3.4% 100.0% 

REPUBLICA DOMINICANA 7.2% 21.9% 25.9% 20.5% 24.5% 100.0% 

FINLANDIA 2.3% 24.8% 52.4% 11.4% 9.0% 100.0% 

FRANCIA 10.3% 24.8% 57.4% 5.2% 2.3% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 2.9% 18.3% 68.0% 8.3% 2.5% 100.0% 

IRLANDA 14.1% 30.0% 44.5% 9.0% 2.5% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 1.7% 9.2% 55.6% 16.4% 17.1% 100.0% 

LETONIA 3.8% 17.6% 60.7% 12.1% 5.7% 100.0% 

MEXICO 6.2% 16.9% 58.1% 11.0% 7.7% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

HINDUES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

PAISES BAJOS 11.5% 24.3% 54.4% 6.8% 3.0% 100.0% 

NUEVA ZELANDA 12.4% 20.7% 54.7% 7.9% 4.3% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 7.8% 15.1% 36.2% 17.4% 23.4% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 22.7% 26.0% 44.2% 4.1% 3.0% 100.0% 

ESLOVAQUIA 2.6% 10.1% 58.3% 21.7% 7.3% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 20.0% 29.5% 25.5% 12.0% 13.1% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 6.2% 32.9% 52.9% 6.7% 1.4% 100.0% 

TURQUÍA 11.7% 11.0% 28.7% 13.4% 35.2% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 9.8% 19.4% 55.7% 9.7% 5.3% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 9.2% 22.4% 47.9% 11.0% 9.5% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

HINDUES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

AUSTRALIA 13.3% 27.3% 48.1% 6.8% 4.4% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 6.5% 24.7% 55.6% 7.6% 5.6% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

DINAMARCA 7.6% 38.9% 46.6% 4.2% 2.7% 100.0% 

REPUBLICA DOMINICANA 9.4% 22.6% 26.0% 19.8% 22.1% 100.0% 

FINLANDIA 5.0% 31.7% 48.5% 8.2% 6.7% 100.0% 

FRANCIA 13.6% 32.2% 48.7% 3.5% 2.1% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 5.2% 22.8% 62.7% 7.1% 2.2% 100.0% 

IRLANDA 16.0% 32.5% 42.6% 7.2% 1.8% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 11.9% 39.4% 35.5% 7.0% 6.3% 100.0% 

LETONIA 5.5% 22.7% 59.8% 8.5% 3.4% 100.0% 

MEXICO 6.7% 17.8% 57.3% 10.4% 7.7% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

BUDISTAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

PAISES BAJOS 17.1% 28.3% 47.5% 4.6% 2.5% 100.0% 

NUEVA ZELANDA 15.4% 26.7% 49.7% 5.0% 3.3% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 6.8% 15.7% 35.7% 16.8% 24.9% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 23.0% 25.9% 44.0% 4.0% 3.0% 100.0% 

ESLOVAQUIA 3.3% 13.6% 57.4% 18.7% 7.0% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 18.8% 28.0% 27.3% 11.5% 14.5% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 10.4% 38.6% 44.5% 4.7% 1.8% 100.0% 

TURQUÍA 11.4% 10.3% 27.4% 14.5% 36.4% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 10.3% 19.7% 54.5% 9.7% 5.9% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 11.7% 27.1% 43.7% 8.9% 8.5% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

BUDISTAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

AUSTRALIA 6.8% 25.4% 52.1% 9.7% 6.0% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 3.4% 20.6% 58.2% 11.3% 6.4% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

DINAMARCA 4.9% 36.0% 49.6% 6.7% 2.9% 100.0% 

REPUBLICA DOMINICANA 5.0% 23.4% 27.2% 21.8% 22.7% 100.0% 

FINLANDIA 3.3% 30.7% 50.3% 11.8% 3.9% 100.0% 

FRANCIA 9.9% 24.3% 55.1% 8.1% 2.5% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 2.9% 21.0% 63.0% 9.5% 3.7% 100.0% 

IRLANDA 13.7% 32.7% 43.8% 6.8% 2.9% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 1.5% 10.2% 56.2% 17.2% 14.9% 100.0% 

LETONIA 4.5% 18.3% 59.4% 12.2% 5.5% 100.0% 

MEXICO 5.8% 16.9% 55.6% 13.0% 8.7% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

JUDIOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

PAISES BAJOS 12.8% 29.6% 48.2% 7.0% 2.4% 100.0% 

NUEVA ZELANDA 13.9% 24.4% 53.6% 5.7% 2.5% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 7.3% 15.4% 35.8% 16.8% 24.7% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 21.8% 25.2% 40.8% 7.6% 4.6% 100.0% 

ESLOVAQUIA 4.1% 16.8% 60.0% 14.9% 4.2% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 18.8% 29.6% 26.6% 11.3% 13.7% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 7.1% 29.6% 51.7% 9.2% 2.4% 100.0% 

TURQUÍA 11.9% 12.6% 26.2% 15.3% 34.0% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 10.1% 20.2% 52.3% 10.9% 6.4% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 9.1% 24.2% 46.3% 11.3% 9.1% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

JUDIOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

AUSTRALIA 10.2% 23.0% 52.5% 5.3% 9.0% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 6.8% 23.6% 56.5% 7.6% 5.5% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

DINAMARCA 9.5% 37.5% 45.9% 4.0% 3.2% 100.0% 

REPUBLICA DOMINICANA 3.2% 11.3% 25.2% 19.0% 41.4% 100.0% 

FINLANDIA 7.5% 18.8% 46.3% 11.1% 16.2% 100.0% 

FRANCIA 17.9% 27.3% 49.7% 3.0% 2.1% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 2.6% 18.7% 65.6% 8.9% 4.2% 100.0% 

IRLANDA 12.6% 23.9% 45.2% 9.7% 8.7% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 6.7% 17.6% 59.7% 8.4% 7.6% 100.0% 

LETONIA 12.4% 26.8% 52.2% 6.4% 2.1% 100.0% 

MEXICO 4.7% 13.5% 46.8% 15.3% 19.7% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

ATEOS O NO CREYENTES 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY  

POSITIVA 
ALGO POSITIVA 

NI POSITIVA NI 

NEGATIVA 
ALGO NEGATIVA MUY NEGATIVA TOTAL 

PAISES BAJOS 12.8% 30.2% 48.0% 6.8% 2.2% 100.0% 

NUEVA ZELANDA 13.3% 21.8% 55.1% 5.8% 4.0% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 6.1% 5.5% 19.7% 17.0% 51.6% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 26.8% 25.3% 42.4% 3.9% 1.7% 100.0% 

ESLOVAQUIA 4.4% 21.6% 58.4% 11.9% 3.7% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 16.3% 21.9% 22.9% 12.8% 26.1% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 7.4% 30.7% 53.7% 5.9% 2.4% 100.0% 

TURQUÍA 8.9% 8.6% 22.7% 11.7% 48.2% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 10.6% 21.6% 52.3% 9.1% 6.4% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 10.5% 22.0% 44.1% 9.3% 14.0% 100.0% 

¿CUAL ES SU ACTITUD PERSONAL HACIA LOS SIGUIENTES GRUPOS RELIGIOSOS? 

ATEOS O NO CREYENTES 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 71 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

NO CREO 

EN DIOS 

NO SE SI EXISTE UN 

DIOS Y NO CREO 

QUE HAYA FORMA 

DE AVERIGUARLO 

NO CREO EN UN DIOS 

PERSONAL, PERO SI CREO 

EN UN PODER SUPREMO 

DE ALGUN TIPO 

ALGUNAS VECES 

CREO EN DIOS, PERO 

OTRAS VECES NO 

AUNQUE TENGO 

DUDAS, SIENTO QUE 

SI CREO EN DIOS 

YO SE QUE DIOS 

REALMENTE EXISTE Y 

NO TENGO DUDAS AL 

RESPECTO 

TOTAL 

AUSTRALIA 16.3% 15.0% 20.4% 5.7% 17.2% 25.5% 100.0% 

AUSTRIA 9.2% 10.2% 27.2% 12.9% 19.0% 21.4% 100.0% 

BELGICA 17.9% 16.2% 17.7% 14.4% 18.7% 15.0% 100.0% 

CHILE 1.9% 1.4% 4.6% 3.0% 9.1% 80.1% 100.0% 

TAIWAN 6.5% 8.3% 13.5% 15.1% 27.5% 29.1% 100.0% 

CROACIA 5.3% 4.2% 8.7% 7.3% 15.5% 59.1% 100.0% 

CHIPRE 1.9% 3.4% 6.5% 8.0% 21.2% 59.0% 100.0% 

REPUBLICA CHECA 40.3% 14.8% 16.3% 6.9% 10.5% 11.2% 100.0% 

DINAMARCA 18.4% 13.7% 25.3% 8.9% 20.2% 13.4% 100.0% 

REPUBLICA DOMINICANA 1.2% 1.9% 2.5% 2.5% 4.5% 87.4% 100.0% 

FINLANDIA 12.7% 15.3% 16.7% 12.1% 24.9% 18.3% 100.0% 

FRANCIA 23.6% 16.5% 13.3% 12.4% 18.6% 15.7% 100.0% 

ALEMANIA 23.6% 12.4% 15.1% 10.5% 17.1% 21.3% 100.0% 

HUNGRIA 15.5% 12.4% 10.6% 18.8% 18.9% 23.9% 100.0% 

IRLANDA 5.0% 5.3% 9.7% 13.5% 23.1% 43.5% 100.0% 

ISRAEL 6.1% 4.9% 7.9% 5.2% 9.7% 66.2% 100.0% 

ITALIA 5.9% 7.5% 6.8% 13.6% 25.3% 41.0% 100.0% 

JAPON 8.7% 19.3% 23.3% 32.2% 12.0% 4.4% 100.0% 

COREA DEL SUR 17.9% 9.6% 16.8% 16.3% 20.3% 19.1% 100.0% 

LETONIA 18.3% 9.4% 24.4% 11.0% 15.2% 21.7% 100.0% 

MEXICO 3.5% 1.7% 7.1% 9.2% 12.3% 66.2% 100.0% 

POR FAVOR INDIQUE CUAL AFIRMACION EXPRESA MEJOR LO QUE USTED CREE ACERCA DE DIOS. 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

POR FAVOR INDIQUE CUAL AFIRMACION EXPRESA MEJOR LO QUE USTED CREE ACERCA DE DIOS. 

NO CREO 

EN DIOS 

NO SE SI EXISTE UN 

DIOS Y NO CREO 

QUE HAYA FORMA 

DE AVERIGUARLO 

NO CREO EN UN DIOS 

PERSONAL, PERO SI CREO 

EN UN PODER SUPREMO 

DE ALGUN TIPO 

ALGUNAS VECES 

CREO EN DIOS, PERO 

OTRAS VECES NO 

AUNQUE TENGO 

DUDAS, SIENTO QUE 

SI CREO EN DIOS 

YO SE QUE DIOS 

REALMENTE EXISTE Y 

NO TENGO DUDAS AL 

RESPECTO 

TOTAL 

PAISES BAJOS 20.0% 13.6% 22.1% 7.7% 15.2% 21.5% 100.0% 

NUEVA ZELANDA 13.0% 14.8% 19.2% 7.9% 17.8% 27.3% 100.0% 

NORUEGA 17.7% 14.3% 24.4% 6.7% 22.0% 15.0% 100.0% 

FILIPINAS 0.7% 1.6% 2.3% 2.7% 9.2% 83.6% 100.0% 

POLONIA 3.3% 5.7% 5.9% 9.3% 13.7% 62.1% 100.0% 

PORTUGAL 5.1% 4.3% 13.1% 9.0% 17.2% 51.3% 100.0% 

RUSIA 6.8% 9.7% 11.7% 17.3% 23.9% 30.7% 100.0% 

ESLOVAQUIA 12.0% 6.3% 10.5% 13.4% 17.5% 40.4% 100.0% 

ESLOVENIA 13.6% 5.7% 30.0% 10.1% 16.5% 24.2% 100.0% 

SUDÁFRICA 4.5% 2.0% 2.0% 4.6% 13.0% 73.9% 100.0% 

ESPAÑA 9.8% 10.5% 12.1% 8.5% 20.4% 38.8% 100.0% 

SUECIA 19.5% 19.3% 29.2% 7.1% 14.6% 10.3% 100.0% 

SUIZA 9.5% 10.2% 29.7% 8.1% 17.1% 25.4% 100.0% 

TURQUÍA 1.9% 0.8% 1.4% 1.0% 1.8% 93.1% 100.0% 

UCRANIA 6.1% 4.8% 11.7% 12.1% 17.0% 48.3% 100.0% 

GRAN BRETAÑA 14.1% 16.0% 11.6% 10.9% 20.1% 27.3% 100.0% 

ESTADOS UNIDOS 3.0% 5.0% 10.5% 3.1% 17.3% 61.1% 100.0% 

URUGUAY 8.7% 4.5% 9.9% 7.1% 15.9% 53.9% 100.0% 

VENEZUELA 0.8% 0.7% 1.9% 2.3% 5.2% 89.2% 100.0% 

CONJUNTO GLOBAL 11.0% 8.9% 13.2% 9.5% 16.4% 41.0% 100.0% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

NO CREO EN DIOS 

AHORA Y NUNCA HE 

CREIDO 

NO CREO EN DIOS 

AHORA, PERO SI 

CREIA ANTES 

AHORA CREO EN 

DIOS, PERO ANTES NO 

CREIA 

AHORA CREO EN DIOS 

Y SIEMPRE HE CREIDO 
TOTAL 

AUSTRALIA 25.9% 20.1% 5.0% 49.0% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 22.9% 27.1% 1.7% 48.2% 100.0% 

CHILE 2.0% 4.1% 4.3% 89.5% 100.0% 

TAIWAN 17.2% 3.7% 11.7% 67.4% 100.0% 

CROACIA 7.6% 3.4% 3.4% 85.6% 100.0% 

CHIPRE 2.8% 4.1% 4.3% 88.9% 100.0% 

REPUBLICA CHECA 60.4% 11.4% 4.9% 23.3% 100.0% 

DINAMARCA 31.4% 14.7% 6.8% 47.1% 100.0% 

REPUBLICA DOMINICANA 3.7% 1.9% 0.0% 94.4% 100.0% 

FINLANDIA 23.3% 17.3% 5.6% 53.8% 100.0% 

FRANCIA 29.9% 24.2% 10.3% 35.6% 100.0% 

ALEMANIA 28.3% 15.2% 8.5% 47.9% 100.0% 

HUNGRIA 27.0% 13.2% 14.3% 45.5% 100.0% 

IRLANDA 3.7% 8.4% 7.3% 80.6% 100.0% 

ISRAEL 9.3% 4.8% 7.5% 78.4% 100.0% 

ITALIA 7.8% 9.6% 6.7% 75.8% 100.0% 

JAPON 42.4% 10.4% 8.2% 39.0% 100.0% 

COREA DEL SUR 35.8% 14.5% 21.9% 27.8% 100.0% 

LETONIA 33.8% 5.6% 19.3% 41.4% 100.0% 

MEXICO 4.1% 5.6% 9.9% 80.4% 100.0% 

¿COMO DESCRIBIRIA SUS CREENCIAS ACERCA DE DIOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

NO CREO EN DIOS 

AHORA Y NUNCA HE 

CREIDO 

NO CREO EN DIOS 

AHORA, PERO SI 

CREIA ANTES 

AHORA CREO EN 

DIOS, PERO ANTES NO 

CREIA 

AHORA CREO EN DIOS 

Y SIEMPRE HE CREIDO 
TOTAL 

PAISES BAJOS 29.2% 20.2% 3.6% 47.0% 100.0% 

NUEVA ZELANDA 27.0% 14.8% 9.7% 48.6% 100.0% 

NORUEGA 33.1% 17.5% 3.2% 46.3% 100.0% 

FILIPINAS 2.1% 1.3% 2.1% 94.5% 100.0% 

POLONIA 2.1% 6.5% 4.6% 86.9% 100.0% 

PORTUGAL 5.7% 5.7% 6.3% 82.3% 100.0% 

RUSIA 15.9% 3.1% 26.5% 54.4% 100.0% 

ESLOVAQUIA 16.1% 9.8% 16.1% 58.0% 100.0% 

ESLOVENIA 23.5% 13.9% 3.5% 59.1% 100.0% 

SUDÁFRICA 3.5% 2.4% 9.5% 84.6% 100.0% 

ESPAÑA 9.1% 15.5% 2.0% 73.4% 100.0% 

SUECIA 44.7% 13.7% 6.0% 35.6% 100.0% 

SUIZA 14.3% 20.2% 10.8% 54.8% 100.0% 

TURQUÍA 1.7% 0.9% 0.8% 96.6% 100.0% 

UCRANIA 11.1% 1.6% 24.4% 62.9% 100.0% 

GRAN BRETAÑA 17.8% 15.1% 6.7% 60.4% 100.0% 

ESTADOS UNIDOS 4.6% 5.3% 6.7% 83.4% 100.0% 

URUGUAY 10.3% 8.3% 8.7% 72.7% 100.0% 

VENEZUELA 1.0% 1.1% 2.7% 95.2% 100.0% 

CONJUNTO GLOBAL 16.5% 10.0% 7.9% 65.6% 100.0% 

¿COMO DESCRIBIRIA SUS CREENCIAS ACERCA DE DIOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

AUSTRALIA 27.0% 25.7% 25.2% 22.1% 100.0% 

AUSTRIA 23.2% 34.7% 22.9% 19.2% 100.0% 

BELGICA 9.7% 20.9% 33.1% 36.3% 100.0% 

CHILE 51.7% 27.2% 8.2% 12.9% 100.0% 

TAIWAN 12.5% 47.7% 32.5% 7.3% 100.0% 

CROACIA 32.4% 28.2% 12.3% 27.2% 100.0% 

CHIPRE 31.7% 39.7% 16.0% 12.6% 100.0% 

REPUBLICA CHECA 9.5% 17.3% 23.9% 49.3% 100.0% 

DINAMARCA 15.8% 22.3% 23.9% 38.0% 100.0% 

REPUBLICA DOMINICANA 35.3% 38.5% 11.3% 14.9% 100.0% 

FINLANDIA 17.3% 29.4% 31.5% 21.9% 100.0% 

FRANCIA 20.1% 24.2% 20.8% 34.9% 100.0% 

ALEMANIA 18.1% 22.4% 21.9% 37.6% 100.0% 

HUNGRIA 12.2% 24.6% 27.9% 35.2% 100.0% 

IRLANDA 41.4% 38.0% 12.7% 7.9% 100.0% 

ISRAEL 39.5% 26.4% 14.9% 19.3% 100.0% 

ITALIA 25.7% 42.8% 16.8% 14.6% 100.0% 

JAPON 11.1% 47.6% 29.5% 11.7% 100.0% 

COREA DEL SUR 16.9% 32.8% 27.9% 22.4% 100.0% 

LETONIA 11.0% 33.5% 28.8% 26.7% 100.0% 

MEXICO 46.6% 29.3% 8.8% 15.3% 100.0% 

¿USTED CREE EN …? 

LA VIDA DESPUES DE LA MUERTE 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

PAISES BAJOS 27.9% 26.5% 23.5% 22.0% 100.0% 

NUEVA ZELANDA 34.0% 27.7% 21.4% 16.9% 100.0% 

NORUEGA 22.1% 25.1% 24.2% 28.6% 100.0% 

FILIPINAS 63.1% 19.5% 8.1% 9.3% 100.0% 

POLONIA 33.4% 38.0% 18.0% 10.6% 100.0% 

PORTUGAL 20.9% 26.5% 16.5% 36.1% 100.0% 

RUSIA 19.5% 24.0% 28.7% 27.8% 100.0% 

ESLOVAQUIA 32.4% 28.4% 19.7% 19.4% 100.0% 

ESLOVENIA 13.5% 32.4% 24.4% 29.7% 100.0% 

SUDÁFRICA 50.8% 21.2% 10.4% 17.6% 100.0% 

ESPAÑA 22.0% 26.1% 18.0% 33.9% 100.0% 

SUECIA 20.2% 23.1% 31.4% 25.3% 100.0% 

SUIZA 26.0% 31.5% 27.1% 15.4% 100.0% 

TURQUÍA 90.3% 5.0% 0.7% 4.0% 100.0% 

UCRANIA 23.9% 27.0% 21.4% 27.7% 100.0% 

GRAN BRETAÑA 30.4% 31.0% 20.9% 17.7% 100.0% 

ESTADOS UNIDOS 57.5% 20.7% 11.6% 10.2% 100.0% 

URUGUAY 25.6% 29.1% 17.2% 28.1% 100.0% 

VENEZUELA 43.0% 19.0% 7.7% 30.3% 100.0% 

CONJUNTO GLOBAL 30.4% 28.1% 19.4% 22.2% 100.0% 

¿USTED CREE EN …? 

LA VIDA DESPUES DE LA MUERTE 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

AUSTRALIA 27.0% 23.6% 22.5% 26.9% 100.0% 

AUSTRIA 14.9% 32.5% 26.9% 25.7% 100.0% 

BELGICA 6.1% 15.4% 33.6% 44.9% 100.0% 

CHILE 51.4% 29.7% 7.1% 11.8% 100.0% 

TAIWAN 12.7% 49.0% 32.9% 5.4% 100.0% 

CROACIA 30.4% 30.3% 12.7% 26.6% 100.0% 

CHIPRE 30.5% 37.9% 17.3% 14.3% 100.0% 

REPUBLICA CHECA 8.5% 14.3% 20.5% 56.6% 100.0% 

DINAMARCA 12.4% 17.9% 21.1% 48.6% 100.0% 

REPUBLICA DOMINICANA 41.2% 46.3% 7.5% 5.0% 100.0% 

FINLANDIA 17.3% 25.8% 29.2% 27.8% 100.0% 

FRANCIA 12.2% 17.3% 21.3% 49.2% 100.0% 

ALEMANIA 17.1% 17.6% 24.9% 40.4% 100.0% 

HUNGRIA 12.8% 22.9% 28.0% 36.4% 100.0% 

IRLANDA 42.8% 40.0% 9.6% 7.5% 100.0% 

ISRAEL 39.4% 25.4% 15.0% 20.2% 100.0% 

ITALIA 25.4% 40.3% 17.9% 16.4% 100.0% 

JAPON 7.7% 41.6% 38.1% 12.6% 100.0% 

COREA DEL SUR 18.6% 29.9% 28.0% 23.5% 100.0% 

LETONIA 9.2% 29.3% 30.7% 30.7% 100.0% 

MEXICO 52.3% 27.9% 8.2% 11.6% 100.0% 

¿USTED CREE EN …? 

EL CIELO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

PAISES BAJOS 19.8% 23.7% 24.4% 32.1% 100.0% 

NUEVA ZELANDA 30.4% 24.8% 21.3% 23.6% 100.0% 

NORUEGA 17.9% 20.2% 23.5% 38.4% 100.0% 

FILIPINAS 80.6% 12.6% 4.6% 2.1% 100.0% 

POLONIA 33.2% 40.1% 16.9% 9.8% 100.0% 

PORTUGAL 21.4% 28.7% 17.0% 32.8% 100.0% 

RUSIA 19.4% 27.9% 25.8% 27.0% 100.0% 

ESLOVAQUIA 31.1% 27.9% 18.5% 22.5% 100.0% 

ESLOVENIA 10.7% 28.8% 28.3% 32.2% 100.0% 

SUDÁFRICA 61.7% 24.5% 5.5% 8.3% 100.0% 

ESPAÑA 21.5% 23.9% 17.8% 36.9% 100.0% 

SUECIA 10.8% 16.9% 32.9% 39.4% 100.0% 

SUIZA 19.1% 29.4% 27.0% 24.6% 100.0% 

TURQUÍA 93.8% 3.9% 0.3% 1.9% 100.0% 

UCRANIA 25.3% 27.3% 21.6% 25.8% 100.0% 

GRAN BRETAÑA 32.1% 28.7% 20.2% 19.0% 100.0% 

ESTADOS UNIDOS 63.7% 21.2% 9.1% 6.0% 100.0% 

URUGUAY 31.0% 30.5% 13.3% 25.1% 100.0% 

VENEZUELA 61.2% 21.5% 4.8% 12.6% 100.0% 

CONJUNTO GLOBAL 31.2% 26.9% 18.6% 23.4% 100.0% 

¿USTED CREE EN …? 

EL CIELO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

AUSTRALIA 19.4% 14.9% 29.0% 36.7% 100.0% 

AUSTRIA 10.1% 23.7% 33.3% 32.9% 100.0% 

BELGICA 3.7% 8.6% 34.0% 53.7% 100.0% 

CHILE 37.9% 23.3% 14.4% 24.4% 100.0% 

TAIWAN 12.8% 51.6% 30.5% 5.1% 100.0% 

CROACIA 25.8% 27.2% 15.4% 31.5% 100.0% 

CHIPRE 29.1% 36.2% 19.7% 15.0% 100.0% 

REPUBLICA CHECA 6.4% 11.7% 20.4% 61.6% 100.0% 

DINAMARCA 6.3% 5.9% 20.7% 67.1% 100.0% 

REPUBLICA DOMINICANA 36.7% 40.4% 11.6% 11.4% 100.0% 

FINLANDIA 10.0% 15.4% 36.0% 38.6% 100.0% 

FRANCIA 7.4% 10.9% 25.3% 56.4% 100.0% 

ALEMANIA 10.6% 12.4% 26.9% 50.1% 100.0% 

HUNGRIA 11.1% 19.1% 29.5% 40.3% 100.0% 

IRLANDA 25.5% 28.7% 28.9% 16.9% 100.0% 

ISRAEL 38.1% 24.4% 16.0% 21.5% 100.0% 

ITALIA 21.2% 38.4% 20.4% 20.1% 100.0% 

JAPON 6.9% 35.8% 42.7% 14.5% 100.0% 

COREA DEL SUR 17.9% 28.2% 28.6% 25.2% 100.0% 

LETONIA 8.4% 28.4% 31.4% 31.9% 100.0% 

MEXICO 45.1% 27.2% 11.6% 16.0% 100.0% 

¿USTED CREE EN …? 

EL INFIERNO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

PAISES BAJOS 12.1% 9.8% 30.1% 48.0% 100.0% 

NUEVA ZELANDA 21.9% 17.5% 29.0% 31.6% 100.0% 

NORUEGA 9.2% 7.1% 25.2% 58.4% 100.0% 

FILIPINAS 64.7% 17.9% 8.8% 8.6% 100.0% 

POLONIA 29.1% 36.8% 21.8% 12.3% 100.0% 

PORTUGAL 15.6% 24.6% 18.7% 41.1% 100.0% 

RUSIA 19.0% 27.9% 24.9% 28.3% 100.0% 

ESLOVAQUIA 27.7% 24.4% 22.6% 25.3% 100.0% 

ESLOVENIA 10.3% 26.5% 29.7% 33.5% 100.0% 

SUDÁFRICA 45.9% 25.7% 11.4% 16.9% 100.0% 

ESPAÑA 13.6% 17.8% 21.7% 46.9% 100.0% 

SUECIA 5.7% 7.2% 29.5% 57.6% 100.0% 

SUIZA 10.5% 16.3% 33.7% 39.5% 100.0% 

TURQUÍA 93.7% 3.8% 0.4% 2.2% 100.0% 

UCRANIA 24.3% 27.1% 22.3% 26.3% 100.0% 

GRAN BRETAÑA 23.3% 22.7% 27.7% 26.3% 100.0% 

ESTADOS UNIDOS 52.2% 20.6% 14.9% 12.3% 100.0% 

URUGUAY 18.4% 19.0% 20.6% 42.0% 100.0% 

VENEZUELA 38.9% 18.2% 7.8% 35.1% 100.0% 

CONJUNTO GLOBAL 24.4% 22.2% 22.4% 31.0% 100.0% 

¿USTED CREE EN …? 

EL INFIERNO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

AUSTRALIA 19.2% 20.1% 26.7% 34.1% 100.0% 

AUSTRIA 22.8% 41.4% 22.0% 13.8% 100.0% 

BELGICA 5.5% 20.6% 32.8% 41.0% 100.0% 

CHILE 54.5% 27.0% 7.3% 11.3% 100.0% 

TAIWAN 11.9% 52.3% 30.6% 5.3% 100.0% 

CROACIA 21.1% 32.4% 17.7% 28.8% 100.0% 

CHIPRE 49.9% 31.0% 12.0% 7.0% 100.0% 

REPUBLICA CHECA 6.7% 16.3% 24.2% 52.8% 100.0% 

DINAMARCA 8.2% 16.2% 24.9% 50.7% 100.0% 

REPUBLICA DOMINICANA 43.2% 43.4% 7.2% 6.1% 100.0% 

FINLANDIA 10.5% 23.6% 35.8% 30.0% 100.0% 

FRANCIA 15.2% 25.4% 19.5% 39.9% 100.0% 

ALEMANIA 18.7% 32.4% 22.1% 26.8% 100.0% 

HUNGRIA 9.6% 21.3% 32.3% 36.8% 100.0% 

IRLANDA 29.6% 37.2% 20.7% 12.5% 100.0% 

ISRAEL 42.2% 24.6% 14.4% 18.8% 100.0% 

ITALIA 30.7% 38.6% 15.3% 15.4% 100.0% 

JAPON 3.9% 21.5% 48.1% 26.5% 100.0% 

COREA DEL SUR 15.6% 24.0% 34.7% 25.7% 100.0% 

LETONIA 9.3% 29.2% 30.3% 31.2% 100.0% 

MEXICO 49.6% 26.2% 9.3% 14.9% 100.0% 

¿USTED CREE EN …? 

LOS MILAGROS RELIGIOSOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

PAISES BAJOS 15.4% 26.4% 27.5% 30.7% 100.0% 

NUEVA ZELANDA 23.1% 24.4% 27.1% 25.4% 100.0% 

NORUEGA 14.8% 22.4% 26.5% 36.3% 100.0% 

FILIPINAS 36.9% 28.5% 17.6% 17.1% 100.0% 

POLONIA 26.1% 39.3% 21.0% 13.5% 100.0% 

PORTUGAL 26.3% 35.5% 15.6% 22.6% 100.0% 

RUSIA 18.4% 33.0% 25.0% 23.6% 100.0% 

ESLOVAQUIA 26.1% 25.9% 23.4% 24.5% 100.0% 

ESLOVENIA 18.0% 41.9% 20.1% 20.0% 100.0% 

SUDÁFRICA 43.5% 31.0% 13.8% 11.7% 100.0% 

ESPAÑA 16.4% 24.8% 18.8% 40.0% 100.0% 

SUECIA 8.2% 16.7% 30.8% 44.3% 100.0% 

SUIZA 16.4% 30.7% 29.8% 23.0% 100.0% 

TURQUÍA 83.5% 9.4% 2.9% 4.3% 100.0% 

UCRANIA 25.1% 34.2% 18.9% 21.8% 100.0% 

GRAN BRETAÑA 19.0% 25.9% 30.1% 25.0% 100.0% 

ESTADOS UNIDOS 54.9% 23.4% 14.0% 7.7% 100.0% 

URUGUAY 33.2% 34.0% 11.5% 21.2% 100.0% 

VENEZUELA 60.9% 17.2% 7.4% 14.5% 100.0% 

CONJUNTO GLOBAL 26.7% 28.4% 21.2% 23.7% 100.0% 

¿USTED CREE EN …? 

LOS MILAGROS RELIGIOSOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

AUSTRALIA 7.6% 18.8% 30.8% 42.9% 100.0% 

AUSTRIA 10.2% 23.2% 28.9% 37.7% 100.0% 

BELGICA 2.8% 11.7% 30.3% 55.3% 100.0% 

CHILE 24.1% 23.1% 16.3% 36.5% 100.0% 

TAIWAN 13.4% 51.3% 28.5% 6.7% 100.0% 

CROACIA 9.9% 12.5% 20.8% 56.9% 100.0% 

CHIPRE 3.2% 8.6% 32.3% 55.9% 100.0% 

REPUBLICA CHECA 3.6% 12.1% 23.1% 61.3% 100.0% 

DINAMARCA 6.0% 13.6% 21.7% 58.7% 100.0% 

REPUBLICA DOMINICANA 17.2% 27.3% 20.3% 35.2% 100.0% 

FINLANDIA 3.8% 16.0% 37.4% 42.8% 100.0% 

FRANCIA 7.8% 16.0% 23.6% 52.5% 100.0% 

ALEMANIA 6.8% 14.9% 29.2% 49.1% 100.0% 

HUNGRIA 7.1% 18.1% 31.0% 43.8% 100.0% 

IRLANDA 10.5% 20.2% 33.3% 36.1% 100.0% 

ISRAEL 32.4% 25.9% 15.4% 26.4% 100.0% 

ITALIA 7.7% 23.3% 31.0% 38.0% 100.0% 

JAPON 10.7% 45.6% 28.8% 14.8% 100.0% 

COREA DEL SUR 5.4% 22.3% 35.8% 36.6% 100.0% 

LETONIA 6.6% 30.3% 31.0% 32.1% 100.0% 

MEXICO 22.8% 24.5% 19.3% 33.4% 100.0% 

¿USTED CREE EN …? 

LA REENCARNACION –RENACER UNA Y OTRA VEZ EN ESTE MUNDO- 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

PAISES BAJOS 9.1% 18.3% 26.8% 45.8% 100.0% 

NUEVA ZELANDA 8.7% 21.4% 29.7% 40.2% 100.0% 

NORUEGA 4.8% 13.2% 26.7% 55.4% 100.0% 

FILIPINAS 31.6% 23.1% 21.2% 24.1% 100.0% 

POLONIA 5.3% 17.3% 39.1% 38.2% 100.0% 

PORTUGAL 15.0% 21.2% 20.3% 43.5% 100.0% 

RUSIA 11.5% 22.0% 32.2% 34.3% 100.0% 

ESLOVAQUIA 6.0% 15.8% 29.2% 49.0% 100.0% 

ESLOVENIA 8.3% 22.0% 27.3% 42.5% 100.0% 

SUDÁFRICA 25.6% 23.0% 20.5% 30.9% 100.0% 

ESPAÑA 7.9% 14.8% 20.8% 56.5% 100.0% 

SUECIA 5.3% 15.4% 31.5% 47.8% 100.0% 

SUIZA 10.0% 21.1% 31.0% 37.9% 100.0% 

TURQUÍA 84.8% 6.3% 2.2% 6.8% 100.0% 

UCRANIA 10.4% 20.6% 26.0% 43.0% 100.0% 

GRAN BRETAÑA 6.9% 18.6% 33.1% 41.5% 100.0% 

ESTADOS UNIDOS 13.6% 19.2% 29.1% 38.1% 100.0% 

URUGUAY 13.3% 20.8% 21.2% 44.7% 100.0% 

VENEZUELA 29.5% 13.4% 10.7% 46.4% 100.0% 

CONJUNTO GLOBAL 13.8% 20.3% 25.7% 40.2% 100.0% 

¿USTED CREE EN …? 

LA REENCARNACION –RENACER UNA Y OTRA VEZ EN ESTE MUNDO- 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

AUSTRALIA 4.8% 9.7% 34.9% 50.5% 100.0% 

AUSTRIA 4.6% 15.5% 30.2% 49.6% 100.0% 

BELGICA 1.4% 6.1% 31.2% 61.4% 100.0% 

CHILE 13.3% 21.7% 16.7% 48.3% 100.0% 

TAIWAN 9.2% 41.9% 40.5% 8.4% 100.0% 

CROACIA 4.4% 11.1% 20.6% 63.9% 100.0% 

CHIPRE 1.6% 13.1% 26.7% 58.6% 100.0% 

REPUBLICA CHECA 2.4% 8.4% 22.7% 66.5% 100.0% 

DINAMARCA 2.2% 5.2% 20.1% 72.5% 100.0% 

REPUBLICA DOMINICANA 5.9% 23.7% 31.3% 39.1% 100.0% 

FINLANDIA 3.2% 8.1% 38.1% 50.6% 100.0% 

FRANCIA 3.4% 8.7% 22.7% 65.2% 100.0% 

ALEMANIA 2.2% 6.8% 28.1% 62.9% 100.0% 

HUNGRIA 4.3% 10.0% 33.5% 52.2% 100.0% 

IRLANDA 6.7% 17.3% 37.2% 38.8% 100.0% 

ISRAEL 5.0% 14.5% 19.2% 61.3% 100.0% 

ITALIA 5.4% 18.0% 26.7% 49.9% 100.0% 

JAPON 9.5% 48.7% 31.5% 10.3% 100.0% 

COREA DEL SUR 4.7% 24.9% 35.4% 35.0% 100.0% 

LETONIA 2.8% 11.9% 39.1% 46.2% 100.0% 

MEXICO 11.3% 19.8% 23.5% 45.4% 100.0% 

¿USTED CREE EN …? 

EL NIRVANA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

PAISES BAJOS 3.5% 11.2% 29.5% 55.8% 100.0% 

NUEVA ZELANDA 5.7% 14.1% 36.3% 43.8% 100.0% 

NORUEGA 1.7% 9.1% 26.8% 62.4% 100.0% 

FILIPINAS 13.8% 21.9% 31.2% 33.1% 100.0% 

POLONIA 2.3% 11.1% 39.9% 46.7% 100.0% 

PORTUGAL 7.3% 17.8% 23.5% 51.5% 100.0% 

RUSIA 8.8% 17.4% 32.8% 41.0% 100.0% 

ESLOVAQUIA 3.3% 10.1% 34.1% 52.5% 100.0% 

ESLOVENIA 5.0% 21.3% 33.0% 40.8% 100.0% 

SUDÁFRICA 0.0% 0.0% 0.0% 0.0% 100.0% 

ESPAÑA 3.6% 11.9% 19.7% 64.8% 100.0% 

SUECIA 2.0% 7.0% 32.7% 58.3% 100.0% 

SUIZA 4.4% 13.2% 30.5% 51.9% 100.0% 

TURQUÍA 58.2% 13.2% 9.7% 18.9% 100.0% 

UCRANIA 7.1% 14.7% 27.3% 50.9% 100.0% 

GRAN BRETAÑA 3.7% 10.9% 36.6% 48.8% 100.0% 

ESTADOS UNIDOS 6.2% 23.2% 32.7% 37.8% 100.0% 

URUGUAY 5.6% 13.6% 21.7% 59.1% 100.0% 

VENEZUELA 11.4% 6.8% 7.3% 74.5% 100.0% 

CONJUNTO GLOBAL 6.6% 15.3% 29.0% 49.1% 100.0% 

¿USTED CREE EN …? 

EL NIRVANA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

AUSTRALIA 6.2% 17.8% 27.4% 48.5% 100.0% 

AUSTRIA 6.7% 23.2% 27.0% 43.2% 100.0% 

BELGICA 3.3% 13.1% 30.8% 52.8% 100.0% 

CHILE 19.1% 22.2% 15.5% 43.2% 100.0% 

TAIWAN 10.1% 51.1% 32.6% 6.2% 100.0% 

CROACIA 3.5% 9.9% 19.7% 66.9% 100.0% 

CHIPRE 2.7% 8.1% 28.5% 60.7% 100.0% 

REPUBLICA CHECA 4.2% 14.6% 22.0% 59.2% 100.0% 

DINAMARCA 3.2% 10.6% 21.6% 64.6% 100.0% 

REPUBLICA DOMINICANA 7.9% 27.3% 26.6% 38.2% 100.0% 

FINLANDIA 3.4% 13.7% 37.0% 45.8% 100.0% 

FRANCIA 6.6% 15.6% 22.9% 54.8% 100.0% 

ALEMANIA 4.2% 13.4% 25.6% 56.8% 100.0% 

HUNGRIA 5.5% 15.5% 30.4% 48.5% 100.0% 

IRLANDA 11.4% 24.9% 30.5% 33.2% 100.0% 

ISRAEL 15.8% 21.3% 19.9% 43.0% 100.0% 

ITALIA 5.4% 24.5% 27.5% 42.6% 100.0% 

JAPON 11.5% 51.5% 27.3% 9.7% 100.0% 

COREA DEL SUR 4.9% 28.6% 36.2% 30.3% 100.0% 

LETONIA 4.7% 29.0% 32.9% 33.4% 100.0% 

MEXICO 17.9% 22.9% 18.2% 41.0% 100.0% 

¿USTED CREE EN …? 

LOS PODERES SOBRENATURALES DE ANTEPASADOS DIFUNTOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE SI SI, PROBABLEMENTE 
NO, PROBABLEMENTE 

NO 

NO, 

DEFINITIVAMENTE NO 
TOTAL 

PAISES BAJOS 8.3% 19.6% 25.2% 46.8% 100.0% 

NUEVA ZELANDA 9.2% 20.4% 31.3% 39.0% 100.0% 

NORUEGA 4.8% 16.9% 22.8% 55.6% 100.0% 

FILIPINAS 20.6% 19.9% 26.6% 32.9% 100.0% 

POLONIA 8.5% 24.0% 34.6% 32.9% 100.0% 

PORTUGAL 10.2% 17.9% 22.3% 49.6% 100.0% 

RUSIA 12.2% 26.8% 27.3% 33.7% 100.0% 

ESLOVAQUIA 5.9% 16.6% 30.4% 47.0% 100.0% 

ESLOVENIA 4.6% 21.1% 28.0% 46.3% 100.0% 

SUDÁFRICA 39.6% 24.5% 12.9% 23.0% 100.0% 

ESPAÑA 8.1% 17.1% 20.5% 54.3% 100.0% 

SUECIA 6.1% 14.5% 30.4% 49.0% 100.0% 

SUIZA 8.3% 19.6% 29.8% 42.4% 100.0% 

TURQUÍA 41.5% 11.3% 12.3% 34.9% 100.0% 

UCRANIA 13.8% 33.2% 24.6% 28.3% 100.0% 

GRAN BRETAÑA 5.5% 15.2% 31.6% 47.8% 100.0% 

ESTADOS UNIDOS 8.8% 16.8% 31.5% 42.9% 100.0% 

URUGUAY 11.5% 17.0% 20.4% 51.1% 100.0% 

VENEZUELA 19.3% 14.6% 9.5% 56.6% 100.0% 

CONJUNTO GLOBAL 11.2% 20.9% 25.3% 42.6% 100.0% 

¿USTED CREE EN …? 

LOS PODERES SOBRENATURALES DE ANTEPASADOS DIFUNTOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 15.3% 17.2% 21.7% 22.5% 23.3% 100.0% 

AUSTRIA 11.0% 20.6% 24.8% 21.2% 22.4% 100.0% 

BELGICA 3.4% 10.2% 25.5% 25.8% 35.1% 100.0% 

CHILE 31.7% 41.3% 11.4% 9.8% 5.7% 100.0% 

TAIWAN 12.4% 47.6% 17.3% 19.1% 3.6% 100.0% 

CROACIA 26.7% 36.2% 17.1% 10.3% 9.8% 100.0% 

CHIPRE 29.8% 31.5% 22.3% 9.9% 6.5% 100.0% 

REPUBLICA CHECA 6.5% 10.5% 17.2% 31.9% 33.9% 100.0% 

DINAMARCA 19.7% 12.6% 16.8% 8.4% 42.4% 100.0% 

REPUBLICA DOMINICANA 34.0% 41.6% 7.1% 12.7% 4.7% 100.0% 

FINLANDIA 11.8% 20.3% 24.3% 19.5% 24.1% 100.0% 

FRANCIA 10.5% 10.8% 19.0% 21.8% 37.8% 100.0% 

ALEMANIA 10.7% 17.7% 12.1% 19.9% 39.6% 100.0% 

HUNGRIA 12.3% 19.9% 18.3% 22.2% 27.3% 100.0% 

IRLANDA 22.5% 44.4% 17.0% 10.9% 5.2% 100.0% 

ISRAEL 40.6% 29.5% 11.0% 10.7% 8.2% 100.0% 

ITALIA 19.5% 36.8% 24.0% 11.4% 8.2% 100.0% 

JAPON 12.8% 20.2% 28.9% 11.8% 26.3% 100.0% 

COREA DEL SUR 14.7% 25.5% 29.4% 14.2% 16.1% 100.0% 

LETONIA 9.2% 30.2% 25.0% 24.3% 11.3% 100.0% 

MEXICO 31.1% 30.6% 12.8% 18.6% 6.9% 100.0% 

HAY UN DIOS QUE SE PREOCUPA DE CADA SER HUMANO PERSONALMENTE 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 11.2% 16.7% 16.3% 24.5% 31.2% 100.0% 

NUEVA ZELANDA 19.3% 18.5% 24.4% 19.9% 17.9% 100.0% 

NORUEGA 12.5% 17.2% 20.3% 21.0% 29.0% 100.0% 

FILIPINAS 71.8% 20.1% 4.8% 1.6% 1.7% 100.0% 

POLONIA 24.9% 39.6% 16.2% 15.2% 4.1% 100.0% 

PORTUGAL 22.2% 37.6% 19.6% 11.7% 8.9% 100.0% 

RUSIA 19.7% 33.6% 21.6% 13.5% 11.5% 100.0% 

ESLOVAQUIA 30.1% 24.8% 18.2% 10.7% 16.3% 100.0% 

ESLOVENIA 8.5% 20.6% 17.3% 28.2% 25.4% 100.0% 

SUDÁFRICA 40.6% 45.2% 7.1% 5.0% 2.2% 100.0% 

ESPAÑA 14.9% 25.8% 14.8% 22.8% 21.8% 100.0% 

SUECIA 9.2% 12.8% 29.2% 22.1% 26.7% 100.0% 

SUIZA 16.6% 30.0% 21.7% 19.7% 11.9% 100.0% 

TURQUÍA 87.3% 5.5% 1.4% 3.4% 2.4% 100.0% 

UCRANIA 32.7% 33.4% 17.2% 9.4% 7.3% 100.0% 

GRAN BRETAÑA 18.1% 24.9% 24.0% 19.2% 13.9% 100.0% 

ESTADOS UNIDOS 40.1% 30.7% 13.5% 10.3% 5.4% 100.0% 

URUGUAY 18.3% 28.2% 16.5% 28.2% 8.8% 100.0% 

VENEZUELA 42.1% 20.8% 5.2% 15.8% 16.1% 100.0% 

CONJUNTO GLOBAL 23.8% 27.0% 17.0% 16.1% 16.1% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 

HAY UN DIOS QUE SE PREOCUPA DE CADA SER HUMANO PERSONALMENTE 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 3.8% 10.4% 8.8% 41.8% 35.1% 100.0% 

AUSTRIA 5.7% 12.6% 23.6% 33.4% 24.7% 100.0% 

BELGICA 3.8% 17.9% 21.9% 37.7% 18.7% 100.0% 

CHILE 8.8% 26.9% 15.3% 34.5% 14.5% 100.0% 

TAIWAN 4.5% 22.6% 6.6% 56.3% 9.9% 100.0% 

CROACIA 6.7% 21.0% 18.8% 35.5% 17.9% 100.0% 

CHIPRE 4.6% 13.6% 23.2% 28.9% 29.7% 100.0% 

REPUBLICA CHECA 3.7% 14.7% 18.4% 38.5% 24.7% 100.0% 

DINAMARCA 5.5% 9.4% 8.7% 22.0% 54.4% 100.0% 

REPUBLICA DOMINICANA 13.8% 41.5% 14.9% 21.6% 8.3% 100.0% 

FINLANDIA 2.7% 7.4% 10.7% 42.9% 36.3% 100.0% 

FRANCIA 4.7% 8.6% 17.2% 40.4% 29.0% 100.0% 

ALEMANIA 5.3% 14.0% 11.8% 40.8% 28.2% 100.0% 

HUNGRIA 6.6% 18.3% 28.8% 27.4% 19.0% 100.0% 

IRLANDA 3.6% 16.2% 12.2% 44.6% 23.3% 100.0% 

ISRAEL 10.9% 18.8% 18.8% 26.9% 24.6% 100.0% 

ITALIA 7.2% 30.5% 25.1% 29.8% 7.4% 100.0% 

JAPON 7.7% 7.4% 20.5% 21.7% 42.6% 100.0% 

COREA DEL SUR 5.8% 11.0% 13.7% 31.7% 37.8% 100.0% 

LETONIA 2.6% 11.8% 16.5% 48.1% 21.0% 100.0% 

MEXICO 11.2% 23.9% 14.8% 33.3% 16.8% 100.0% 

LA GENTE PUEDE HACER MUY POCO POR CAMBIAR EL CURSO DE SUS VIDAS 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 3.1% 10.3% 13.9% 47.6% 25.1% 100.0% 

NUEVA ZELANDA 2.6% 7.1% 7.2% 40.9% 42.1% 100.0% 

NORUEGA 2.2% 6.3% 8.0% 41.9% 41.6% 100.0% 

FILIPINAS 21.0% 25.0% 17.7% 16.8% 19.5% 100.0% 

POLONIA 7.6% 25.9% 18.3% 39.2% 9.1% 100.0% 

PORTUGAL 7.4% 28.1% 16.0% 32.3% 16.2% 100.0% 

RUSIA 6.0% 22.4% 22.8% 30.8% 18.0% 100.0% 

ESLOVAQUIA 5.5% 20.1% 25.3% 27.8% 21.4% 100.0% 

ESLOVENIA 5.5% 22.6% 17.2% 36.3% 18.4% 100.0% 

SUDÁFRICA 10.7% 31.7% 14.1% 31.7% 11.8% 100.0% 

ESPAÑA 5.3% 15.9% 12.0% 41.8% 24.9% 100.0% 

SUECIA 2.2% 15.0% 18.0% 33.7% 31.0% 100.0% 

SUIZA 3.0% 13.3% 9.2% 49.6% 24.8% 100.0% 

TURQUÍA 37.0% 15.4% 18.4% 19.3% 9.9% 100.0% 

UCRANIA 13.1% 24.6% 26.5% 26.2% 9.7% 100.0% 

GRAN BRETAÑA 4.2% 14.5% 11.2% 45.8% 24.3% 100.0% 

ESTADOS UNIDOS 3.1% 8.0% 5.8% 47.2% 36.0% 100.0% 

URUGUAY 5.8% 22.6% 10.8% 46.5% 14.3% 100.0% 

VENEZUELA 10.6% 17.7% 8.6% 32.3% 30.9% 100.0% 

CONJUNTO GLOBAL 7.3% 18.1% 15.2% 36.1% 23.3% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 

LA GENTE PUEDE HACER MUY POCO POR CAMBIAR EL CURSO DE SUS VIDAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 6.7% 11.3% 15.6% 31.6% 34.8% 100.0% 

AUSTRIA 6.5% 11.5% 23.2% 28.8% 29.9% 100.0% 

BELGICA 2.7% 7.6% 17.1% 29.3% 43.4% 100.0% 

CHILE 13.1% 29.4% 22.9% 27.9% 6.7% 100.0% 

TAIWAN 4.6% 27.2% 19.2% 41.1% 7.8% 100.0% 

CROACIA 7.3% 17.9% 24.3% 27.8% 22.6% 100.0% 

CHIPRE 5.7% 15.7% 38.8% 27.6% 12.2% 100.0% 

REPUBLICA CHECA 2.7% 5.3% 16.3% 30.4% 45.3% 100.0% 

DINAMARCA 5.7% 6.8% 12.0% 9.7% 65.8% 100.0% 

REPUBLICA DOMINICANA 26.9% 44.0% 14.4% 10.7% 4.0% 100.0% 

FINLANDIA 4.7% 9.1% 17.6% 25.4% 43.2% 100.0% 

FRANCIA 7.4% 9.5% 16.2% 24.3% 42.6% 100.0% 

ALEMANIA 5.8% 12.4% 13.6% 24.2% 44.1% 100.0% 

HUNGRIA 4.1% 7.8% 13.5% 30.1% 44.5% 100.0% 

IRLANDA 8.2% 26.7% 23.6% 28.3% 13.2% 100.0% 

ISRAEL 16.4% 23.6% 18.6% 22.6% 18.8% 100.0% 

ITALIA 9.2% 30.1% 30.8% 19.8% 10.2% 100.0% 

JAPON 4.5% 6.8% 22.2% 13.9% 52.6% 100.0% 

COREA DEL SUR 9.2% 10.2% 19.1% 21.6% 39.9% 100.0% 

LETONIA 3.5% 9.8% 19.0% 34.8% 32.9% 100.0% 

MEXICO 17.7% 22.7% 16.8% 28.9% 13.9% 100.0% 

PARA MI, LA VIDA TIENE SENTIDO SOLO PORQUE DIOS EXISTE 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 6.6% 10.7% 11.8% 26.6% 44.3% 100.0% 

NUEVA ZELANDA 9.8% 10.9% 15.1% 29.7% 34.5% 100.0% 

NORUEGA 4.5% 5.2% 13.8% 28.3% 48.2% 100.0% 

FILIPINAS 49.4% 26.1% 10.4% 8.7% 5.2% 100.0% 

POLONIA 10.9% 26.3% 25.2% 30.3% 7.3% 100.0% 

PORTUGAL 10.2% 31.1% 25.4% 21.5% 11.9% 100.0% 

RUSIA 11.2% 15.9% 25.1% 28.3% 19.6% 100.0% 

ESLOVAQUIA 15.1% 21.9% 24.1% 18.0% 20.9% 100.0% 

ESLOVENIA 2.5% 11.2% 15.8% 35.5% 35.0% 100.0% 

SUDÁFRICA 27.8% 44.1% 13.0% 12.0% 3.1% 100.0% 

ESPAÑA 6.8% 14.2% 18.4% 34.2% 26.3% 100.0% 

SUECIA 3.3% 5.6% 17.9% 23.8% 49.4% 100.0% 

SUIZA 6.8% 12.3% 18.0% 38.8% 24.0% 100.0% 

TURQUÍA 82.9% 9.9% 4.3% 2.2% 0.7% 100.0% 

UCRANIA 14.9% 21.2% 24.8% 24.0% 15.1% 100.0% 

GRAN BRETAÑA 10.6% 13.5% 24.0% 28.9% 22.9% 100.0% 

ESTADOS UNIDOS 19.3% 25.6% 21.0% 22.3% 11.8% 100.0% 

URUGUAY 9.2% 16.8% 14.7% 45.2% 14.2% 100.0% 

VENEZUELA 25.3% 23.2% 10.8% 23.0% 17.7% 100.0% 

CONJUNTO GLOBAL 13.2% 18.5% 18.3% 24.9% 25.0% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 

PARA MI, LA VIDA TIENE SENTIDO SOLO PORQUE DIOS EXISTE 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 1.7% 3.0% 10.3% 36.5% 48.4% 100.0% 

AUSTRIA 1.4% 5.0% 11.1% 19.4% 63.1% 100.0% 

BELGICA 2.0% 7.3% 18.0% 39.0% 33.7% 100.0% 

CHILE 3.3% 10.2% 9.4% 46.4% 30.8% 100.0% 

TAIWAN 1.2% 9.6% 7.3% 63.4% 18.5% 100.0% 

CROACIA 1.2% 2.6% 6.7% 39.6% 49.8% 100.0% 

CHIPRE 1.2% 6.0% 14.8% 34.6% 43.3% 100.0% 

REPUBLICA CHECA 1.4% 1.9% 8.2% 34.0% 54.5% 100.0% 

DINAMARCA 6.1% 7.4% 9.5% 15.1% 61.9% 100.0% 

REPUBLICA DOMINICANA 14.0% 20.7% 9.4% 30.9% 25.0% 100.0% 

FINLANDIA 2.0% 4.0% 8.6% 35.1% 50.4% 100.0% 

FRANCIA 2.3% 3.8% 12.4% 36.4% 45.2% 100.0% 

ALEMANIA 2.1% 5.6% 12.1% 33.0% 47.2% 100.0% 

HUNGRIA 1.8% 3.3% 12.2% 26.5% 56.2% 100.0% 

IRLANDA 1.1% 4.0% 8.4% 41.0% 45.5% 100.0% 

ISRAEL 6.9% 10.0% 12.5% 33.5% 37.2% 100.0% 

ITALIA 4.2% 6.5% 10.0% 41.8% 37.4% 100.0% 

JAPON 2.4% 2.7% 7.8% 13.9% 73.2% 100.0% 

COREA DEL SUR 2.5% 6.0% 10.7% 27.6% 53.3% 100.0% 

LETONIA 0.4% 2.6% 9.7% 49.1% 38.1% 100.0% 

MEXICO 4.3% 10.0% 12.0% 45.0% 28.7% 100.0% 

EN MI OPINION, LA VIDA NO TIENE NINGUN PROPOSITO 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 1.8% 6.6% 10.9% 38.8% 41.9% 100.0% 

NUEVA ZELANDA 1.6% 2.3% 9.0% 35.6% 51.5% 100.0% 

NORUEGA 1.1% 4.3% 13.3% 34.1% 47.2% 100.0% 

FILIPINAS 9.9% 11.0% 11.6% 24.0% 43.5% 100.0% 

POLONIA 1.5% 5.3% 10.3% 55.7% 27.3% 100.0% 

PORTUGAL 1.5% 6.1% 9.5% 39.7% 43.1% 100.0% 

RUSIA 2.1% 6.7% 11.9% 38.5% 40.8% 100.0% 

ESLOVAQUIA 6.7% 10.0% 25.7% 32.5% 25.0% 100.0% 

ESLOVENIA 0.6% 2.2% 4.3% 41.7% 51.2% 100.0% 

SUDÁFRICA 4.8% 14.2% 13.0% 39.4% 28.7% 100.0% 

ESPAÑA 1.9% 6.0% 7.1% 43.4% 41.6% 100.0% 

SUECIA 2.7% 9.6% 24.1% 30.3% 33.4% 100.0% 

SUIZA 0.6% 6.8% 12.0% 46.9% 33.7% 100.0% 

TURQUÍA 15.6% 4.5% 12.0% 36.4% 31.6% 100.0% 

UCRANIA 2.7% 6.4% 15.2% 42.2% 33.4% 100.0% 

GRAN BRETAÑA 1.5% 3.8% 11.5% 44.7% 38.5% 100.0% 

ESTADOS UNIDOS 0.8% 1.9% 4.5% 38.4% 54.3% 100.0% 

URUGUAY 1.4% 5.5% 5.6% 54.5% 33.1% 100.0% 

VENEZUELA 7.5% 8.5% 5.4% 31.5% 47.0% 100.0% 

CONJUNTO GLOBAL 3.4% 6.8% 10.9% 37.8% 41.1% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 

EN MI OPINION, LA VIDA NO TIENE NINGUN PROPOSITO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 18.6% 43.7% 13.5% 16.2% 8.1% 100.0% 

AUSTRIA 36.1% 36.8% 16.1% 6.5% 4.5% 100.0% 

BELGICA 22.7% 57.8% 10.9% 6.1% 2.6% 100.0% 

CHILE 23.0% 50.4% 15.3% 8.9% 2.5% 100.0% 

TAIWAN 22.4% 64.1% 4.9% 7.9% 0.8% 100.0% 

CROACIA 21.7% 44.2% 19.5% 10.4% 4.2% 100.0% 

CHIPRE 43.1% 39.2% 12.8% 3.7% 1.2% 100.0% 

REPUBLICA CHECA 34.8% 44.3% 14.3% 4.1% 2.5% 100.0% 

DINAMARCA 51.2% 32.5% 6.9% 4.3% 5.1% 100.0% 

REPUBLICA DOMINICANA 23.3% 46.9% 14.2% 11.1% 4.5% 100.0% 

FINLANDIA 17.3% 42.9% 18.1% 15.0% 6.7% 100.0% 

FRANCIA 38.2% 47.9% 8.3% 3.4% 2.3% 100.0% 

ALEMANIA 40.1% 43.3% 6.6% 5.5% 4.6% 100.0% 

HUNGRIA 38.4% 37.5% 15.1% 5.8% 3.2% 100.0% 

IRLANDA 14.2% 45.8% 19.1% 14.9% 5.9% 100.0% 

ISRAEL 39.9% 37.6% 14.7% 4.9% 2.8% 100.0% 

ITALIA 29.2% 50.0% 13.7% 4.6% 2.5% 100.0% 

JAPON 45.2% 38.0% 8.5% 3.4% 5.0% 100.0% 

COREA DEL SUR 50.2% 31.8% 11.6% 4.1% 2.3% 100.0% 

LETONIA 31.0% 50.2% 13.0% 4.6% 1.3% 100.0% 

MEXICO 33.6% 43.1% 10.6% 9.2% 3.5% 100.0% 

LA VIDA SOLO TIENE SENTIDO SI UNO MISMO SE LO DA 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 21.4% 53.1% 11.2% 9.8% 4.5% 100.0% 

NUEVA ZELANDA 16.9% 41.4% 14.7% 16.4% 10.6% 100.0% 

NORUEGA 17.6% 51.5% 16.9% 10.1% 3.9% 100.0% 

FILIPINAS 41.4% 27.3% 13.5% 9.6% 8.1% 100.0% 

POLONIA 21.3% 49.6% 15.2% 11.5% 2.4% 100.0% 

PORTUGAL 32.0% 50.7% 8.5% 6.7% 2.2% 100.0% 

RUSIA 37.2% 43.0% 11.4% 4.8% 3.7% 100.0% 

ESLOVAQUIA 23.2% 36.6% 26.2% 8.6% 5.3% 100.0% 

ESLOVENIA 25.4% 49.0% 12.2% 8.9% 4.4% 100.0% 

SUDÁFRICA 27.6% 46.0% 15.1% 8.6% 2.8% 100.0% 

ESPAÑA 27.2% 51.7% 12.3% 6.6% 2.2% 100.0% 

SUECIA 21.5% 55.3% 14.5% 5.2% 3.4% 100.0% 

SUIZA 35.8% 49.6% 8.3% 5.4% 0.8% 100.0% 

TURQUÍA 51.5% 20.3% 16.3% 8.6% 3.3% 100.0% 

UCRANIA 25.1% 40.8% 23.7% 6.9% 3.4% 100.0% 

GRAN BRETAÑA 10.6% 42.4% 21.0% 18.0% 8.0% 100.0% 

ESTADOS UNIDOS 14.8% 35.1% 13.4% 25.2% 11.5% 100.0% 

URUGUAY 25.3% 53.9% 8.7% 10.2% 2.0% 100.0% 

VENEZUELA 54.8% 33.0% 4.8% 3.7% 3.7% 100.0% 

CONJUNTO GLOBAL 29.4% 44.3% 13.5% 8.7% 4.1% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 

LA VIDA SOLO TIENE SENTIDO SI UNO MISMO SE LO DA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 15.0% 33.9% 21.4% 12.5% 17.2% 100.0% 

AUSTRIA 19.5% 25.7% 23.9% 14.2% 16.7% 100.0% 

BELGICA 10.3% 34.9% 23.6% 12.6% 18.7% 100.0% 

CHILE 22.4% 40.8% 20.7% 11.7% 4.4% 100.0% 

TAIWAN 5.3% 31.2% 18.9% 37.0% 7.6% 100.0% 

CROACIA 18.2% 32.1% 20.2% 17.9% 11.6% 100.0% 

CHIPRE 17.8% 36.2% 28.0% 12.8% 5.1% 100.0% 

REPUBLICA CHECA 8.1% 15.5% 21.8% 25.3% 29.3% 100.0% 

DINAMARCA 27.9% 20.0% 16.8% 6.5% 28.8% 100.0% 

REPUBLICA DOMINICANA 20.0% 41.0% 19.0% 13.1% 6.9% 100.0% 

FINLANDIA 14.4% 34.0% 22.4% 13.0% 16.2% 100.0% 

FRANCIA 20.4% 31.9% 15.6% 11.6% 20.6% 100.0% 

ALEMANIA 17.2% 26.4% 13.3% 13.9% 29.2% 100.0% 

HUNGRIA 11.7% 20.5% 25.8% 17.8% 24.2% 100.0% 

IRLANDA 14.1% 45.5% 18.6% 14.6% 7.3% 100.0% 

ISRAEL 35.3% 33.9% 12.4% 10.3% 8.1% 100.0% 

ITALIA 18.6% 47.3% 15.8% 11.4% 6.9% 100.0% 

JAPON 17.2% 16.8% 24.9% 8.5% 32.6% 100.0% 

COREA DEL SUR 3.6% 7.8% 19.8% 16.6% 52.2% 100.0% 

LETONIA 12.2% 39.5% 24.7% 15.4% 8.2% 100.0% 

MEXICO 26.6% 30.0% 18.1% 14.5% 10.8% 100.0% 

YO TENGO MI PROPIO MODO DE CONECTARME CON DIOS  

SIN IGLESIAS NI SERVICIOS RELIGIOSOS 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE 

ACUERDO 
DE ACUERDO 

NI DE ACUERDO 

NI EN 

DESACUERDO 

EN DESACUERDO 
MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 10.4% 30.4% 17.0% 17.7% 24.4% 100.0% 

NUEVA ZELANDA 13.5% 31.7% 23.6% 16.5% 14.8% 100.0% 

NORUEGA 7.3% 28.6% 23.8% 16.1% 24.2% 100.0% 

FILIPINAS 43.6% 24.6% 13.5% 10.7% 7.6% 100.0% 

POLONIA 16.8% 35.7% 19.4% 21.4% 6.7% 100.0% 

PORTUGAL 25.8% 47.3% 12.4% 10.3% 4.3% 100.0% 

RUSIA 22.8% 30.8% 20.0% 12.7% 13.6% 100.0% 

ESLOVAQUIA 10.0% 21.3% 28.6% 15.5% 24.5% 100.0% 

ESLOVENIA 15.5% 37.4% 18.0% 17.2% 12.0% 100.0% 

SUDÁFRICA 30.6% 38.4% 11.4% 14.2% 5.4% 100.0% 

ESPAÑA 24.0% 39.5% 13.4% 12.7% 10.4% 100.0% 

SUECIA 7.8% 28.8% 26.3% 13.5% 23.6% 100.0% 

SUIZA 23.3% 42.2% 14.0% 14.1% 6.3% 100.0% 

TURQUÍA 59.3% 11.5% 8.9% 11.0% 9.3% 100.0% 

UCRANIA 18.4% 29.3% 20.5% 16.9% 14.9% 100.0% 

GRAN BRETAÑA 10.6% 36.6% 21.6% 16.8% 14.3% 100.0% 

ESTADOS UNIDOS 24.2% 42.2% 10.7% 14.2% 8.7% 100.0% 

URUGUAY 25.7% 41.9% 9.4% 15.0% 8.1% 100.0% 

VENEZUELA 47.3% 23.6% 7.6% 11.8% 9.7% 100.0% 

CONJUNTO GLOBAL 20.0% 32.3% 18.1% 14.9% 14.8% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES FRASES …? 

YO TENGO MI PROPIO MODO DE CONECTARME CON DIOS  

SIN IGLESIAS NI SERVICIOS RELIGIOSOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

AUSTRALIA 11.6% 30.8% 40.1% 0.4% 1.0% 16.2% 100.0% 

AUSTRIA 4.1% 86.6% 5.6% 0.0% 1.6% 2.1% 100.0% 

BELGICA 7.5% 90.1% 0.8% 0.0% 1.1% 0.5% 100.0% 

CHILE 1.8% 81.3% 15.0% 0.5% 0.0% 1.4% 100.0% 

TAIWAN 5.5% 2.4% 1.8% 0.0% 0.0% 90.4% 100.0% 

CROACIA 2.9% 91.2% 0.2% 0.2% 1.0% 4.7% 100.0% 

CHIPRE 0.1% 0.7% 0.2% 0.2% 0.4% 98.4% 100.0% 

REPUBLICA CHECA 36.8% 54.1% 5.9% 0.0% 0.0% 3.1% 100.0% 

DINAMARCA 8.9% 1.7% 84.0% 0.1% 2.3% 3.0% 100.0% 

REPUBLICA DOMINICANA 4.6% 83.0% 12.2% 0.1% 0.0% 0.0% 100.0% 

FINLANDIA 3.5% 0.1% 93.9% 0.0% 0.4% 2.1% 100.0% 

FRANCIA 10.4% 83.6% 3.0% 0.8% 1.3% 0.9% 100.0% 

ALEMANIA 14.9% 33.3% 45.4% 0.0% 0.0% 6.4% 100.0% 

HUNGRIA 6.4% 64.6% 28.2% 0.5% 0.0% 0.3% 100.0% 

IRLANDA 0.9% 92.2% 4.5% 0.4% 0.7% 1.4% 100.0% 

ISRAEL 3.0% 1.9% 0.4% 82.5% 10.9% 1.3% 100.0% 

ITALIA 2.9% 95.7% 0.7% 0.0% 0.0% 0.7% 100.0% 

JAPON 39.2% 0.7% 0.7% 0.1% 0.0% 59.2% 100.0% 

COREA DEL SUR 25.6% 6.7% 6.6% 0.0% 0.0% 61.3% 100.0% 

LETONIA 21.2% 26.0% 27.0% 0.1% 0.1% 25.5% 100.0% 

MEXICO 3.4% 88.8% 4.7% 0.2% 0.1% 2.6% 100.0% 

¿CUAL ERA LA RELIGION DE SU MADRE CUANDO USTED ERA NIÑO?, 

¿ERA PROTESTANTE, CATOLICA, JUDIA O DE ALGUNA OTRA RELIGION O SIN RELIGION? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

PAISES BAJOS 14.9% 44.6% 37.7% 0.3% 1.5% 1.1% 100.0% 

NUEVA ZELANDA 19.2% 21.8% 48.2% 0.9% 0.5% 9.2% 100.0% 

NORUEGA 6.0% 1.2% 86.8% 0.0% 1.2% 4.7% 100.0% 

FILIPINAS 0.0% 87.1% 2.8% 0.1% 4.8% 5.3% 100.0% 

POLONIA 0.6% 98.3% 0.4% 0.1% 0.0% 0.5% 100.0% 

PORTUGAL 1.9% 95.0% 1.7% 0.3% 0.5% 0.8% 100.0% 

RUSIA 22.8% 0.8% 0.5% 0.1% 4.5% 71.3% 100.0% 

ESLOVAQUIA 7.1% 74.3% 17.9% 0.0% 0.0% 0.7% 100.0% 

ESLOVENIA 5.9% 87.2% 1.4% 0.0% 2.4% 3.1% 100.0% 

SUDÁFRICA 10.1% 15.8% 59.5% 0.1% 2.0% 12.8% 100.0% 

ESPAÑA 2.8% 93.3% 0.8% 0.0% 1.6% 1.4% 100.0% 

SUECIA 5.3% 3.4% 83.0% 0.3% 3.0% 5.0% 100.0% 

SUIZA 2.5% 42.7% 45.5% 0.7% 3.7% 4.9% 100.0% 

TURQUÍA 0.1% 0.0% 0.0% 0.0% 99.8% 0.1% 100.0% 

UCRANIA 14.5% 0.9% 7.4% 0.1% 0.5% 76.5% 100.0% 

GRAN BRETAÑA 8.6% 23.0% 56.7% 0.9% 1.5% 9.4% 100.0% 

ESTADOS UNIDOS 7.6% 33.0% 49.2% 2.0% 0.6% 7.9% 100.0% 

URUGUAY 15.0% 71.9% 8.0% 0.2% 0.0% 4.9% 100.0% 

VENEZUELA 2.0% 89.9% 6.0% 0.0% 0.1% 2.1% 100.0% 

CONJUNTO GLOBAL 8.8% 46.7% 24.1% 1.9% 3.6% 14.7% 100.0% 

¿CUAL ERA LA RELIGION DE SU MADRE CUANDO USTED ERA NIÑO?, 

¿ERA PROTESTANTE, CATOLICA, JUDIA O DE ALGUNA OTRA RELIGION O SIN RELIGION? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

AUSTRALIA 18.2% 26.0% 38.6% 0.3% 1.2% 15.7% 100.0% 

AUSTRIA 3.4% 87.6% 4.7% 0.0% 1.7% 2.6% 100.0% 

BELGICA 10.8% 87.0% 0.6% 0.1% 1.2% 0.3% 100.0% 

CHILE 5.5% 81.5% 11.3% 0.3% 0.0% 1.4% 100.0% 

TAIWAN 8.0% 1.8% 1.9% 0.0% 0.1% 88.2% 100.0% 

CROACIA 5.2% 87.5% 0.2% 0.2% 1.0% 5.9% 100.0% 

CHIPRE 0.2% 0.7% 0.2% 0.1% 0.1% 98.7% 100.0% 

REPUBLICA CHECA 41.3% 50.5% 5.8% 0.0% 0.0% 2.4% 100.0% 

DINAMARCA 13.0% 1.4% 80.6% 0.1% 2.1% 2.8% 100.0% 

REPUBLICA DOMINICANA 8.8% 81.5% 9.2% 0.3% 0.1% 0.1% 100.0% 

FINLANDIA 6.3% 0.3% 90.6% 0.1% 0.7% 2.0% 100.0% 

FRANCIA 17.6% 76.9% 2.2% 1.1% 1.4% 0.8% 100.0% 

ALEMANIA 16.1% 33.5% 44.4% 0.0% 0.0% 6.0% 100.0% 

HUNGRIA 7.7% 63.2% 28.3% 0.7% 0.1% 0.0% 100.0% 

IRLANDA 1.3% 92.0% 4.5% 0.3% 0.6% 1.3% 100.0% 

ISRAEL 3.9% 1.8% 0.4% 81.7% 11.2% 1.0% 100.0% 

ITALIA 6.1% 91.8% 0.8% 0.6% 0.0% 0.7% 100.0% 

JAPON 42.7% 0.7% 0.2% 0.1% 0.0% 56.3% 100.0% 

COREA DEL SUR 56.7% 3.3% 4.1% 0.0% 0.0% 35.9% 100.0% 

LETONIA 26.0% 25.2% 24.3% 0.0% 0.1% 24.4% 100.0% 

MEXICO 3.7% 89.2% 4.2% 0.2% 0.1% 2.6% 100.0% 

¿CUAL ERA LA RELIGION DE SU PADRE CUANDO USTED ERA NIÑO?,  

¿ERA PROTESTANTE, CATOLICA, JUDIA O DE ALGUNA OTRA RELIGION O SIN RELIGION? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

PAISES BAJOS 18.8% 43.2% 35.1% 0.1% 1.5% 1.3% 100.0% 

NUEVA ZELANDA 28.3% 21.7% 40.0% 0.5% 0.5% 9.0% 100.0% 

NORUEGA 7.9% 0.9% 85.8% 0.0% 1.2% 4.2% 100.0% 

FILIPINAS 0.1% 86.7% 2.6% 0.0% 5.2% 5.4% 100.0% 

POLONIA 1.6% 97.2% 0.6% 0.0% 0.0% 0.6% 100.0% 

PORTUGAL 2.5% 95.2% 1.3% 0.0% 0.3% 0.7% 100.0% 

RUSIA 40.4% 0.1% 0.1% 0.1% 4.0% 55.3% 100.0% 

ESLOVAQUIA 10.7% 70.8% 17.3% 0.0% 0.0% 1.2% 100.0% 

ESLOVENIA 8.6% 84.1% 1.3% 0.0% 2.6% 3.4% 100.0% 

SUDÁFRICA 24.1% 14.2% 48.9% 0.2% 1.9% 10.7% 100.0% 

ESPAÑA 7.9% 88.6% 0.6% 0.1% 1.7% 1.1% 100.0% 

SUECIA 10.1% 2.7% 79.1% 0.2% 3.1% 4.8% 100.0% 

SUIZA 2.8% 45.1% 43.3% 0.8% 3.9% 4.1% 100.0% 

TURQUÍA 0.2% 0.0% 0.0% 0.0% 99.7% 0.1% 100.0% 

UCRANIA 21.4% 0.9% 6.7% 0.1% 0.6% 70.3% 100.0% 

GRAN BRETAÑA 14.1% 22.9% 52.0% 0.9% 1.5% 8.6% 100.0% 

ESTADOS UNIDOS 15.4% 34.3% 39.7% 2.0% 1.0% 7.6% 100.0% 

URUGUAY 40.1% 52.4% 4.1% 0.2% 0.0% 3.2% 100.0% 

VENEZUELA 2.9% 90.9% 4.4% 0.0% 0.0% 1.8% 100.0% 

CONJUNTO GLOBAL 13.8% 45.4% 21.7% 2.0% 3.7% 13.4% 100.0% 

¿CUAL ERA LA RELIGION DE SU PADRE CUANDO USTED ERA NIÑO?,  

¿ERA PROTESTANTE, CATOLICA, JUDIA O DE ALGUNA OTRA RELIGION O SIN RELIGION? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

AUSTRALIA 18.6% 27.7% 37.2% 0.3% 1.1% 15.1% 100.0% 

AUSTRIA 4.1% 87.3% 4.7% 0.0% 1.5% 2.4% 100.0% 

BELGICA 8.6% 89.2% 0.6% 0.1% 1.2% 0.3% 100.0% 

CHILE 2.9% 82.0% 13.1% 0.2% 0.0% 1.8% 100.0% 

TAIWAN 8.1% 2.2% 1.9% 0.0% 0.0% 87.8% 100.0% 

CROACIA 8.4% 87.1% 0.3% 0.1% 0.9% 3.2% 100.0% 

CHIPRE 0.1% 0.6% 0.2% 0.3% 0.3% 98.5% 100.0% 

REPUBLICA CHECA 55.3% 38.7% 4.0% 0.0% 0.0% 2.0% 100.0% 

DINAMARCA 12.8% 1.6% 81.1% 0.1% 2.0% 2.4% 100.0% 

REPUBLICA DOMINICANA 5.0% 81.9% 12.5% 0.2% 0.1% 0.3% 100.0% 

FINLANDIA 5.3% 0.2% 92.6% 0.2% 0.4% 1.3% 100.0% 

FRANCIA 16.3% 78.8% 2.2% 0.6% 1.1% 1.0% 100.0% 

ALEMANIA 21.5% 32.1% 39.9% 0.0% 0.0% 6.5% 100.0% 

HUNGRIA 15.4% 58.5% 25.4% 0.3% 0.1% 0.3% 100.0% 

IRLANDA 1.4% 91.8% 4.7% 0.2% 0.7% 1.2% 100.0% 

ISRAEL 5.1% 1.9% 0.3% 80.5% 11.1% 1.1% 100.0% 

ITALIA 3.1% 95.3% 0.4% 0.0% 0.7% 0.5% 100.0% 

JAPON 56.2% 0.2% 0.8% 0.0% 0.0% 42.8% 100.0% 

COREA DEL SUR 39.9% 5.8% 7.1% 0.0% 0.0% 47.2% 100.0% 

LETONIA 46.7% 19.4% 14.7% 0.0% 0.0% 19.2% 100.0% 

MEXICO 4.1% 88.4% 4.3% 0.2% 0.1% 2.9% 100.0% 

¿EN CUAL RELIGION FUE FORMADO USTED?,  

¿PROTESTANTE, CATOLICA, JUDIA O DE ALGUNA OTRA RELIGION O SIN RELIGION? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

PAISES BAJOS 23.6% 40.7% 32.7% 0.0% 1.5% 1.5% 100.0% 

NUEVA ZELANDA 26.5% 19.5% 43.8% 0.5% 0.5% 9.2% 100.0% 

NORUEGA 12.3% 1.1% 81.2% 0.0% 1.0% 4.4% 100.0% 

FILIPINAS 0.0% 86.7% 2.8% 0.0% 5.1% 5.4% 100.0% 

POLONIA 0.8% 98.3% 0.3% 0.0% 0.0% 0.6% 100.0% 

PORTUGAL 2.2% 95.1% 1.5% 0.2% 0.5% 0.5% 100.0% 

RUSIA 68.7% 0.4% 0.3% 0.0% 3.2% 27.4% 100.0% 

ESLOVAQUIA 12.9% 70.2% 16.1% 0.0% 0.0% 0.8% 100.0% 

ESLOVENIA 13.4% 81.0% 1.3% 0.0% 1.7% 2.6% 100.0% 

SUDÁFRICA 11.8% 15.7% 59.3% 0.1% 1.8% 11.3% 100.0% 

ESPAÑA 3.0% 93.3% 0.7% 0.0% 1.6% 1.4% 100.0% 

SUECIA 9.4% 2.8% 81.5% 0.1% 2.6% 3.6% 100.0% 

SUIZA 6.0% 43.7% 41.8% 0.6% 3.5% 4.4% 100.0% 

TURQUÍA 0.3% 0.0% 0.0% 0.0% 99.5% 0.2% 100.0% 

UCRANIA 28.0% 0.8% 6.5% 0.1% 0.5% 64.1% 100.0% 

GRAN BRETAÑA 10.7% 22.6% 55.2% 0.8% 1.5% 9.2% 100.0% 

ESTADOS UNIDOS 8.2% 34.1% 47.1% 2.0% 0.7% 7.9% 100.0% 

URUGUAY 22.2% 66.6% 7.3% 0.1% 0.0% 3.8% 100.0% 

VENEZUELA 3.2% 90.1% 5.2% 0.0% 0.0% 1.5% 100.0% 

CONJUNTO GLOBAL 14.3% 45.0% 22.5% 1.8% 3.5% 12.9% 100.0% 

¿EN CUAL RELIGION FUE FORMADO USTED?,  

¿PROTESTANTE, CATOLICA, JUDIA O DE ALGUNA OTRA RELIGION O SIN RELIGION? 
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SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

AUSTRALIA 31.1% 22.8% 30.3% 0.3% 1.4% 14.1% 100.0% 

AUSTRIA 10.2% 80.7% 5.3% 0.0% 1.8% 2.0% 100.0% 

BELGICA 18.7% 78.5% 0.4% 0.1% 1.6% 0.7% 100.0% 

CHILE 5.6% 75.9% 16.0% 0.0% 0.2% 2.3% 100.0% 

TAIWAN 9.1% 1.2% 2.8% 0.0% 0.0% 86.9% 100.0% 

CROACIA 4.2% 91.0% 0.6% 0.0% 0.7% 3.5% 100.0% 

CHIPRE 0.0% 0.5% 0.2% 0.2% 0.2% 98.9% 100.0% 

REPUBLICA CHECA 60.5% 34.2% 3.1% 0.0% 0.0% 2.2% 100.0% 

DINAMARCA 14.4% 1.0% 76.3% 0.1% 1.7% 6.5% 100.0% 

REPUBLICA DOMINICANA 6.1% 74.6% 18.4% 0.2% 0.1% 0.6% 100.0% 

FINLANDIA 11.7% 0.5% 84.7% 0.3% 0.5% 2.3% 100.0% 

FRANCIA 24.5% 69.0% 2.3% 0.7% 2.4% 1.1% 100.0% 

ALEMANIA 26.1% 30.2% 36.8% 0.0% 0.0% 6.9% 100.0% 

HUNGRIA 12.2% 63.2% 23.3% 0.5% 0.0% 0.8% 100.0% 

IRLANDA 2.1% 90.8% 3.9% 0.2% 0.6% 2.4% 100.0% 

ISRAEL 2.3% 1.5% 0.2% 82.3% 12.0% 1.7% 100.0% 

ITALIA 5.8% 92.5% 0.6% 0.0% 1.1% 0.0% 100.0% 

JAPON 53.7% 0.4% 0.8% 0.0% 0.0% 45.1% 100.0% 

COREA DEL SUR 45.8% 8.9% 7.5% 0.0% 0.0% 37.8% 100.0% 

LETONIA 31.7% 19.9% 26.3% 0.0% 0.0% 22.1% 100.0% 

MEXICO 4.4% 87.0% 5.7% 0.5% 0.0% 2.4% 100.0% 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

¿CUAL ES LA RELIGION DE SU ESPOSO(A)?,  

¿ES PROTESTANTE, CATOLICO, JUDIO O DE ALGUNA OTRA RELIGION O SIN RELIGION? 

(SE MUESTRAN PORCENTAJES SOLO DE ENTREVISTADOS ACTUALMENTE CASADOS O CON PAREJA) 
TABLA 1 DE 2 
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SIN RELIGION CATOLICA 
CRISTIANA NO 

CATOLICA 
JUDIA MUSULMANA 

OTRA 

RELIGION 
TOTAL 

PAISES BAJOS 33.8% 34.7% 27.9% 0.2% 1.6% 1.8% 100.0% 

NUEVA ZELANDA 35.7% 16.9% 35.8% 0.6% 0.4% 10.6% 100.0% 

NORUEGA 17.5% 1.1% 75.7% 0.0% 1.5% 4.2% 100.0% 

FILIPINAS 0.0% 82.9% 2.9% 0.0% 5.2% 9.0% 100.0% 

POLONIA 2.6% 95.6% 1.6% 0.0% 0.0% 0.2% 100.0% 

PORTUGAL 4.7% 90.2% 2.9% 0.4% 0.7% 1.1% 100.0% 

RUSIA 28.5% 1.2% 0.4% 0.0% 5.3% 64.6% 100.0% 

ESLOVAQUIA 13.6% 71.8% 13.7% 0.0% 0.0% 0.9% 100.0% 

ESLOVENIA 15.1% 78.1% 1.6% 0.0% 2.5% 2.7% 100.0% 

SUDÁFRICA 17.1% 15.6% 51.4% 0.0% 2.8% 13.1% 100.0% 

ESPAÑA 13.6% 81.9% 0.7% 0.1% 1.6% 2.1% 100.0% 

SUECIA 17.1% 2.5% 74.3% 0.2% 3.0% 2.9% 100.0% 

SUIZA 8.6% 39.6% 39.5% 0.8% 3.8% 7.7% 100.0% 

TURQUÍA 0.4% 0.0% 0.0% 0.0% 99.4% 0.2% 100.0% 

UCRANIA 15.6% 0.7% 8.2% 0.1% 0.6% 74.8% 100.0% 

GRAN BRETAÑA 19.2% 21.6% 48.4% 0.9% 1.5% 8.4% 100.0% 

ESTADOS UNIDOS 11.9% 24.3% 47.7% 2.5% 0.4% 13.2% 100.0% 

URUGUAY 34.5% 48.6% 10.2% 0.3% 0.0% 6.4% 100.0% 

VENEZUELA 5.7% 83.3% 6.6% 0.2% 0.2% 4.0% 100.0% 

CONJUNTO GLOBAL 16.8% 41.4% 21.2% 2.2% 4.4% 14.0% 100.0% 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP 

¿CUAL ES LA RELIGION DE SU ESPOSO(A)?,  

¿ES PROTESTANTE, CATOLICO, JUDIO O DE ALGUNA OTRA RELIGION O SIN RELIGION? 

(SE MUESTRAN PORCENTAJES SOLO DE ENTREVISTADOS ACTUALMENTE CASADOS O CON PAREJA) 
TABLA 2 DE 2 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

SIN MAMA TOTAL 

AUSTRALIA 25.8% 9.3% 14.4% 11.4% 3.3% 4.6% 12.3% 16.5% 2.1% 0.5% 100.0% 

AUSTRIA 10.5% 4.1% 10.5% 16.1% 8.6% 8.6% 14.1% 23.6% 3.5% 0.5% 100.0% 

BELGICA 10.8% 7.3% 12.7% 13.5% 3.4% 2.8% 14.1% 30.8% 3.9% 0.6% 100.0% 

CHILE 7.4% 3.3% 7.4% 17.8% 10.6% 11.5% 8.8% 24.9% 8.2% 0.2% 100.0% 

TAIWAN 5.9% 3.2% 18.8% 31.0% 9.2% 20.5% 2.1% 4.0% 4.3% 1.0% 100.0% 

CROACIA 10.2% 3.3% 6.4% 16.7% 7.4% 9.9% 10.2% 30.4% 5.0% 0.6% 100.0% 

CHIPRE 0.9% 1.9% 3.6% 20.2% 14.4% 16.5% 15.1% 23.5% 3.4% 0.5% 100.0% 

REPUBLICA 

CHECA 
41.2% 7.0% 10.0% 9.0% 6.0% 5.3% 8.6% 9.7% 1.4% 1.8% 100.0% 

DINAMARCA 11.2% 22.6% 34.2% 17.1% 4.0% 3.6% 2.9% 2.5% 1.3% 0.7% 100.0% 

REPUBLICA 

DOMINICANA 
7.0% 4.0% 6.5% 8.5% 7.6% 9.4% 16.5% 33.1% 7.0% 0.4% 100.0% 

FINLANDIA 5.9% 22.6% 41.7% 18.8% 3.5% 3.2% 2.3% 1.6% 0.3% 0.2% 100.0% 

FRANCIA 22.0% 11.7% 15.8% 17.0% 3.0% 3.5% 8.1% 16.8% 1.6% 0.4% 100.0% 

ALEMANIA 17.8% 8.5% 12.3% 15.1% 7.7% 7.7% 10.4% 15.5% 3.8% 1.0% 100.0% 

HUNGRIA 18.4% 12.8% 13.0% 14.8% 6.4% 8.3% 10.0% 13.6% 2.2% 0.4% 100.0% 

IRLANDA 1.8% 1.2% 1.5% 3.5% 2.3% 3.5% 9.2% 67.0% 9.9% 0.2% 100.0% 

ISRAEL 23.0% 9.5% 14.3% 21.0% 3.4% 2.8% 4.9% 14.2% 6.4% 0.6% 100.0% 

ITALIA 7.1% 2.4% 6.6% 8.1% 7.1% 7.4% 17.6% 36.5% 6.8% 0.3% 100.0% 

JAPON 19.8% 5.7% 34.8% 27.1% 5.7% 2.8% 0.6% 1.1% 0.8% 1.5% 100.0% 

COREA DEL SUR 27.4% 1.6% 7.0% 25.2% 8.2% 5.9% 3.9% 10.3% 10.1% 0.4% 100.0% 

LETONIA 31.1% 10.7% 10.1% 19.7% 8.6% 3.7% 6.7% 7.5% 0.4% 1.6% 100.0% 

MEXICO 5.3% 3.1% 6.9% 7.8% 6.4% 12.7% 16.1% 30.3% 10.7% 0.7% 100.0% 

CUANDO USTED ERA NIÑO, ¿CON QUE FRECUENCIA SU MADRE ASISTIA A SERVICIOS RELIGIOSOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

CUANDO USTED ERA NIÑO, ¿CON QUE FRECUENCIA SU MADRE ASISTIA A SERVICIOS RELIGIOSOS? 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

SIN MAMA TOTAL 

PAISES BAJOS 21.5% 5.2% 8.9% 9.4% 2.8% 4.5% 14.6% 27.3% 5.8% 0.0% 100.0% 

NUEVA ZELANDA 23.4% 7.3% 12.0% 11.9% 4.0% 5.0% 11.5% 21.4% 2.6% 0.8% 100.0% 

NORUEGA 17.6% 18.5% 29.4% 17.0% 2.8% 4.7% 4.2% 4.3% 1.1% 0.4% 100.0% 

FILIPINAS 1.2% 2.1% 3.7% 2.8% 13.1% 14.3% 10.6% 43.0% 8.7% 0.5% 100.0% 

POLONIA 1.0% 0.8% 2.0% 6.1% 5.5% 5.5% 15.8% 57.2% 5.5% 0.7% 100.0% 

PORTUGAL 6.6% 3.9% 6.0% 12.0% 8.7% 8.0% 10.1% 38.5% 5.6% 0.7% 100.0% 

RUSIA 48.8% 11.7% 9.3% 16.1% 6.1% 2.5% 2.4% 1.7% 0.7% 0.5% 100.0% 

ESLOVAQUIA 11.0% 5.1% 6.6% 9.5% 6.3% 7.1% 13.4% 26.8% 13.5% 0.5% 100.0% 

ESLOVENIA 11.7% 3.6% 11.0% 13.0% 7.4% 8.3% 12.5% 28.6% 3.9% 0.2% 100.0% 

SUDÁFRICA 10.5% 1.3% 1.7% 8.1% 3.3% 9.4% 13.7% 37.6% 12.7% 1.8% 100.0% 

ESPAÑA 11.7% 4.2% 5.5% 13.0% 5.9% 5.8% 12.3% 34.0% 6.5% 1.0% 100.0% 

SUECIA 18.4% 20.7% 28.3% 16.1% 2.7% 4.0% 3.8% 2.7% 2.7% 0.7% 100.0% 

SUIZA 11.6% 6.0% 12.8% 15.6% 8.1% 8.2% 9.9% 22.8% 4.7% 0.4% 100.0% 

TURQUÍA 10.5% 5.5% 8.0% 17.1% 3.0% 3.9% 7.1% 4.2% 37.7% 3.0% 100.0% 

UCRANIA 28.6% 4.7% 19.2% 20.1% 6.6% 6.2% 6.7% 6.7% 0.6% 0.7% 100.0% 

GRAN BRETAÑA 17.8% 8.5% 12.3% 11.7% 4.3% 7.4% 9.6% 23.1% 4.9% 0.4% 100.0% 

ESTADOS UNIDOS 11.2% 3.6% 7.5% 6.9% 6.2% 7.3% 9.4% 35.3% 11.4% 1.3% 100.0% 

URUGUAY 31.5% 6.8% 12.8% 14.6% 4.5% 5.0% 7.8% 11.1% 4.2% 1.8% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO 

GLOBAL 
15.0% 6.8% 12.0% 14.0% 5.8% 7.0% 9.7% 22.8% 6.2% 0.8% 100.0% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

SIN PAPA TOTAL 

AUSTRALIA 35.1% 11.3% 14.0% 8.5% 3.4% 2.7% 7.0% 14.3% 2.0% 1.7% 100.0% 

AUSTRIA 13.7% 6.4% 12.5% 18.0% 7.4% 7.8% 9.5% 19.9% 2.6% 2.2% 100.0% 

BELGICA 15.8% 8.4% 14.0% 12.0% 2.3% 2.5% 12.1% 28.3% 3.1% 1.5% 100.0% 

CHILE 17.7% 6.5% 9.4% 15.6% 10.5% 10.5% 6.6% 16.3% 5.2% 1.7% 100.0% 

TAIWAN 12.2% 6.5% 21.3% 31.0% 6.8% 12.8% 2.0% 2.3% 3.8% 1.3% 100.0% 

CROACIA 17.2% 6.2% 12.5% 20.9% 8.6% 6.5% 6.7% 15.6% 2.3% 3.4% 100.0% 

CHIPRE 5.2% 7.6% 14.8% 27.7% 13.7% 8.9% 6.5% 12.5% 2.3% 0.9% 100.0% 

REPUBLICA 

CHECA 
47.8% 8.4% 8.8% 7.8% 5.4% 3.0% 5.8% 7.4% 0.4% 5.3% 100.0% 

DINAMARCA 15.1% 25.2% 33.4% 11.9% 3.5% 2.8% 2.7% 2.1% 1.1% 2.1% 100.0% 

REPUBLICA 

DOMINICANA 
13.5% 5.1% 7.0% 9.2% 9.8% 11.2% 14.4% 25.1% 3.8% 0.8% 100.0% 

FINLANDIA 11.9% 32.4% 34.3% 12.3% 2.3% 1.6% 1.6% 1.0% 0.5% 2.1% 100.0% 

FRANCIA 34.5% 14.7% 16.4% 11.5% 2.4% 2.2% 5.2% 10.9% 0.6% 1.5% 100.0% 

ALEMANIA 23.5% 10.3% 12.5% 13.6% 6.6% 6.0% 7.9% 12.8% 2.5% 4.2% 100.0% 

HUNGRIA 24.8% 17.8% 14.1% 14.8% 5.7% 4.2% 8.1% 7.2% 1.7% 1.7% 100.0% 

IRLANDA 3.3% 1.3% 3.5% 4.1% 2.7% 3.0% 8.8% 67.1% 5.1% 1.3% 100.0% 

ISRAEL 17.4% 7.8% 10.9% 12.3% 2.3% 2.1% 4.1% 14.7% 27.1% 1.3% 100.0% 

ITALIA 14.0% 6.2% 12.3% 12.7% 6.9% 6.2% 13.0% 24.6% 2.3% 1.8% 100.0% 

JAPON 23.0% 6.7% 34.4% 23.8% 5.4% 1.6% 0.4% 0.5% 0.6% 3.5% 100.0% 

COREA DEL SUR 58.9% 2.9% 5.6% 13.3% 2.9% 2.4% 2.0% 7.1% 3.7% 1.3% 100.0% 

LETONIA 42.8% 10.4% 8.1% 13.6% 4.6% 2.5% 3.8% 5.3% 0.5% 8.4% 100.0% 

MEXICO 12.0% 4.7% 8.9% 8.1% 6.7% 11.1% 13.4% 26.3% 6.5% 2.3% 100.0% 

CUANDO USTED ERA NIÑO, ¿CON QUE FRECUENCIA SU PADRE ASISTIA A SERVICIOS RELIGIOSOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

SIN PAPA TOTAL 

PAISES BAJOS 27.1% 4.9% 7.1% 8.9% 2.9% 4.0% 11.5% 26.9% 5.7% 0.9% 100.0% 

NUEVA ZELANDA 36.3% 11.6% 10.7% 9.1% 2.6% 3.7% 7.1% 15.3% 2.1% 1.6% 100.0% 

NORUEGA 24.3% 20.9% 27.5% 13.5% 1.9% 2.8% 2.4% 3.3% 2.4% 0.9% 100.0% 

FILIPINAS 2.6% 3.9% 7.2% 6.4% 17.4% 13.7% 9.3% 30.6% 7.6% 1.5% 100.0% 

POLONIA 1.9% 2.7% 3.7% 7.6% 5.8% 7.3% 14.6% 50.5% 2.7% 3.1% 100.0% 

PORTUGAL 12.8% 6.2% 8.7% 14.8% 6.8% 7.0% 9.7% 30.2% 2.5% 1.4% 100.0% 

RUSIA 64.5% 9.3% 8.3% 8.6% 1.7% 0.6% 1.6% 1.7% 0.3% 3.4% 100.0% 

ESLOVAQUIA 20.5% 6.5% 7.2% 11.9% 6.6% 8.1% 10.3% 24.3% 3.2% 1.3% 100.0% 

ESLOVENIA 19.2% 5.0% 16.2% 13.5% 7.0% 6.6% 9.0% 20.8% 1.9% 0.7% 100.0% 

SUDÁFRICA 23.9% 1.5% 2.2% 8.5% 3.9% 8.7% 10.0% 26.5% 6.7% 8.3% 100.0% 

ESPAÑA 22.7% 7.3% 9.2% 13.8% 6.0% 4.4% 9.6% 21.9% 3.9% 1.0% 100.0% 

SUECIA 25.2% 26.3% 22.8% 11.4% 2.5% 2.5% 2.9% 1.5% 2.6% 2.3% 100.0% 

SUIZA 18.4% 10.2% 15.1% 11.5% 7.5% 5.3% 8.4% 18.5% 3.1% 2.0% 100.0% 

TURQUÍA 8.8% 1.4% 3.5% 4.2% 1.4% 3.9% 14.1% 14.8% 44.2% 3.7% 100.0% 

UCRANIA 43.1% 6.4% 15.0% 14.3% 5.3% 3.1% 3.6% 4.6% 0.1% 4.7% 100.0% 

GRAN BRETAÑA 27.5% 10.5% 11.5% 9.2% 4.0% 5.5% 7.5% 18.6% 3.9% 1.8% 100.0% 

ESTADOS UNIDOS 21.6% 5.3% 8.4% 8.4% 5.5% 7.1% 8.1% 24.3% 6.8% 4.6% 100.0% 

URUGUAY 56.3% 6.8% 9.4% 7.3% 2.6% 2.8% 3.0% 4.7% 1.5% 5.7% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO 

GLOBAL 
23.2% 8.7% 12.4% 12.0% 5.2% 5.5% 7.5% 18.1% 4.8% 2.6% 100.0% 

CUANDO USTED ERA NIÑO, ¿CON QUE FRECUENCIA SU PADRE ASISTIA A SERVICIOS RELIGIOSOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL AÑO 

VARIAS VECES 

AL AÑO 

UNA VEZ 

ALMES 

2-3 VECES AL 

MES 

CASI CADA 

SEMANA 
CADA SEMANA 

VARIAS VECES 

A LA SEMANA 
TOTAL 

AUSTRALIA 22.6% 5.7% 9.2% 11.3% 4.0% 5.4% 18.7% 19.2% 4.1% 100.0% 

AUSTRIA 6.9% 3.0% 10.5% 16.0% 9.2% 9.3% 17.5% 24.4% 3.1% 100.0% 

BELGICA 6.9% 4.3% 6.8% 14.2% 5.1% 4.9% 20.5% 28.6% 8.6% 100.0% 

CHILE 9.3% 3.1% 5.9% 15.2% 7.9% 11.5% 14.2% 27.8% 5.2% 100.0% 

TAIWAN 17.6% 6.5% 24.8% 27.9% 6.1% 9.3% 1.7% 2.9% 3.1% 100.0% 

CROACIA 10.2% 1.7% 5.1% 11.4% 5.9% 9.2% 17.3% 35.6% 3.7% 100.0% 

CHIPRE 1.0% 1.5% 5.1% 27.6% 15.5% 14.6% 13.1% 20.1% 1.5% 100.0% 

REPUBLICA CHECA 50.4% 8.2% 8.4% 6.8% 5.8% 4.3% 7.0% 8.1% 1.0% 100.0% 

DINAMARCA 19.0% 20.9% 31.0% 15.2% 3.8% 3.0% 3.9% 1.8% 1.4% 100.0% 

REPUBLICA 

DOMINICANA 
6.7% 3.4% 6.3% 9.0% 7.8% 11.2% 19.4% 31.7% 4.6% 100.0% 

FINLANDIA 9.1% 20.3% 46.1% 17.5% 2.6% 1.5% 1.5% 1.2% 0.2% 100.0% 

FRANCIA 19.2% 5.7% 7.3% 12.9% 5.7% 7.1% 18.7% 20.5% 2.9% 100.0% 

ALEMANIA 21.2% 4.6% 9.0% 13.0% 7.0% 10.4% 16.1% 14.8% 4.0% 100.0% 

HUNGRIA 23.4% 10.9% 7.7% 10.6% 5.8% 7.5% 11.7% 19.2% 3.2% 100.0% 

IRLANDA 2.0% 0.6% 1.4% 3.3% 3.7% 3.7% 11.3% 69.5% 4.5% 100.0% 

ISRAEL 20.3% 8.9% 14.2% 19.2% 3.2% 2.9% 5.9% 14.0% 11.4% 100.0% 

ITALIA 5.2% 1.3% 2.9% 4.6% 7.1% 10.1% 21.2% 41.2% 6.3% 100.0% 

JAPON 27.0% 7.0% 40.1% 18.2% 3.4% 1.7% 0.9% 1.2% 0.5% 100.0% 

COREA DEL SUR 49.7% 2.8% 6.4% 13.9% 3.3% 3.5% 3.4% 12.2% 4.8% 100.0% 

LETONIA 47.9% 10.6% 10.1% 15.2% 5.1% 2.9% 4.4% 3.4% 0.3% 100.0% 

MEXICO 8.0% 3.4% 5.9% 8.6% 6.3% 11.2% 16.3% 30.2% 10.2% 100.0% 

Y CUANDO USTED ERA NIÑO, ALREDEDOR DE 11 O 12 AÑOS,  

¿CON QUE FRECUENCIA USTED ASISTIA A SERVICIOS RELIGIOSOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL AÑO 

VARIAS VECES 

AL AÑO 

UNA VEZ 

ALMES 

2-3 VECES AL 

MES 

CASI CADA 

SEMANA 
CADA SEMANA 

VARIAS VECES 

A LA SEMANA 
TOTAL 

PAISES BAJOS 21.9% 6.2% 9.8% 9.9% 3.8% 5.4% 14.4% 22.8% 5.8% 100.0% 

NUEVA ZELANDA 25.7% 5.1% 9.4% 7.4% 4.6% 5.3% 17.9% 20.9% 3.7% 100.0% 

NORUEGA 16.0% 17.2% 29.4% 18.2% 4.4% 5.5% 5.0% 2.6% 1.6% 100.0% 

FILIPINAS 0.5% 2.3% 4.6% 4.0% 14.5% 16.2% 14.8% 38.3% 4.9% 100.0% 

POLONIA 0.8% 0.5% 0.6% 3.8% 3.5% 7.2% 22.3% 55.0% 6.3% 100.0% 

PORTUGAL 6.4% 3.8% 5.0% 12.6% 6.8% 6.6% 12.2% 43.5% 3.0% 100.0% 

RUSIA 64.4% 9.7% 10.2% 10.3% 2.1% 1.2% 0.8% 1.0% 0.3% 100.0% 

ESLOVAQUIA 14.9% 4.9% 5.4% 8.6% 6.0% 8.2% 16.0% 27.3% 8.8% 100.0% 

ESLOVENIA 13.6% 2.4% 5.6% 7.9% 4.2% 9.7% 18.0% 34.0% 4.5% 100.0% 

SUDÁFRICA 11.7% 1.3% 2.2% 11.4% 3.4% 10.7% 16.4% 36.5% 6.4% 100.0% 

ESPAÑA 11.0% 2.6% 3.6% 8.2% 6.0% 4.7% 16.6% 39.3% 8.0% 100.0% 

SUECIA 25.1% 18.5% 25.4% 14.7% 3.1% 4.5% 3.7% 3.1% 1.7% 100.0% 

SUIZA 10.5% 5.6% 8.2% 11.0% 8.1% 9.7% 13.2% 27.5% 6.3% 100.0% 

TURQUÍA 30.5% 3.6% 5.6% 11.2% 3.8% 6.3% 11.8% 10.4% 17.0% 100.0% 

UCRANIA 48.4% 6.3% 16.9% 12.9% 5.0% 4.2% 3.2% 2.4% 0.7% 100.0% 

GRAN BRETAÑA 17.5% 5.2% 8.4% 11.9% 4.3% 5.6% 14.0% 28.7% 4.3% 100.0% 

ESTADOS UNIDOS 8.9% 2.3% 6.0% 6.3% 4.2% 8.6% 13.0% 37.7% 13.0% 100.0% 

URUGUAY 29.9% 4.1% 8.0% 10.4% 4.5% 6.0% 11.5% 18.8% 6.8% 100.0% 

VENEZUELA 4.5% 3.0% 5.7% 11.9% 8.7% 12.2% 0.0% 39.4% 14.5% 100.0% 

CONJUNTO 

GLOBAL 
18.3% 5.7% 10.4% 11.9% 5.4% 7.1% 12.2% 23.9% 5.1% 100.0% 

Y CUANDO USTED ERA NIÑO, ALREDEDOR DE 11 O 12 AÑOS,  

¿CON QUE FRECUENCIA USTED ASISTIA A SERVICIOS RELIGIOSOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

UNA VEZ AL 

DIA 

VARIAS 

VECES AL 

DIA 

TOTAL 

AUSTRALIA 43.3% 5.0% 7.8% 9.0% 2.6% 4.1% 4.4% 2.9% 5.8% 8.2% 6.7% 100% 

AUSTRIA 23.9% 7.3% 8.0% 13.0% 6.2% 6.5% 5.6% 5.9% 7.2% 12.8% 3.5% 100% 

BELGICA 40.3% 6.0% 7.6% 13.9% 2.8% 4.9% 4.0% 3.4% 4.4% 9.0% 3.6% 100% 

CHILE 14.5% 1.9% 3.2% 7.8% 4.0% 6.2% 6.1% 7.1% 12.3% 28.0% 8.7% 100% 

TAIWAN 22.0% 4.3% 10.5% 20.2% 7.5% 11.0% 1.4% 1.9% 5.1% 8.8% 7.3% 100% 

CROACIA 14.9% 3.3% 4.6% 12.8% 4.1% 7.2% 4.8% 5.4% 9.3% 27.6% 6.0% 100% 

CHIPRE 13.7% 2.2% 4.5% 15.1% 6.1% 7.6% 4.9% 5.1% 8.3% 28.8% 3.7% 100% 

REPUBLICA 

CHECA 
67.7% 4.1% 4.0% 5.7% 2.4% 1.7% 2.2% 1.8% 2.3% 5.5% 2.6% 100% 

DINAMARCA 47.3% 8.8% 8.3% 11.1% 2.1% 2.7% 2.8% 1.9% 15.0% 0.0% 0.0% 100% 

REPUBLICA 

DOMINICANA 
6.5% 4.7% 5.2% 5.8% 5.5% 8.4% 10.6% 18.2% 35.0% 0.0% 0.0% 100% 

FINLANDIA 27.5% 13.7% 8.8% 12.2% 4.4% 4.0% 5.1% 2.6% 4.8% 11.6% 5.3% 100% 

FRANCIA 48.1% 5.6% 7.6% 12.8% 2.9% 2.4% 3.1% 1.7% 4.7% 6.1% 4.9% 100% 

ALEMANIA 41.8% 5.4% 5.0% 10.6% 3.9% 4.0% 4.3% 3.2% 7.3% 9.1% 5.3% 100% 

HUNGRIA 37.2% 10.4% 6.8% 8.8% 4.9% 3.5% 2.3% 3.8% 6.8% 10.8% 4.6% 100% 

IRLANDA 9.8% 3.4% 3.9% 9.2% 4.7% 5.0% 8.8% 9.1% 13.3% 22.8% 9.8% 100% 

ISRAEL 28.2% 5.9% 7.2% 10.4% 3.2% 2.6% 3.2% 9.3% 4.5% 12.4% 13.0% 100% 

ITALIA 17.3% 2.7% 3.9% 9.7% 4.9% 9.4% 6.6% 10.6% 12.0% 12.7% 10.1% 100% 

JAPON 10.5% 5.6% 22.8% 22.7% 4.7% 3.9% 1.3% 0.7% 4.9% 18.4% 4.4% 100% 

COREA DEL SUR 40.5% 2.5% 2.9% 11.0% 4.1% 4.8% 2.1% 5.1% 7.9% 7.6% 11.4% 100% 

LETONIA 37.0% 7.2% 4.1% 12.2% 5.6% 5.5% 4.5% 3.6% 5.9% 12.2% 2.3% 100% 

MEXICO 9.5% 2.8% 3.4% 4.9% 4.1% 9.1% 6.5% 6.0% 14.0% 30.0% 9.7% 100% 

¿CON QUE FRECUENCIA HACE USTED ORACION (REZA)? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

¿CON QUE FRECUENCIA HACE USTED ORACION (REZA)? 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

UNA VEZ AL 

DIA 

VARIAS 

VECES AL 

DIA 

TOTAL 

PAISES BAJOS 45.5% 3.2% 5.6% 10.0% 2.7% 2.2% 2.4% 2.3% 4.6% 7.4% 14.1% 100% 

NUEVA 

ZELANDA 
39.2% 5.3% 7.4% 10.2% 3.6% 3.5% 3.9% 2.6% 5.8% 7.6% 10.8% 100% 

NORUEGA 48.1% 11.0% 7.7% 11.3% 1.9% 2.3% 3.3% 2.4% 5.0% 6.9% 0.0% 100% 

FILIPINAS 0.3% 0.7% 0.7% 1.1% 1.8% 2.5% 2.9% 6.3% 8.2% 40.6% 34.9% 100% 

POLONIA 9.3% 2.6% 2.6% 10.3% 4.5% 5.4% 5.4% 7.4% 13.5% 29.0% 9.9% 100% 

PORTUGAL 19.9% 6.3% 6.3% 12.8% 3.4% 5.4% 7.5% 8.0% 6.8% 16.1% 7.5% 100% 

RUSIA 41.0% 20.7% 16.3% 14.9% 3.7% 1.4% 0.8% 0.9% 0.3% 0.0% 0.0% 100% 

ESLOVAQUIA 26.1% 3.8% 3.2% 6.9% 2.8% 4.3% 6.9% 4.9% 9.0% 20.6% 11.6% 100% 

ESLOVENIA 35.1% 5.0% 9.0% 13.2% 5.3% 4.2% 4.8% 6.1% 5.4% 8.3% 3.8% 100% 

SUDÁFRICA 5.5% 1.3% 1.2% 6.0% 1.9% 4.3% 4.5% 7.5% 10.7% 28.9% 28.1% 100% 

ESPAÑA 36.0% 3.9% 3.6% 10.0% 4.4% 4.3% 4.5% 4.7% 6.6% 15.5% 6.6% 100% 

SUECIA 48.6% 11.2% 9.8% 9.9% 2.0% 3.5% 2.4% 0.5% 4.0% 6.4% 1.6% 100% 

SUIZA 26.3% 4.5% 6.9% 10.4% 4.2% 4.4% 3.2% 3.7% 9.5% 19.1% 7.8% 100% 

TURQUÍA 4.8% 1.1% 1.2% 3.0% 1.2% 3.2% 15.2% 11.3% 58.8% 0.0% 0.0% 100% 

UCRANIA 27.8% 2.6% 4.9% 7.8% 8.5% 6.0% 6.3% 3.6% 7.4% 21.4% 3.8% 100% 

GRAN BRETAÑA 34.5% 4.9% 6.5% 10.2% 3.5% 5.2% 4.3% 5.9% 6.4% 11.6% 7.0% 100% 

ESTADOS 

UNIDOS 
10.2% 2.5% 2.1% 4.9% 3.5% 5.0% 1.8% 5.4% 10.5% 26.2% 27.9% 100% 

URUGUAY 37.2% 1.9% 3.4% 9.9% 4.1% 3.7% 3.5% 2.9% 7.1% 16.7% 9.5% 100% 

VENEZUELA 3.7% 1.6% 0.0% 8.0% 0.0% 8.0% 4.2% 0.0% 11.0% 41.8% 21.7% 100% 

CONJUNTO 

GLOBAL 
27.5% 4.8% 5.7% 10.0% 3.8% 4.9% 4.6% 5.1% 10.0% 14.9% 8.7% 100% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

UNA VEZ AL 

DIA 
TOTAL 

AUSTRALIA 59.8% 10.2% 11.6% 6.9% 2.3% 1.3% 2.8% 3.3% 1.8% 0.0% 100% 

AUSTRIA 47.2% 12.9% 17.7% 13.5% 3.7% 1.7% 1.2% 2.0% 0.1% 0.0% 100% 

BELGICA 60.9% 8.6% 13.3% 11.0% 1.9% 1.0% 1.1% 1.9% 0.4% 0.0% 100% 

CHILE 43.6% 9.3% 8.2% 10.7% 6.9% 6.7% 3.8% 8.3% 2.6% 0.0% 100% 

TAIWAN 50.1% 13.6% 14.6% 13.6% 3.4% 1.8% 0.7% 1.0% 1.2% 0.0% 100% 

CROACIA 63.9% 9.6% 10.0% 7.6% 1.8% 2.3% 1.3% 2.5% 1.0% 0.0% 100% 

CHIPRE 61.5% 13.4% 9.8% 9.0% 2.8% 1.1% 1.5% 0.6% 0.3% 0.0% 100% 

REPUBLICA 

CHECA 
64.1% 11.7% 10.5% 6.9% 2.1% 1.0% 1.9% 1.2% 0.6% 0.0% 100% 

DINAMARCA 40.7% 21.7% 20.4% 10.6% 1.9% 2.0% 1.0% 0.8% 0.9% 0.0% 100% 

REPUBLICA 

DOMINICANA 
33.1% 20.5% 17.6% 8.9% 6.7% 2.0% 7.3% 1.9% 2.0% 0.0% 100% 

FINLANDIA 36.2% 28.6% 20.0% 7.9% 1.3% 2.1% 2.1% 1.2% 0.5% 0.0% 100% 

FRANCIA 66.3% 10.9% 8.4% 6.8% 2.3% 1.0% 1.0% 1.3% 2.1% 0.0% 100% 

ALEMANIA 52.1% 11.6% 13.2% 13.3% 3.1% 2.6% 1.7% 1.7% 0.8% 0.0% 100% 

HUNGRIA 62.5% 15.3% 8.3% 6.8% 1.4% 2.0% 0.8% 1.9% 0.8% 0.0% 100% 

IRLANDA 56.9% 11.5% 10.9% 8.3% 2.5% 2.2% 2.4% 3.8% 1.6% 0.0% 100% 

ISRAEL 40.4% 8.9% 9.6% 15.4% 4.2% 3.2% 3.2% 8.6% 6.3% 0.0% 100% 

ITALIA 55.1% 7.0% 8.4% 8.6% 4.5% 4.2% 4.2% 6.3% 1.7% 0.0% 100% 

JAPON 52.9% 12.2% 19.1% 11.6% 2.0% 1.2% 0.3% 0.1% 0.7% 0.0% 100% 

COREA DEL SUR 46.5% 2.9% 5.9% 13.3% 5.0% 5.3% 1.9% 10.3% 9.1% 0.0% 100% 

LETONIA 76.0% 8.0% 5.0% 6.2% 2.1% 1.0% 0.7% 0.8% 0.3% 0.0% 100% 

MEXICO 44.3% 8.2% 10.8% 8.2% 5.5% 7.4% 4.0% 6.8% 4.7% 0.0% 100% 

¿CON QUE FRECUENCIA PARTICIPA EN ACTIVIDADES U ORGANIZACIONES DE UNA IGLESIA  

O LUGAR DE CULTO, APARTE DE ASISTIR A LOS SERVICIOS RELIGIOSOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

NUNCA 

MENOS DE 

UNA VEZ AL 

AÑO 

UNA O DOS 

VECES AL 

AÑO 

VARIAS 

VECES AL 

AÑO 

UNA VEZ 

ALMES 

2-3 VECES 

AL MES 

CASI CADA 

SEMANA 

CADA 

SEMANA 

VARIAS 

VECES A LA 

SEMANA 

UNA VEZ AL 

DIA 
TOTAL 

PAISES BAJOS 71.2% 7.9% 5.1% 6.3% 2.6% 2.5% 1.6% 2.0% 0.9% 0.0% 100% 

NUEVA ZELANDA 55.1% 10.8% 11.4% 6.8% 3.2% 2.3% 3.9% 4.3% 2.2% 0.0% 100% 

NORUEGA 54.6% 18.7% 11.8% 7.6% 1.9% 1.8% 1.6% 1.6% 0.4% 0.0% 100% 

FILIPINAS 26.3% 15.9% 10.3% 6.4% 11.7% 7.2% 5.8% 10.8% 5.6% 0.0% 100% 

POLONIA 56.1% 14.1% 7.5% 9.1% 2.9% 1.6% 2.5% 5.2% 1.0% 0.0% 100% 

PORTUGAL 46.4% 11.5% 9.3% 13.0% 4.6% 3.9% 4.3% 5.6% 1.6% 0.0% 100% 

RUSIA 93.9% 1.7% 1.4% 1.1% 0.5% 0.3% 0.3% 0.5% 0.3% 0.0% 100% 

ESLOVAQUIA 50.0% 14.5% 14.0% 10.1% 3.4% 2.0% 1.0% 3.2% 1.7% 0.0% 100% 

ESLOVENIA 60.1% 10.7% 13.8% 8.6% 2.2% 1.7% 1.1% 1.5% 0.4% 0.0% 100% 

SUDÁFRICA 32.2% 7.5% 8.7% 16.9% 6.9% 9.2% 6.6% 8.7% 3.4% 0.0% 100% 

ESPAÑA 73.5% 5.8% 5.4% 6.8% 2.4% 1.5% 1.3% 2.4% 0.9% 0.0% 100% 

SUECIA 52.0% 19.7% 15.1% 7.9% 1.5% 1.0% 1.0% 0.9% 1.1% 0.0% 100% 

SUIZA 44.9% 13.6% 17.3% 13.5% 4.1% 2.7% 1.0% 2.5% 0.5% 0.0% 100% 

TURQUÍA 67.4% 6.1% 3.2% 4.3% 2.9% 3.2% 3.8% 3.8% 5.2% 0.0% 100% 

UCRANIA 70.6% 8.0% 10.1% 6.9% 1.6% 0.9% 0.6% 0.7% 0.5% 0.0% 100% 

GRAN BRETAÑA 54.3% 9.9% 11.1% 8.5% 2.6% 2.7% 2.5% 6.1% 2.2% 0.0% 100% 

ESTADOS UNIDOS 41.7% 8.7% 15.6% 13.1% 4.3% 5.4% 2.4% 7.2% 0.7% 1.0% 100% 

URUGUAY 67.9% 6.6% 5.7% 6.9% 2.0% 2.4% 2.4% 3.9% 2.3% 0.0% 100% 

VENEZUELA 25.9% 8.4% 11.4% 14.7% 11.1% 5.4% 0.0% 14.1% 9.0% 0.0% 100% 

CONJUNTO 

GLOBAL 
53.6% 11.3% 11.0% 9.5% 3.5% 2.9% 2.4% 3.8% 1.9% 0.0% 100% 

¿CON QUE FRECUENCIA PARTICIPA EN ACTIVIDADES U ORGANIZACIONES DE UNA IGLESIA  

O LUGAR DE CULTO, APARTE DE ASISTIR A LOS SERVICIOS RELIGIOSOS? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

SI NO TOTAL 

AUSTRALIA 20.2% 79.8% 100.0% 

AUSTRIA 57.5% 42.5% 100.0% 

BELGICA 63.7% 36.3% 100.0% 

CHILE 63.1% 36.9% 100.0% 

TAIWAN 72.4% 27.6% 100.0% 

CROACIA 85.6% 14.4% 100.0% 

CHIPRE 72.4% 27.6% 100.0% 

REPUBLICA CHECA 20.4% 79.6% 100.0% 

DINAMARCA 12.1% 87.9% 100.0% 

REPUBLICA DOMINICANA 11.6% 88.4% 100.0% 

FINLANDIA 26.6% 73.4% 100.0% 

FRANCIA 36.1% 63.9% 100.0% 

ALEMANIA 23.7% 76.3% 100.0% 

HUNGRIA 29.0% 71.0% 100.0% 

IRLANDA 58.6% 41.4% 100.0% 

ISRAEL 88.8% 11.2% 100.0% 

ITALIA 72.9% 27.1% 100.0% 

JAPON 51.5% 48.5% 100.0% 

COREA DEL SUR 25.5% 74.5% 100.0% 

LETONIA 32.4% 67.6% 100.0% 

MEXICO 74.3% 25.7% 100.0% 

POR MOTIVOS RELIGIOSOS, ¿USTED TIENE EN SU HOGAR UNA CAPILLA,  

ALTAR U OBJETO RELIGIOSO COMO UNA IMAGEN O CRUCIFIJO? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

POR MOTIVOS RELIGIOSOS, ¿USTED TIENE EN SU HOGAR UNA CAPILLA,  

ALTAR U OBJETO RELIGIOSO COMO UNA IMAGEN O CRUCIFIJO? 

SI NO TOTAL 

PAISES BAJOS 34.2% 65.8% 100.0% 

NUEVA ZELANDA 16.1% 83.9% 100.0% 

NORUEGA 16.6% 83.4% 100.0% 

FILIPINAS 74.9% 25.1% 100.0% 

POLONIA 83.5% 16.5% 100.0% 

PORTUGAL 72.7% 27.3% 100.0% 

RUSIA 74.4% 25.6% 100.0% 

ESLOVAQUIA 56.3% 43.7% 100.0% 

ESLOVENIA 49.3% 50.7% 100.0% 

SUDÁFRICA 30.6% 69.4% 100.0% 

ESPAÑA 55.6% 44.4% 100.0% 

SUECIA 8.5% 91.5% 100.0% 

SUIZA 28.8% 71.2% 100.0% 

TURQUÍA 43.9% 56.1% 100.0% 

UCRANIA 87.1% 12.9% 100.0% 

GRAN BRETAÑA 20.0% 80.0% 100.0% 

ESTADOS UNIDOS 41.6% 58.4% 100.0% 

URUGUAY 57.2% 42.8% 100.0% 

VENEZUELA 66.2% 33.8% 100.0% 

CONJUNTO GLOBAL 45.6% 54.4% 100.0% 
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NUNCA 
MENOS DE UNA 

VEZ AL AÑO 

UNA O DOS 

VECES AL AÑO 

VARIAS VECES 

AL AÑO 
UNA VEZ AL MES TOTAL 

AUSTRALIA 58.6% 13.6% 13.7% 9.5% 4.5% 100.0% 

AUSTRIA 59.4% 20.5% 15.1% 4.1% 0.9% 100.0% 

BELGICA 45.1% 14.4% 18.2% 16.8% 5.4% 100.0% 

CHILE 28.3% 14.1% 18.8% 22.8% 16.1% 100.0% 

TAIWAN 39.4% 11.6% 20.7% 17.9% 10.4% 100.0% 

CROACIA 38.3% 26.7% 28.8% 5.7% 0.5% 100.0% 

CHIPRE 20.2% 17.2% 25.8% 26.6% 10.2% 100.0% 

REPUBLICA CHECA 61.4% 16.9% 13.3% 6.3% 2.1% 100.0% 

DINAMARCA 59.6% 17.8% 11.7% 8.3% 2.7% 100.0% 

REPUBLICA DOMINICANA 38.8% 24.3% 19.5% 10.7% 6.8% 100.0% 

FINLANDIA 42.7% 30.8% 16.6% 7.4% 2.4% 100.0% 

FRANCIA 53.3% 17.2% 14.1% 12.6% 2.8% 100.0% 

ALEMANIA 82.7% 9.6% 4.9% 2.4% 0.4% 100.0% 

HUNGRIA 51.2% 24.1% 13.4% 7.1% 4.2% 100.0% 

IRLANDA 54.4% 20.9% 14.2% 7.2% 3.3% 100.0% 

ISRAEL 31.4% 21.9% 23.9% 18.6% 4.1% 100.0% 

ITALIA 30.8% 17.6% 23.0% 17.6% 11.0% 100.0% 

JAPON 65.1% 10.9% 13.6% 7.2% 3.2% 100.0% 

COREA DEL SUR 62.4% 8.2% 11.4% 7.9% 10.0% 100.0% 

LETONIA 67.8% 22.2% 8.7% 1.3% 0.0% 100.0% 

MEXICO 50.1% 16.3% 20.7% 6.5% 6.4% 100.0% 

¿CON QUE FRECUENCIA VISITA UN SANTUARIO O REALIZA UN VIAJE RELIGIOSO COMO PEREGRINACION  

POR MOTIVOS RELIGIOSOS?. POR FAVOR NO TOMAR EN CUENTA ASISTENCIA REGULAR A LOS SERVICIOS 

RELIGIOSOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

NUNCA 
MENOS DE UNA 

VEZ AL AÑO 

UNA O DOS 

VECES AL AÑO 

VARIAS VECES 

AL AÑO 
UNA VEZ AL MES TOTAL 

PAISES BAJOS 68.5% 8.9% 10.3% 9.1% 3.2% 100.0% 

NUEVA ZELANDA 68.7% 12.2% 9.5% 6.1% 3.5% 100.0% 

NORUEGA 60.9% 19.2% 12.2% 6.5% 1.1% 100.0% 

FILIPINAS 18.6% 18.4% 19.1% 11.5% 32.3% 100.0% 

POLONIA 32.6% 51.1% 11.2% 4.7% 0.3% 100.0% 

PORTUGAL 26.3% 20.1% 18.5% 27.1% 8.1% 100.0% 

RUSIA 83.8% 10.5% 4.2% 1.0% 0.6% 100.0% 

ESLOVAQUIA 65.0% 17.7% 11.9% 4.3% 1.1% 100.0% 

ESLOVENIA 51.9% 18.9% 20.3% 8.0% 1.0% 100.0% 

SUDÁFRICA 38.2% 11.2% 13.9% 25.0% 11.8% 100.0% 

ESPAÑA 46.6% 14.8% 13.2% 17.1% 8.3% 100.0% 

SUECIA 56.3% 21.3% 13.6% 7.7% 1.1% 100.0% 

SUIZA 40.7% 16.2% 19.7% 17.0% 6.4% 100.0% 

TURQUÍA 36.9% 20.8% 18.8% 12.9% 10.6% 100.0% 

UCRANIA 80.9% 10.6% 6.7% 1.4% 0.4% 100.0% 

GRAN BRETAÑA 59.8% 14.3% 11.4% 9.4% 5.1% 100.0% 

ESTADOS UNIDOS 62.2% 9.6% 12.8% 7.4% 8.0% 100.0% 

URUGUAY 69.7% 11.5% 11.8% 4.4% 2.6% 100.0% 

VENEZUELA 16.0% 8.6% 12.7% 20.6% 42.1% 100.0% 

CONJUNTO GLOBAL 51.2% 16.7% 14.7% 11.1% 6.3% 100.0% 

¿CON QUE FRECUENCIA VISITA UN SANTUARIO O REALIZA UN VIAJE RELIGIOSO COMO PEREGRINACION  

POR MOTIVOS RELIGIOSOS?. POR FAVOR NO TOMAR EN CUENTA ASISTENCIA REGULAR A LOS SERVICIOS 

RELIGIOSOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

EXTREMADAMENTE 

RELIGIOSO 

MUY 

RELIGIOSO 

ALGO 

RELIGIOSO 

NI RELIGIOSO 

NI NO 

RELIGIOSO 

ALGO NO 

RELIGIOSO 

MUY NO 

RELIGIOSO 

EXTREMADAMENTE 

NO RELIGIOSO 
TOTAL 

AUSTRALIA 1.4% 7.9% 30.3% 22.7% 9.8% 14.9% 12.9% 100.0% 

AUSTRIA 3.8% 11.2% 35.6% 17.5% 12.2% 7.5% 12.3% 100.0% 

BELGICA 2.1% 11.2% 37.0% 22.2% 7.9% 9.4% 10.2% 100.0% 

CHILE 1.7% 12.4% 39.4% 24.2% 7.0% 11.7% 3.6% 100.0% 

TAIWAN 7.6% 14.9% 52.1% 19.1% 2.4% 2.3% 1.6% 100.0% 

CROACIA 6.7% 23.1% 47.2% 11.8% 4.2% 5.7% 1.2% 100.0% 

CHIPRE 6.3% 25.7% 36.8% 24.5% 4.2% 1.7% 0.7% 100.0% 

REPUBLICA CHECA 0.5% 3.5% 13.4% 23.6% 19.5% 23.3% 16.2% 100.0% 

DINAMARCA 1.0% 3.3% 18.3% 41.5% 13.5% 13.0% 9.5% 100.0% 

REPUBLICA 

DOMINICANA 
3.4% 20.1% 45.7% 10.9% 11.5% 6.1% 2.3% 100.0% 

FINLANDIA 2.2% 5.3% 30.6% 28.7% 10.7% 12.0% 10.5% 100.0% 

FRANCIA 0.5% 2.8% 23.5% 28.2% 16.3% 12.6% 16.0% 100.0% 

ALEMANIA 1.9% 7.8% 29.9% 12.7% 10.8% 9.5% 27.4% 100.0% 

HUNGRIA 0.6% 7.7% 29.0% 23.4% 21.4% 14.4% 3.6% 100.0% 

IRLANDA 1.6% 11.1% 52.7% 20.2% 6.9% 3.6% 3.8% 100.0% 

ISRAEL 3.8% 18.5% 20.4% 13.8% 19.3% 19.3% 4.8% 100.0% 

ITALIA 3.3% 10.8% 47.1% 12.7% 9.7% 5.5% 10.8% 100.0% 

JAPON 3.0% 5.5% 26.0% 18.0% 15.5% 15.0% 17.1% 100.0% 

COREA DEL SUR 7.0% 8.5% 29.3% 21.2% 10.6% 6.8% 16.6% 100.0% 

LETONIA 1.2% 5.6% 26.8% 34.9% 17.1% 6.7% 7.6% 100.0% 

MEXICO 1.2% 14.3% 53.7% 13.9% 6.8% 6.5% 3.6% 100.0% 

USTED SE DESCRIBIRIA A SI MISMO COMO: 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

USTED SE DESCRIBIRIA A SI MISMO COMO: 

EXTREMADAMENTE 

RELIGIOSO 

MUY 

RELIGIOSO 

ALGO 

RELIGIOSO 

NI RELIGIOSO 

NI NO 

RELIGIOSO 

ALGO NO 

RELIGIOSO 

MUY NO 

RELIGIOSO 

EXTREMADAMENTE 

NO RELIGIOSO 
TOTAL 

PAISES BAJOS 2.4% 15.7% 30.7% 18.0% 6.2% 15.0% 11.9% 100.0% 

NUEVA ZELANDA 1.5% 7.6% 26.7% 27.2% 11.1% 14.8% 11.1% 100.0% 

NORUEGA 1.0% 6.5% 28.7% 35.5% 7.4% 12.0% 9.0% 100.0% 

FILIPINAS 5.9% 21.3% 60.4% 7.7% 3.8% 0.5% 0.5% 100.0% 

POLONIA 1.6% 14.9% 59.7% 13.4% 5.7% 2.2% 2.5% 100.0% 

PORTUGAL 3.2% 19.0% 43.6% 9.8% 11.9% 12.5% 0.0% 100.0% 

RUSIA 1.9% 9.4% 46.9% 12.2% 10.6% 6.6% 12.5% 100.0% 

ESLOVAQUIA 4.4% 16.0% 38.7% 15.8% 10.4% 6.6% 8.0% 100.0% 

ESLOVENIA 3.9% 6.4% 28.5% 29.4% 9.7% 10.8% 11.3% 100.0% 

SUDÁFRICA 9.0% 32.4% 39.6% 9.2% 4.2% 3.1% 2.6% 100.0% 

ESPAÑA 0.7% 8.0% 34.5% 24.5% 17.8% 8.6% 6.0% 100.0% 

SUECIA 0.9% 2.8% 15.1% 39.6% 19.6% 11.3% 10.6% 100.0% 

SUIZA 3.7% 10.7% 26.8% 21.9% 17.2% 10.4% 9.4% 100.0% 

TURQUÍA 15.8% 39.7% 32.1% 5.9% 4.1% 0.8% 1.6% 100.0% 

UCRANIA 1.4% 8.4% 52.9% 16.7% 9.8% 5.2% 5.6% 100.0% 

GRAN BRETAÑA 1.8% 7.8% 36.7% 22.2% 9.9% 11.6% 10.0% 100.0% 

ESTADOS UNIDOS 6.7% 19.4% 51.7% 6.8% 6.3% 3.6% 5.6% 100.0% 

URUGUAY 1.4% 6.2% 24.1% 18.5% 22.1% 10.3% 17.4% 100.0% 

VENEZUELA 2.8% 22.8% 46.9% 6.6% 15.7% 4.9% 0.4% 100.0% 

CONJUNTO GLOBAL 3.3% 12.9% 36.5% 19.6% 10.7% 8.8% 8.1% 100.0% 
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YO SIGO UNA RELIGION Y 

ME CONSIDERO UNA 

PERSONA ESPIRITUAL 

INTERESADA EN LO 

SAGRADO 

YO SIGO UNA RELIGION 

PERO NO ME CONSIDERO 

UNA PERSONA ESPIRITUAL 

INTERESADA EN LO 

SAGRADO 

YO NO SIGO UNA 

RELIGION PERO ME 

CONSIDERA UNA PERSONA 

ESPIRITUAL INTERESADA 

EN LO SAGRADO 

YO NO SIGO UNA 

RELIGION Y NO ME 

CONSIDERO UNA PERSONA 

ESPIRITUAL INTERESADA 

EN LO SAGRADO 

TOTAL 

AUSTRALIA 19.9% 18.3% 26.7% 35.1% 100.0% 

AUSTRIA 17.9% 36.9% 20.4% 24.8% 100.0% 

BELGICA 10.0% 36.3% 15.6% 38.1% 100.0% 

CHILE 30.4% 36.0% 24.2% 9.4% 100.0% 

TAIWAN 32.1% 34.1% 21.3% 12.5% 100.0% 

CROACIA 23.1% 42.9% 23.8% 10.1% 100.0% 

CHIPRE 31.4% 56.3% 6.7% 5.5% 100.0% 

REPUBLICA CHECA 10.1% 17.9% 12.1% 59.9% 100.0% 

DINAMARCA 18.4% 37.4% 16.5% 27.6% 100.0% 

REPUBLICA DOMINICANA 45.8% 31.6% 17.0% 5.6% 100.0% 

FINLANDIA 12.4% 31.1% 22.0% 34.5% 100.0% 

FRANCIA 12.3% 31.7% 18.6% 37.4% 100.0% 

ALEMANIA 9.8% 30.9% 11.5% 47.9% 100.0% 

HUNGRIA 15.8% 33.6% 19.3% 31.3% 100.0% 

IRLANDA 31.2% 44.5% 13.3% 11.1% 100.0% 

ISRAEL 33.3% 28.6% 15.9% 22.1% 100.0% 

ITALIA 31.1% 42.9% 10.6% 15.3% 100.0% 

JAPON 11.4% 20.8% 33.7% 34.2% 100.0% 

COREA DEL SUR 15.3% 44.7% 9.0% 31.1% 100.0% 

LETONIA 16.4% 33.3% 23.8% 26.5% 100.0% 

MEXICO 42.7% 30.2% 17.9% 9.3% 100.0% 

¿CUAL DE LAS SIGUIENTES FRASES LO DESCRIBE MEJOR A USTED? 
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¿CUAL DE LAS SIGUIENTES FRASES LO DESCRIBE MEJOR A USTED? 

YO SIGO UNA RELIGION Y 

ME CONSIDERO UNA 

PERSONA ESPIRITUAL 

INTERESADA EN LO 

SAGRADO 

YO SIGO UNA RELIGION 

PERO NO ME CONSIDERO 

UNA PERSONA ESPIRITUAL 

INTERESADA EN LO 

SAGRADO 

YO NO SIGO UNA 

RELIGION PERO ME 

CONSIDERA UNA PERSONA 

ESPIRITUAL INTERESADA 

EN LO SAGRADO 

YO NO SIGO UNA 

RELIGION Y NO ME 

CONSIDERO UNA PERSONA 

ESPIRITUAL INTERESADA 

EN LO SAGRADO 

TOTAL 

PAISES BAJOS 14.2% 25.3% 25.0% 35.5% 100.0% 

NUEVA ZELANDA 21.4% 16.2% 33.4% 28.9% 100.0% 

NORUEGA 15.0% 26.6% 20.2% 38.2% 100.0% 

FILIPINAS 50.6% 35.7% 10.8% 2.9% 100.0% 

POLONIA 19.4% 62.5% 7.8% 10.4% 100.0% 

PORTUGAL 30.6% 53.2% 6.8% 9.5% 100.0% 

RUSIA 10.3% 43.1% 21.4% 25.2% 100.0% 

ESLOVAQUIA 34.6% 36.2% 8.5% 20.7% 100.0% 

ESLOVENIA 19.7% 28.6% 26.6% 25.1% 100.0% 

SUDÁFRICA 49.1% 36.7% 8.7% 5.5% 100.0% 

ESPAÑA 21.7% 39.0% 15.8% 23.4% 100.0% 

SUECIA 11.9% 29.0% 17.9% 41.3% 100.0% 

SUIZA 18.8% 41.0% 19.3% 20.9% 100.0% 

TURQUÍA 47.5% 28.4% 20.4% 3.8% 100.0% 

UCRANIA 34.2% 35.3% 12.5% 18.0% 100.0% 

GRAN BRETAÑA 20.1% 32.0% 18.2% 29.7% 100.0% 

ESTADOS UNIDOS 41.0% 24.2% 23.5% 11.4% 100.0% 

URUGUAY 25.8% 19.2% 32.1% 22.8% 100.0% 

VENEZUELA 42.3% 43.2% 10.1% 4.5% 100.0% 

CONJUNTO GLOBAL 26.1% 34.3% 17.4% 22.2% 100.0% 
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EXISTE MUY POCA VERDAD 

EN CUALQUIER RELIGION 

HAY MUCHAS VERDADES 

BASICAS EN MUCHAS 

RELIGIONES 

SOLO EXISTE LA VERDAD EN 

UNA RELIGION 
TOTAL 

AUSTRALIA 21.4% 70.8% 7.8% 100.0% 

AUSTRIA 12.6% 76.5% 10.9% 100.0% 

BELGICA 24.9% 69.4% 5.7% 100.0% 

CHILE 19.5% 62.9% 17.6% 100.0% 

TAIWAN 5.8% 89.8% 4.4% 100.0% 

CROACIA 17.0% 68.8% 14.2% 100.0% 

CHIPRE 8.8% 58.3% 33.0% 100.0% 

REPUBLICA CHECA 36.6% 54.0% 9.5% 100.0% 

DINAMARCA 27.5% 63.6% 8.9% 100.0% 

REPUBLICA DOMINICANA 12.4% 40.9% 46.7% 100.0% 

FINLANDIA 14.5% 76.6% 8.9% 100.0% 

FRANCIA 41.3% 53.4% 5.3% 100.0% 

ALEMANIA 21.9% 72.7% 5.4% 100.0% 

HUNGRIA 21.5% 65.7% 12.9% 100.0% 

IRLANDA 7.4% 79.5% 13.1% 100.0% 

ISRAEL 7.6% 47.7% 44.7% 100.0% 

ITALIA 18.0% 62.5% 19.5% 100.0% 

JAPON 32.3% 59.1% 8.7% 100.0% 

COREA DEL SUR 11.7% 78.2% 10.1% 100.0% 

LETONIA 24.6% 63.7% 11.7% 100.0% 

MEXICO 17.7% 53.0% 29.3% 100.0% 

¿CUAL DE LAS SIGUIENTES AFIRMACIONES SE ACERCA MAS A SU PUNTO DE VISTA? 
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EXISTE MUY POCA VERDAD 

EN CUALQUIER RELIGION 

HAY MUCHAS VERDADES 

BASICAS EN MUCHAS 

RELIGIONES 

SOLO EXISTE LA VERDAD EN 

UNA RELIGION 
TOTAL 

PAISES BAJOS 21.9% 70.1% 8.0% 100.0% 

NUEVA ZELANDA 13.7% 79.2% 7.1% 100.0% 

NORUEGA 26.5% 64.4% 9.1% 100.0% 

FILIPINAS 11.9% 40.8% 47.3% 100.0% 

POLONIA 8.1% 74.2% 17.8% 100.0% 

PORTUGAL 15.4% 65.0% 19.6% 100.0% 

RUSIA 13.2% 69.7% 17.1% 100.0% 

ESLOVAQUIA 19.7% 59.4% 20.9% 100.0% 

ESLOVENIA 26.4% 58.6% 15.0% 100.0% 

SUDÁFRICA 11.2% 70.5% 18.3% 100.0% 

ESPAÑA 22.7% 55.2% 22.1% 100.0% 

SUECIA 26.5% 66.5% 7.0% 100.0% 

SUIZA 16.0% 78.9% 5.1% 100.0% 

TURQUÍA 6.5% 33.6% 59.9% 100.0% 

UCRANIA 13.6% 66.5% 20.0% 100.0% 

GRAN BRETAÑA 15.7% 73.3% 11.0% 100.0% 

ESTADOS UNIDOS 4.9% 83.5% 11.6% 100.0% 

URUGUAY 25.9% 56.0% 18.1% 100.0% 

VENEZUELA 12.3% 53.3% 34.4% 100.0% 

CONJUNTO GLOBAL 17.5% 65.0% 17.4% 100.0% 

¿CUAL DE LAS SIGUIENTES AFIRMACIONES SE ACERCA MAS A SU PUNTO DE VISTA? 
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MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 20.5% 53.8% 19.0% 4.8% 1.9% 100.0% 

AUSTRIA 16.2% 41.9% 31.4% 5.8% 4.7% 100.0% 

BELGICA 9.1% 51.3% 26.1% 7.5% 5.9% 100.0% 

CHILE 39.3% 46.0% 8.9% 4.2% 1.6% 100.0% 

TAIWAN 29.8% 59.9% 5.5% 4.5% 0.3% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 28.3% 48.7% 16.2% 5.3% 1.4% 100.0% 

REPUBLICA CHECA 20.9% 41.2% 24.4% 9.2% 4.2% 100.0% 

DINAMARCA 34.1% 45.2% 14.6% 3.2% 2.9% 100.0% 

REPUBLICA DOMINICANA 36.6% 55.6% 5.4% 1.7% 0.6% 100.0% 

FINLANDIA 13.5% 46.0% 33.4% 5.3% 1.8% 100.0% 

FRANCIA 17.3% 45.5% 26.5% 6.5% 4.3% 100.0% 

ALEMANIA 24.0% 48.0% 16.0% 5.1% 6.9% 100.0% 

HUNGRIA 23.6% 36.4% 24.8% 8.3% 6.8% 100.0% 

IRLANDA 30.9% 52.0% 12.3% 3.9% 0.9% 100.0% 

ISRAEL 32.3% 49.5% 12.4% 3.9% 1.9% 100.0% 

ITALIA 26.0% 50.7% 15.6% 5.6% 2.1% 100.0% 

JAPON 21.2% 40.4% 20.3% 4.9% 13.1% 100.0% 

COREA DEL SUR 34.1% 46.2% 14.1% 3.4% 2.2% 100.0% 

LETONIA 25.0% 46.1% 21.2% 4.4% 3.3% 100.0% 

MEXICO 41.2% 38.2% 11.3% 4.4% 4.9% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

ENCONTRAR PAZ INTERIOR Y FELICIDAD 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 15.2% 60.6% 16.9% 4.8% 2.6% 100.0% 

NUEVA ZELANDA 21.8% 57.3% 16.4% 3.0% 1.5% 100.0% 

NORUEGA 14.5% 56.6% 23.2% 3.4% 2.3% 100.0% 

FILIPINAS 65.3% 26.4% 5.2% 1.8% 1.3% 100.0% 

POLONIA 26.4% 54.8% 14.5% 3.7% 0.7% 100.0% 

PORTUGAL 25.3% 58.0% 11.2% 4.2% 1.3% 100.0% 

RUSIA 26.7% 44.4% 19.2% 5.4% 4.2% 100.0% 

ESLOVAQUIA 34.9% 38.9% 19.5% 3.7% 3.0% 100.0% 

ESLOVENIA 25.9% 57.4% 10.3% 4.3% 2.0% 100.0% 

SUDÁFRICA 52.2% 38.2% 4.9% 3.4% 1.4% 100.0% 

ESPAÑA 23.5% 50.9% 13.5% 8.5% 3.6% 100.0% 

SUECIA 15.8% 59.7% 20.8% 2.1% 1.6% 100.0% 

SUIZA 20.8% 63.6% 12.1% 2.6% 1.0% 100.0% 

TURQUÍA 82.3% 11.4% 3.6% 1.5% 1.2% 100.0% 

UCRANIA 29.7% 42.0% 18.7% 5.1% 4.5% 100.0% 

GRAN BRETAÑA 20.1% 55.0% 18.6% 4.6% 1.7% 100.0% 

ESTADOS UNIDOS 37.3% 49.8% 9.7% 2.5% 0.7% 100.0% 

URUGUAY 23.5% 47.4% 18.2% 8.6% 2.3% 100.0% 

VENEZUELA 60.0% 26.2% 4.7% 5.3% 3.8% 100.0% 

CONJUNTO GLOBAL 30.2% 47.4% 15.1% 4.6% 2.7% 100.0% 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

ENCONTRAR PAZ INTERIOR Y FELICIDAD 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 15.1% 60.5% 18.6% 4.0% 1.8% 100.0% 

AUSTRIA 9.0% 32.7% 34.9% 16.5% 6.8% 100.0% 

BELGICA 3.5% 29.6% 40.7% 18.1% 8.1% 100.0% 

CHILE 31.9% 46.5% 12.7% 6.6% 2.4% 100.0% 

TAIWAN 17.8% 60.2% 10.8% 10.7% 0.4% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 13.0% 33.4% 31.2% 17.8% 4.5% 100.0% 

REPUBLICA CHECA 10.2% 32.8% 32.2% 17.6% 7.3% 100.0% 

DINAMARCA 17.9% 38.5% 29.3% 6.9% 7.4% 100.0% 

REPUBLICA DOMINICANA 36.8% 54.2% 6.4% 1.9% 0.7% 100.0% 

FINLANDIA 6.7% 45.7% 38.1% 6.5% 2.9% 100.0% 

FRANCIA 4.8% 31.2% 40.4% 16.0% 7.7% 100.0% 

ALEMANIA 12.1% 39.5% 27.0% 11.8% 9.6% 100.0% 

HUNGRIA 13.3% 28.4% 31.1% 16.3% 10.9% 100.0% 

IRLANDA 17.1% 43.2% 24.6% 12.4% 2.7% 100.0% 

ISRAEL 9.7% 36.3% 30.6% 15.1% 8.2% 100.0% 

ITALIA 12.5% 45.9% 27.6% 10.5% 3.4% 100.0% 

JAPON 8.7% 20.9% 28.4% 11.0% 31.0% 100.0% 

COREA DEL SUR 16.9% 46.2% 23.2% 9.6% 4.1% 100.0% 

LETONIA 9.3% 32.4% 34.5% 16.8% 6.9% 100.0% 

MEXICO 29.2% 36.3% 17.8% 10.1% 6.5% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

HACER AMIGOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 6.5% 46.7% 27.5% 14.9% 4.4% 100.0% 

NUEVA ZELANDA 17.0% 64.3% 14.5% 3.5% 0.7% 100.0% 

NORUEGA 6.6% 51.9% 30.9% 7.9% 2.8% 100.0% 

FILIPINAS 64.8% 27.6% 5.4% 1.3% 0.9% 100.0% 

POLONIA 13.6% 42.0% 27.8% 14.0% 2.6% 100.0% 

PORTUGAL 18.9% 53.1% 20.3% 5.8% 1.9% 100.0% 

RUSIA 16.5% 32.2% 26.3% 15.8% 9.2% 100.0% 

ESLOVAQUIA 15.7% 31.9% 33.8% 11.1% 7.5% 100.0% 

ESLOVENIA 13.3% 53.1% 20.2% 10.1% 3.3% 100.0% 

SUDÁFRICA 32.2% 48.2% 11.4% 6.3% 2.0% 100.0% 

ESPAÑA 13.4% 46.9% 19.4% 15.4% 4.9% 100.0% 

SUECIA 9.5% 54.5% 29.6% 5.2% 1.2% 100.0% 

SUIZA 10.3% 63.4% 17.3% 6.4% 2.6% 100.0% 

TURQUÍA 36.4% 12.1% 13.7% 19.5% 18.3% 100.0% 

UCRANIA 22.3% 33.3% 25.4% 13.3% 5.6% 100.0% 

GRAN BRETAÑA 12.8% 60.7% 20.9% 4.0% 1.5% 100.0% 

ESTADOS UNIDOS 24.5% 58.3% 11.6% 4.7% 0.9% 100.0% 

URUGUAY 15.4% 53.9% 18.3% 10.5% 1.9% 100.0% 

VENEZUELA 49.6% 31.5% 6.2% 6.5% 6.2% 100.0% 

CONJUNTO GLOBAL 18.5% 43.7% 22.6% 10.2% 5.0% 100.0% 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

HACER AMIGOS 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 25.8% 59.5% 11.8% 1.8% 1.1% 100.0% 

AUSTRIA 29.4% 41.9% 20.6% 4.9% 3.2% 100.0% 

BELGICA 14.8% 59.4% 17.4% 3.7% 4.7% 100.0% 

CHILE 41.4% 46.6% 8.1% 3.0% 1.0% 100.0% 

TAIWAN 25.5% 62.5% 5.6% 5.9% 0.6% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 40.5% 37.5% 14.8% 5.2% 2.0% 100.0% 

REPUBLICA CHECA 28.1% 41.6% 18.9% 7.3% 4.0% 100.0% 

DINAMARCA 50.3% 38.7% 7.1% 1.5% 2.4% 100.0% 

REPUBLICA DOMINICANA 33.4% 56.9% 6.9% 2.2% 0.6% 100.0% 

FINLANDIA 21.7% 64.2% 11.7% 1.1% 1.2% 100.0% 

FRANCIA 22.4% 54.5% 16.5% 3.4% 3.3% 100.0% 

ALEMANIA 33.9% 49.6% 8.8% 2.9% 4.8% 100.0% 

HUNGRIA 27.5% 32.6% 23.2% 10.2% 6.5% 100.0% 

IRLANDA 40.9% 46.3% 8.8% 3.3% 0.8% 100.0% 

ISRAEL 41.6% 42.5% 11.4% 3.3% 1.2% 100.0% 

ITALIA 33.3% 48.9% 12.2% 4.1% 1.5% 100.0% 

JAPON 15.7% 39.9% 22.9% 6.2% 15.3% 100.0% 

COREA DEL SUR 34.2% 49.9% 10.7% 2.9% 2.3% 100.0% 

LETONIA 28.8% 47.1% 17.1% 3.9% 3.1% 100.0% 

MEXICO 39.2% 36.5% 13.8% 6.1% 4.4% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

GANAR CONSUELO EN TIEMPOS DE PROBLEMAS Y PENAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 21.1% 66.3% 8.5% 2.4% 1.7% 100.0% 

NUEVA ZELANDA 29.1% 61.1% 7.7% 1.1% 0.9% 100.0% 

NORUEGA 23.0% 64.5% 9.7% 1.2% 1.6% 100.0% 

FILIPINAS 62.3% 24.6% 9.0% 2.5% 1.6% 100.0% 

POLONIA 27.6% 55.2% 12.0% 4.7% 0.5% 100.0% 

PORTUGAL 30.2% 53.1% 10.7% 4.0% 2.0% 100.0% 

RUSIA 32.0% 44.7% 15.5% 3.8% 4.1% 100.0% 

ESLOVAQUIA 40.0% 38.4% 15.4% 3.3% 2.8% 100.0% 

ESLOVENIA 27.4% 60.9% 7.5% 2.6% 1.6% 100.0% 

SUDÁFRICA 50.6% 38.0% 7.5% 3.1% 0.9% 100.0% 

ESPAÑA 28.4% 53.5% 7.5% 8.0% 2.6% 100.0% 

SUECIA 21.5% 64.0% 11.7% 1.7% 1.0% 100.0% 

SUIZA 30.4% 61.3% 5.2% 2.1% 1.0% 100.0% 

TURQUÍA 76.3% 12.7% 6.1% 2.7% 2.2% 100.0% 

UCRANIA 27.9% 39.0% 21.8% 7.3% 4.1% 100.0% 

GRAN BRETAÑA 27.3% 60.7% 9.3% 1.9% 0.8% 100.0% 

ESTADOS UNIDOS 46.4% 49.3% 3.6% 0.2% 0.5% 100.0% 

URUGUAY 30.2% 54.6% 8.5% 5.6% 1.1% 100.0% 

VENEZUELA 62.5% 23.1% 7.8% 3.4% 3.2% 100.0% 

CONJUNTO GLOBAL 34.3% 48.6% 11.1% 3.7% 2.3% 100.0% 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

GANAR CONSUELO EN TIEMPOS DE PROBLEMAS Y PENAS 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

AUSTRALIA 7.1% 27.7% 45.3% 13.9% 6.0% 100.0% 

AUSTRIA 6.7% 23.5% 39.6% 18.4% 11.7% 100.0% 

BELGICA 1.9% 17.4% 44.1% 25.1% 11.5% 100.0% 

CHILE 30.1% 40.9% 17.6% 8.9% 2.5% 100.0% 

TAIWAN 15.2% 54.9% 15.3% 13.7% 0.9% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 13.6% 27.6% 33.8% 18.0% 7.0% 100.0% 

REPUBLICA CHECA 9.8% 20.7% 38.2% 21.2% 10.0% 100.0% 

DINAMARCA 8.6% 15.1% 35.0% 14.6% 26.7% 100.0% 

REPUBLICA DOMINICANA 28.8% 51.9% 14.8% 2.9% 1.6% 100.0% 

FINLANDIA 4.9% 15.3% 46.4% 22.4% 11.0% 100.0% 

FRANCIA 3.8% 17.3% 43.5% 22.5% 12.8% 100.0% 

ALEMANIA 10.2% 26.8% 34.5% 16.2% 12.3% 100.0% 

HUNGRIA 14.8% 29.2% 31.0% 14.7% 10.3% 100.0% 

IRLANDA 15.3% 32.6% 32.5% 15.4% 4.2% 100.0% 

ISRAEL 11.1% 36.7% 32.0% 12.8% 7.4% 100.0% 

ITALIA 12.0% 40.4% 27.7% 14.6% 5.3% 100.0% 

JAPON 6.9% 14.1% 36.5% 10.1% 32.4% 100.0% 

COREA DEL SUR 16.9% 44.3% 24.6% 10.2% 3.9% 100.0% 

LETONIA 9.1% 25.2% 35.5% 19.8% 10.4% 100.0% 

MEXICO 26.1% 29.0% 21.7% 14.9% 8.4% 100.0% 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

CONOCER AL TIPO APROPIADO DE PERSONAS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

MUY DE ACUERDO DE ACUERDO 
NI DE ACUERDO NI 

EN DESACUERDO 
EN DESACUERDO 

MUY EN 

DESACUERDO 
TOTAL 

PAISES BAJOS 3.9% 26.0% 35.3% 26.5% 8.3% 100.0% 

NUEVA ZELANDA 7.4% 32.6% 42.2% 14.1% 3.7% 100.0% 

NORUEGA 3.0% 19.6% 49.4% 19.1% 8.9% 100.0% 

FILIPINAS 59.2% 28.1% 9.6% 1.9% 1.2% 100.0% 

POLONIA 13.9% 38.9% 28.5% 16.1% 2.5% 100.0% 

PORTUGAL 17.7% 50.6% 23.1% 6.0% 2.6% 100.0% 

RUSIA 19.7% 36.5% 27.7% 9.0% 7.1% 100.0% 

ESLOVAQUIA 14.6% 28.0% 36.6% 12.3% 8.5% 100.0% 

ESLOVENIA 12.7% 43.2% 27.3% 13.3% 3.5% 100.0% 

SUDÁFRICA 33.2% 42.8% 14.8% 6.2% 3.0% 100.0% 

ESPAÑA 11.1% 33.2% 25.3% 22.8% 7.5% 100.0% 

SUECIA 3.7% 14.5% 50.0% 20.6% 11.2% 100.0% 

SUIZA 6.2% 37.7% 40.1% 13.3% 2.7% 100.0% 

TURQUÍA 48.1% 14.8% 12.2% 13.3% 11.6% 100.0% 

UCRANIA 22.3% 32.5% 27.4% 12.7% 5.1% 100.0% 

GRAN BRETAÑA 7.9% 32.2% 44.1% 13.0% 2.9% 100.0% 

ESTADOS UNIDOS 17.3% 43.2% 27.3% 10.1% 2.1% 100.0% 

URUGUAY 10.7% 25.2% 31.4% 28.0% 4.6% 100.0% 

VENEZUELA 36.8% 23.9% 12.0% 14.7% 12.6% 100.0% 

CONJUNTO GLOBAL 16.2% 31.7% 30.2% 14.6% 7.3% 100.0% 

PRACTICAR UNA RELIGION AYUDA A LAS PERSONAS A … 

CONOCER AL TIPO APROPIADO DE PERSONAS 

¿ESTA USTED DE ACUERDO O EN DESACUERDO CON LAS SIGUIENTES AFIRMACIONES? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

LA BIBLIA ES EXACTAMENTE LA 

PALABRA DE DIOS Y DEBE TOMARSE 

LITERALMENTE, PALABRA POR 

PALABRA 

LA BIBLIA ES LA PALABRA INSPIRADA DE 

DIOS, PERO NO TODO DEBE SER TOMADO 

LITERALMENTE, PALABRA POR PALABRA 

LA BIBLIA ES UN LIBRO ANTIGUO 

DE FABULAS, LEYENDAS, HISTORIA 

Y PRECEPTOS MORALES 

REGISTRADOS POR EL HOMBRE 

ESTO NO 

APLICA 

PARA MI 

TOTAL 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 0.0% 0.0% 0.0% 0.0% 100.0% 

DINAMARCA 5.1% 21.3% 61.9% 11.7% 100.0% 

REPUBLICA DOMINICANA 55.9% 30.7% 10.6% 2.9% 100.0% 

FINLANDIA 6.3% 40.0% 46.1% 7.6% 100.0% 

FRANCIA 4.2% 35.2% 45.3% 15.3% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 13.6% 34.6% 37.8% 14.0% 100.0% 

IRLANDA 16.1% 49.8% 23.4% 10.7% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 0.0% 0.0% 0.0% 0.0% 100.0% 

LETONIA 9.9% 38.5% 33.9% 17.7% 100.0% 

MEXICO 37.8% 39.9% 10.3% 12.0% 100.0% 

¿CUAL DE LAS SIGUIENTES AFIRMACIONES SE APROXIMA MAS A LA DESCRIPCION DE  

SUS SENTIMIENTOS ACERCA DE LA BIBLIA? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

¿CUAL DE LAS SIGUIENTES AFIRMACIONES SE APROXIMA MAS A LA DESCRIPCION DE  

SUS SENTIMIENTOS ACERCA DE LA BIBLIA? 

LA BIBLIA ES EXACTAMENTE LA 

PALABRA DE DIOS Y DEBE TOMARSE 

LITERALMENTE, PALABRA POR 

PALABRA 

LA BIBLIA ES LA PALABRA INSPIRADA DE 

DIOS, PERO NO TODO DEBE SER TOMADO 

LITERALMENTE, PALABRA POR PALABRA 

LA BIBLIA ES UN LIBRO ANTIGUO 

DE FABULAS, LEYENDAS, HISTORIA 

Y PRECEPTOS MORALES 

REGISTRADOS POR EL HOMBRE 

ESTO NO 

APLICA 

PARA MI 

TOTAL 

PAISES BAJOS 6.4% 34.6% 39.7% 19.3% 100.0% 

NUEVA ZELANDA 8.5% 34.8% 44.2% 12.5% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 75.6% 15.2% 8.4% 0.8% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 12.2% 42.8% 15.4% 29.5% 100.0% 

ESLOVAQUIA 23.5% 30.8% 28.2% 17.5% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 69.3% 21.3% 4.2% 5.2% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 6.9% 38.6% 41.3% 13.2% 100.0% 

TURQUÍA 0.0% 0.0% 0.0% 0.0% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 0.0% 0.0% 0.0% 0.0% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 27.7% 32.4% 28.4% 11.4% 100.0% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

SI NO TOTAL 

AUSTRALIA 0.0% 0.0% 100.0% 

AUSTRIA 16.3% 83.7% 100.0% 

BELGICA 0.0% 0.0% 100.0% 

CHILE 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 100.0% 

REPUBLICA CHECA 15.0% 85.0% 100.0% 

DINAMARCA 11.3% 88.7% 100.0% 

REPUBLICA DOMINICANA 31.7% 68.3% 100.0% 

FINLANDIA 0.0% 0.0% 100.0% 

FRANCIA 22.2% 77.8% 100.0% 

ALEMANIA 14.1% 85.9% 100.0% 

HUNGRIA 20.8% 79.2% 100.0% 

IRLANDA 14.3% 85.7% 100.0% 

ISRAEL 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 100.0% 

COREA DEL SUR 0.0% 0.0% 100.0% 

LETONIA 17.5% 82.5% 100.0% 

MEXICO 34.2% 65.8% 100.0% 

¿HA TENIDO ALGUNA VEZ UN GIRO EN SU VIDA DONDE USTED HAYA HECHO UN NUEVO  

COMPROMISO PERSONAL CON LA RELIGION? 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

¿HA TENIDO ALGUNA VEZ UN GIRO EN SU VIDA DONDE USTED HAYA HECHO UN NUEVO  

COMPROMISO PERSONAL CON LA RELIGION? 

SI NO TOTAL 

PAISES BAJOS 18.4% 81.6% 100.0% 

NUEVA ZELANDA 24.6% 75.4% 100.0% 

NORUEGA 0.0% 0.0% 100.0% 

FILIPINAS 47.4% 52.6% 100.0% 

POLONIA 15.6% 84.4% 100.0% 

PORTUGAL 0.0% 0.0% 100.0% 

RUSIA 26.6% 73.4% 100.0% 

ESLOVAQUIA 27.3% 72.7% 100.0% 

ESLOVENIA 0.0% 0.0% 100.0% 

SUDÁFRICA 0.0% 0.0% 100.0% 

ESPAÑA 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 100.0% 

SUIZA 0.0% 0.0% 100.0% 

TURQUÍA 16.6% 83.4% 100.0% 

UCRANIA 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 100.0% 

URUGUAY 0.0% 0.0% 100.0% 

VENEZUELA 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 21.5% 78.5% 100.0% 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

BELGICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

REPUBLICA CHECA 4.8% 7.0% 7.4% 28.8% 12.7% 12.1% 27.2% 100% 4.8 

DINAMARCA 1.0% 0.6% 2.1% 12.2% 11.8% 14.0% 58.4% 100% 6.1 

REPUBLICA DOMINICANA 13.6% 11.2% 12.2% 15.7% 11.4% 14.3% 21.7% 100% 4.3 

FINLANDIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FRANCIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

IRLANDA 2.0% 7.2% 9.1% 30.9% 14.6% 20.3% 15.9% 100% 4.7 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

COREA DEL SUR 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

LETONIA 5.9% 4.1% 2.8% 14.8% 8.0% 10.5% 53.9% 100% 5.6 

MEXICO 14.0% 3.7% 4.7% 17.1% 5.6% 6.5% 48.4% 100% 5.1 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

MADRE, 1                                                                             PADRE, 7 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

PAISES BAJOS 16.9% 5.3% 6.3% 35.3% 8.7% 9.6% 17.9% 100% 4.1 

NUEVA ZELANDA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FILIPINAS 19.4% 3.8% 2.7% 24.7% 2.6% 5.0% 41.8% 100% 4.7 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

RUSIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVAQUIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUDÁFRICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUIZA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TURQUÍA 14.5% 5.9% 5.8% 42.8% 5.1% 5.4% 20.6% 100% 4.2 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESTADOS UNIDOS 3.6% 1.1% 2.7% 26.2% 8.3% 9.5% 48.7% 100% 5.6 

URUGUAY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CONJUNTO GLOBAL 9.5% 5.5% 6.2% 24.7% 9.4% 11.5% 33.2% 100% 4.9 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

MADRE, 1                                                                             PADRE, 7 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 143 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

BELGICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

REPUBLICA CHECA 18.9% 14.0% 11.1% 25.6% 12.4% 8.1% 9.8% 100% 3.6 

DINAMARCA 50.4% 11.8% 8.6% 15.8% 6.5% 3.4% 3.5% 100% 2.4 

REPUBLICA DOMINICANA 24.5% 16.4% 13.9% 14.3% 11.7% 9.9% 9.3% 100% 3.4 

FINLANDIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FRANCIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

IRLANDA 11.4% 16.9% 15.2% 39.0% 10.0% 5.5% 2.0% 100% 3.4 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

COREA DEL SUR 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

LETONIA 28.3% 13.7% 16.3% 25.4% 7.0% 3.8% 5.5% 100% 3 

MEXICO 52.5% 9.7% 7.9% 12.4% 4.2% 3.1% 10.1% 100% 2.6 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

MAESTRO, 1                                                                      ESPOSO, 7 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

PAISES BAJOS 13.5% 10.6% 11.2% 33.8% 10.4% 7.0% 13.5% 100% 3.9 

NUEVA ZELANDA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FILIPINAS 21.4% 3.0% 2.1% 21.1% 5.2% 10.0% 37.2% 100% 4.6 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

RUSIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVAQUIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUDÁFRICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUIZA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TURQUÍA 17.4% 6.0% 5.1% 39.7% 6.3% 6.0% 19.4% 100% 4.1 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESTADOS UNIDOS 43.8% 8.2% 11.3% 26.8% 4.2% 2.3% 3.4% 100% 2.6 

URUGUAY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CONJUNTO GLOBAL 27.0% 11.7% 10.7% 25.5% 8.2% 6.2% 10.7% 100% 3.4 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

MAESTRO, 1                                                                      ESPOSO, 7 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

BELGICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

REPUBLICA CHECA 7.1% 5.3% 6.8% 26.5% 15.5% 15.7% 23.2% 100% 4.8 

DINAMARCA 27.1% 8.8% 9.4% 21.2% 12.8% 8.0% 12.7% 100% 3.6 

REPUBLICA DOMINICANA 28.1% 19.7% 16.4% 14.0% 8.3% 7.3% 6.2% 100% 3 

FINLANDIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FRANCIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

IRLANDA 8.7% 14.1% 14.3% 40.0% 10.6% 8.1% 4.2% 100% 3.7 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

COREA DEL SUR 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

LETONIA 34.1% 14.9% 13.5% 23.3% 6.1% 3.6% 4.5% 100% 2.8 

MEXICO 25.5% 6.2% 7.8% 17.2% 7.2% 6.4% 29.6% 100% 4.1 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

JUEZ, 1                                                       COMPAÑERO AMOROSO, 7 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

PAISES BAJOS 10.2% 7.5% 8.6% 37.8% 11.4% 9.2% 15.3% 100% 4.2 

NUEVA ZELANDA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FILIPINAS 30.6% 4.2% 3.6% 23.7% 4.5% 7.4% 26.0% 100% 3.9 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

RUSIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVAQUIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUDÁFRICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUIZA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TURQUÍA 11.7% 4.2% 5.6% 36.6% 6.6% 5.4% 30.0% 100% 4.6 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESTADOS UNIDOS 36.2% 7.6% 10.8% 28.6% 4.2% 4.7% 7.9% 100% 3 

URUGUAY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CONJUNTO GLOBAL 21.2% 10.1% 10.4% 27.0% 8.8% 7.6% 14.9% 100% 3.7 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

JUEZ, 1                                                       COMPAÑERO AMOROSO, 7 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

BELGICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHILE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

REPUBLICA CHECA 9.2% 12.8% 11.8% 26.6% 13.9% 11.2% 14.6% 100% 4.2 

DINAMARCA 28.7% 11.0% 10.5% 20.8% 9.5% 6.6% 12.9% 100% 3.4 

REPUBLICA DOMINICANA 21.7% 11.9% 11.9% 12.9% 11.7% 11.9% 18.2% 100% 3.9 

FINLANDIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FRANCIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

IRLANDA 10.7% 18.4% 15.8% 34.9% 8.2% 7.0% 5.0% 100% 3.5 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

COREA DEL SUR 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

LETONIA 24.4% 10.4% 12.5% 26.8% 11.2% 5.6% 9.2% 100% 3.4 

MEXICO 39.5% 6.1% 6.1% 15.4% 5.3% 3.9% 23.6% 100% 3.5 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

AMIGO, 1                                                                                  REY, 7 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

1 2 3 4 5 6 7 TOTAL 
MEDIA 

ARITMETICA 

PAISES BAJOS 19.2% 11.1% 10.9% 33.3% 9.0% 6.6% 9.9% 100% 3.6 

NUEVA ZELANDA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

FILIPINAS 37.0% 6.7% 4.1% 17.6% 2.2% 2.7% 29.7% 100% 3.7 

POLONIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

RUSIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVAQUIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUDÁFRICA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

SUIZA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

TURQUÍA 23.0% 5.1% 5.1% 40.7% 6.6% 5.4% 14.2% 100% 3.8 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

ESTADOS UNIDOS 20.1% 5.6% 7.0% 28.5% 7.8% 5.4% 25.7% 100% 4.2 

URUGUAY 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 100% . 

CONJUNTO GLOBAL 22.6% 10.5% 10.0% 25.3% 8.6% 7.0% 16.0% 100% 3.7 

HAY MUCHAS MANERAS DE IMAGINAR A DIOS. NOS GUSTARIA SABER LOS TIPOS DE IMAGENES  

CON LAS CUALES ASOCIA MAS A DIOS. ¿DONDE UBICARIA USTED LA IMAGEN QUE TIENE DE  

DIOS EN LA SIGUIENTE ESCALA DE IMÁGENES? 

AMIGO, 1                                                                                  REY, 7 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

AUSTRIA 5.8% 30.9% 30.2% 33.1% 100.0% 

BELGICA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 8.5% 38.3% 31.4% 21.8% 100.0% 

DINAMARCA 3.2% 16.8% 31.8% 48.1% 100.0% 

REPUBLICA DOMINICANA 11.5% 21.0% 19.7% 47.8% 100.0% 

FINLANDIA 2.6% 15.2% 39.3% 42.9% 100.0% 

FRANCIA 2.2% 24.8% 28.7% 44.3% 100.0% 

ALEMANIA 6.7% 22.8% 28.5% 42.0% 100.0% 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 100.0% 

IRLANDA 8.4% 31.9% 27.8% 31.8% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 3.0% 29.9% 27.6% 39.5% 100.0% 

LETONIA 14.3% 54.3% 20.7% 10.7% 100.0% 

MEXICO 11.1% 28.8% 18.2% 41.9% 100.0% 

LOS AMULETOS ALGUNAS VECES TRAEN BUENA SUERTE 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 



• Instituto de Mercadotecnia y Opinión (IMO) •  http://imocorp.com.mx   Enero – Diciembre de 2009 150 

COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

PAISES BAJOS 3.0% 18.7% 29.6% 48.7% 100.0% 

NUEVA ZELANDA 4.7% 26.2% 35.9% 33.1% 100.0% 

NORUEGA 2.5% 12.4% 35.7% 49.4% 100.0% 

FILIPINAS 12.3% 22.7% 22.4% 42.6% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 14.1% 42.7% 22.1% 21.1% 100.0% 

ESLOVAQUIA 8.1% 33.2% 32.6% 26.1% 100.0% 

ESLOVENIA 5.0% 33.9% 35.8% 25.2% 100.0% 

SUDÁFRICA 19.4% 35.6% 16.4% 28.7% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 6.6% 33.3% 35.0% 25.2% 100.0% 

TURQUÍA 17.2% 17.7% 9.6% 55.5% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 0.0% 0.0% 0.0% 0.0% 100.0% 

VENEZUELA 49.5% 28.1% 8.3% 14.2% 100.0% 

CONJUNTO GLOBAL 10.0% 27.8% 25.8% 36.4% 100.0% 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 

LOS AMULETOS ALGUNAS VECES TRAEN BUENA SUERTE 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

AUSTRIA 6.2% 22.2% 29.8% 41.8% 100.0% 

BELGICA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 8.5% 38.3% 31.4% 21.8% 100.0% 

DINAMARCA 4.9% 22.3% 29.7% 43.1% 100.0% 

REPUBLICA DOMINICANA 8.4% 18.3% 20.5% 52.9% 100.0% 

FINLANDIA 3.8% 22.7% 35.3% 38.2% 100.0% 

FRANCIA 4.6% 24.8% 24.9% 45.7% 100.0% 

ALEMANIA 4.0% 14.5% 26.0% 55.5% 100.0% 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 100.0% 

IRLANDA 7.3% 26.1% 30.7% 35.9% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 1.0% 19.9% 30.7% 48.5% 100.0% 

LETONIA 11.3% 50.1% 25.1% 13.4% 100.0% 

MEXICO 7.6% 22.4% 22.3% 47.7% 100.0% 

ALGUNOS ADIVINOS REALMENTE PUEDEN VER EL FUTURO 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

PAISES BAJOS 5.4% 25.0% 26.5% 43.1% 100.0% 

NUEVA ZELANDA 6.5% 35.5% 30.4% 27.7% 100.0% 

NORUEGA 4.4% 22.2% 32.0% 41.3% 100.0% 

FILIPINAS 12.0% 24.2% 24.8% 39.1% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 17.4% 52.3% 15.5% 14.8% 100.0% 

ESLOVAQUIA 11.5% 45.6% 26.7% 16.2% 100.0% 

ESLOVENIA 4.4% 32.7% 33.1% 29.7% 100.0% 

SUDÁFRICA 16.5% 38.3% 18.8% 26.5% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 3.2% 30.0% 35.8% 31.0% 100.0% 

TURQUÍA 3.3% 6.3% 9.0% 81.4% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 0.0% 0.0% 0.0% 0.0% 100.0% 

VENEZUELA 9.1% 22.8% 19.8% 48.3% 100.0% 

CONJUNTO GLOBAL 7.5% 27.2% 25.7% 39.6% 100.0% 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 

ALGUNOS ADIVINOS REALMENTE PUEDEN VER EL FUTURO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

AUSTRIA 9.1% 34.6% 27.5% 28.8% 100.0% 

BELGICA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 8.5% 38.3% 31.4% 21.8% 100.0% 

DINAMARCA 7.4% 20.1% 27.6% 44.9% 100.0% 

REPUBLICA DOMINICANA 39.4% 31.1% 14.7% 14.7% 100.0% 

FINLANDIA 4.8% 18.0% 33.8% 43.3% 100.0% 

FRANCIA 7.5% 24.2% 24.5% 43.8% 100.0% 

ALEMANIA 5.4% 22.6% 24.7% 47.3% 100.0% 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 100.0% 

IRLANDA 13.2% 46.4% 20.1% 20.3% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 1.6% 18.8% 32.7% 46.9% 100.0% 

LETONIA 12.7% 56.1% 21.0% 10.2% 100.0% 

MEXICO 8.5% 24.8% 18.9% 47.7% 100.0% 

ALGUNOS CURANDEROS TIENEN PODERES DE CURACION DADOS POR DIOS 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

PAISES BAJOS 5.6% 19.4% 28.5% 46.5% 100.0% 

NUEVA ZELANDA 11.0% 32.4% 30.5% 26.1% 100.0% 

NORUEGA 10.3% 22.5% 28.0% 39.2% 100.0% 

FILIPINAS 20.5% 32.7% 19.8% 26.9% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 17.4% 55.6% 13.3% 13.7% 100.0% 

ESLOVAQUIA 15.2% 46.0% 21.2% 17.6% 100.0% 

ESLOVENIA 8.8% 41.9% 27.7% 21.5% 100.0% 

SUDÁFRICA 31.0% 43.0% 12.3% 13.8% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 9.5% 34.5% 31.7% 24.3% 100.0% 

TURQUÍA 1.9% 3.2% 9.2% 85.6% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 0.0% 0.0% 0.0% 0.0% 100.0% 

VENEZUELA 14.3% 26.4% 16.3% 42.9% 100.0% 

CONJUNTO GLOBAL 13.4% 31.0% 22.6% 33.1% 100.0% 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 

ALGUNOS CURANDEROS TIENEN PODERES DE CURACION DADOS POR DIOS 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

AUSTRIA 6.2% 28.8% 29.4% 35.6% 100.0% 

BELGICA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHILE 0.0% 0.0% 0.0% 0.0% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 8.5% 38.3% 31.4% 21.8% 100.0% 

DINAMARCA 3.7% 17.5% 28.3% 50.5% 100.0% 

REPUBLICA DOMINICANA 13.4% 22.7% 23.8% 40.2% 100.0% 

FINLANDIA 1.9% 12.4% 35.4% 50.3% 100.0% 

FRANCIA 5.2% 28.1% 28.0% 38.7% 100.0% 

ALEMANIA 4.8% 19.8% 27.6% 47.8% 100.0% 

HUNGRIA 0.0% 0.0% 0.0% 0.0% 100.0% 

IRLANDA 4.7% 20.2% 27.9% 47.2% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 1.7% 19.8% 34.5% 43.9% 100.0% 

LETONIA 12.3% 48.4% 26.1% 13.1% 100.0% 

MEXICO 5.3% 18.1% 21.8% 54.8% 100.0% 

EL SIGNO DE NACIMIENTO DE UNA PERSONA U  

HOROSCOPO PUEDE AFECTAR EL CURSO  DE SU VIDA 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE 

VERDADERO 

PROBABLEMENTE 

VERDADERO 

PROBABLEMENTE 

FALSO 

DEFINITIVAMENTE 

FALSO 
TOTAL 

PAISES BAJOS 1.5% 16.9% 30.0% 51.6% 100.0% 

NUEVA ZELANDA 3.9% 24.2% 36.0% 35.9% 100.0% 

NORUEGA 1.8% 13.6% 35.8% 48.9% 100.0% 

FILIPINAS 10.2% 23.5% 22.9% 43.3% 100.0% 

POLONIA 0.0% 0.0% 0.0% 0.0% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 13.4% 41.9% 24.4% 20.4% 100.0% 

ESLOVAQUIA 8.3% 32.0% 36.0% 23.7% 100.0% 

ESLOVENIA 4.9% 28.0% 35.7% 31.4% 100.0% 

SUDÁFRICA 12.5% 26.4% 22.8% 38.3% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 6.3% 33.0% 33.8% 26.9% 100.0% 

TURQUÍA 4.5% 8.7% 10.2% 76.6% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 0.0% 0.0% 0.0% 0.0% 100.0% 

VENEZUELA 8.0% 16.7% 17.7% 57.7% 100.0% 

CONJUNTO GLOBAL 6.7% 23.8% 27.5% 42.0% 100.0% 

AHORA POR FAVOR PIENSE EN ALGO DIFERENTE. DIGAME POR FAVOR PARA CADA  

UNA DE LAS SIGUIENTES FRASES SI LO CONSIDERA VERDADERO O FALSO 

EL SIGNO DE NACIMIENTO DE UNA PERSONA U  

HOROSCOPO PUEDE AFECTAR EL CURSO  DE SU VIDA 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 1 DE 2 

DEFINITIVAMENTE 

OBEDECERIA LA LEY 

PROBABLEMENTE 

OBEDECERIA LA LEY 

PROBABLEMENTE 

SEGUIRIA SUS 

PRINCIPIOS 

RELIGIOSOS 

DEFINITIVAMENTE 

SEGUIRIA SUS 

PRINCIPIOS 

RELIGIOSOS 

NO TENGO 

PRINCIPIOS 

RELIGIOSOS 

TOTAL 

AUSTRALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

AUSTRIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

BELGICA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHILE 10.1% 17.6% 24.6% 40.0% 7.7% 100.0% 

TAIWAN 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CROACIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CHIPRE 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

REPUBLICA CHECA 11.9% 19.1% 12.7% 8.1% 48.2% 100.0% 

DINAMARCA 13.6% 26.2% 16.1% 7.5% 36.6% 100.0% 

REPUBLICA DOMINICANA 17.6% 18.0% 19.4% 36.3% 8.8% 100.0% 

FINLANDIA 14.4% 39.2% 12.8% 4.4% 29.2% 100.0% 

FRANCIA 4.8% 13.1% 17.9% 11.3% 52.9% 100.0% 

ALEMANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

HUNGRIA 18.9% 27.4% 22.9% 8.8% 22.1% 100.0% 

IRLANDA 13.9% 27.3% 28.9% 17.7% 12.0% 100.0% 

ISRAEL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ITALIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

JAPON 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

COREA DEL SUR 7.1% 29.4% 29.1% 11.8% 22.5% 100.0% 

LETONIA 18.1% 28.1% 15.7% 6.9% 31.2% 100.0% 

MEXICO 10.0% 19.4% 26.8% 34.4% 9.3% 100.0% 

SUPONGA QUE SE APRUEBA UNA LEY QUE LE GENERE CONFLICTOS CON SUS  

PRINCIPIOS Y ENSEÑANZAS RELIGIOSAS, USTED … 
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COMPARATIVO DE 40 PAISES MIEMBROS DEL ISSP TABLA 2 DE 2 

DEFINITIVAMENTE 

OBEDECERIA LA LEY 

PROBABLEMENTE 

OBEDECERIA LA LEY 

PROBABLEMENTE 

SEGUIRIA SUS 

PRINCIPIOS 

RELIGIOSOS 

DEFINITIVAMENTE 

SEGUIRIA SUS 

PRINCIPIOS 

RELIGIOSOS 

NO TENGO 

PRINCIPIOS 

RELIGIOSOS 

TOTAL 

PAISES BAJOS 5.5% 17.1% 18.9% 10.2% 48.4% 100.0% 

NUEVA ZELANDA 4.7% 21.9% 18.8% 15.3% 39.3% 100.0% 

NORUEGA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

FILIPINAS 33.8% 26.3% 25.9% 11.0% 2.9% 100.0% 

POLONIA 14.7% 31.3% 31.2% 17.0% 5.9% 100.0% 

PORTUGAL 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

RUSIA 7.6% 14.1% 21.0% 13.4% 43.9% 100.0% 

ESLOVAQUIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESLOVENIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUDÁFRICA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESPAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUECIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

SUIZA 12.7% 28.0% 25.6% 12.7% 21.0% 100.0% 

TURQUÍA 13.4% 13.8% 34.0% 36.8% 2.1% 100.0% 

UCRANIA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

GRAN BRETAÑA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

ESTADOS UNIDOS 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

URUGUAY 12.9% 11.7% 20.8% 31.1% 23.4% 100.0% 

VENEZUELA 0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 

CONJUNTO GLOBAL 12.7% 22.0% 22.1% 18.3% 24.9% 100.0% 

SUPONGA QUE SE APRUEBA UNA LEY QUE LE GENERE CONFLICTOS CON SUS  

PRINCIPIOS Y ENSEÑANZAS RELIGIOSAS, USTED … 
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Alemania: GESIS - Leibniz Institute for the Social Sciences; Argentina: Centro de Estudios de Opinión Pública de la Universidad de Buenos Aires; Australia: Australian Demographic and Social 

Research Institute, The Australian National University (ANU); Austria: Institute of Sociology, University of Graz; Bélgica: Research Centre of the Flemish Government, Institut wallon de 

l'évaluation, de la prospective et de la statistique; Bulgaria: The Agency for Social Analyses (ASA); Canadá: School of Journalism and Communication, Carleton University; Chile: Centro de 

Estudios Publicos; China: Survey Research Center, Hong Kong University of Science and Technology, Department of Sociology, Renmin University of China; Corea del Sur: Survey Research 

Center, Sungkyunkwan University; Croacia: Institute for social research; Chipre: Center of Applied Research (CAR), Cyprus College; Dinamarca: Department of Economics, Politics, and Public 

Administration, Aalborg University; Eslovaquia: The Institute for Sociology of the Slovak Academy of Sciences; Eslovenia: Public Opinion and Mass Communications Research Centre, Faculty 

for Social Sciences of the University of Ljubljana; España: Centro de Investigaciones Sociológicas (CIS), Análisis Sociológicos, Económicos y Políticos (ASEP); Estados Unidos de Norte America: 

National Opinion Research Center, University of Chicago; Estonia: Tallinn University; Filipinas: Social Weather Stations (SWS); Finlandia: Department of Social Research, University of 

Tampere, Statistics Finland, Survey Organisation, Finnish Social Science Data Archive; Francia: FRANCE-ISSP Association (French National Center for Scientific Research (CNRS), National 

Foundation for Political Science (FNSP), Research Center for Economics and Statistics (CREST), Centre for the Informationisation of Socio-Political Data (CIDSP), Maurice Halbwachs Center, 

Quantitative Sociology Laboratory); Gran Bretaña: National Centre for Social Research; Hungría: TÁRKI RT - Social Research Institute; Irlanda: Social Science Research Centre (SSRC), 

University College; Islandia: The Social Science Research Institute: University of Iceland; Israel: University of Tel Aviv, the B.I. and Lucille Cohen Institute for Public Opinion Research; Italia: 

Department of Social Research, the University of Eastern Piedmont "Amedeo Avogadro"; Japón: NHK, Broadcasting Culture Research Institute; Letonia: Institute of Philosophy and Sociology, 

Riga Baltic Data House; Lituania: Policy and Public Administration Institute of Kaunas University of Technology; México: Instituto de Mercadotecnia y Opinión (IMO); Nueva 

Zelanda: The Department of Communication, Journalism & Marketing, Massey University, Faculty of Business Studies;  Noruega: Norwegian Social Science Data Services (NSD); Países Bajos: 

Faculty of Social Sciences, Vrije Universiteit; Palestina*: Jerusalem Media and Communication Centre (JMCC); Polonia: Institute for Social Studies (ISS), University of Warsaw; Portugal: 

Instituto de Ciências Sociais, University of Lisbon; República Checa: Institute of Sociology, Academy of Sciences of the Czech Republic; República Dominicana: Fundación Global Democracia 

y Desarrollo (FUNGLODE); Rusia: The Levada Center; Sudáfrica: Human Science Research Council (HSRC); Suecia: Department of Sociology, Umeå University; Suiza: Swiss Foundation for 

Research in Social Sciences (FORS); Taiwán: Institute of Sociology and Center for Survey Research, Academia Sinica; Turquía: Istanbul Policy Center; Ucrania: Kyiv International Institute of 

sociology (KIIS), Institute of Sociology of National Academy of Sciences of Ukraine (ISNAS); Uruguay: Department of Economics, Faculty of Social Sciences, Institute of Statistics, Faculty of 

Economics and Administration, University of Uruguay; Venezuela: Laboratorio de Ciencias Sociales (LACSO). 
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Instituto de Mercadotecnia y Opinión (IMO) 
 

IMO: Único Representante de México en el ISSP desde el año 2000 y miembro de la 

Asociación Mundial de Investigación de la Opinión Pública (WAPOR) a partir de 2009 
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Lugares sede de las 10 más recientes asambleas del ISSP 

2003 

Obernai, 

Francia 

2004 

Bled, 

Eslovenia 

2005 

Ciudad de 

México, 

México 

2006 

Praga, 

República 

Checa 

2007 

Taipei, 

Taiwán 

2008 

Chicago, 

Estados 

Unidos 

2009 

Viena, 

Austria 

2010 

Lisboa, 

Portugal 

2011 

Pto. Vallarta, 

Jalisco, 

México 

2012 

Cavtat, 

Croacia 


